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Picketing  at 
Chicago  Tribune 
turns  ugly 
(See  page  10) 


Aftermalh  el 
the  Tully 
resignation 
(See  page  12) 


ONE  OF  AMERICAS 
GREAT  NEWSPAPERS. 


Newspaper  execs 
rally  around 
Audit  Bureau 
(See  page  7) 


The  Detroit  News 

Michigan’s  Largest  Newspaper 


Editor  St  Publisher 

THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


There’U  be 
a  new  attraction  in 


The  Flexoman  offers  savings,  too.  Because 
press  units  are  simpler,  using  one  anilox  roller 
instead  of  an  ink  train,  there  is  less  iron  to  pay 
for  and  less  iron  to  move.  Power  consumption 
goes  down.  Web  breaks  are  less  frequent.  There 
are  no  time-consuming  and  waste-producing 
ink  and  water  adjustments.  All  contribute  to 
economical  running. 

And  Flexoman  units  are  more  compact 

ithan  letterpress  or  offset  units 
(more  compact  than  most  other 
flexo  units,  too).  They  shp  in 
easily,  and  installation  wont 
turn  your  pressroom  into  a 
machine  shop. 

The  new  attraction  in 
Miami  may  hold  exciting 
potential  for  you.  Perhaps  we 
can  arrange  a  visit.  Call  or  write 
to  M.A.N.-Roland  USA, 

333  Cedar  Avenue,  CN  1112,  Middlesex, 
NJ  08846-0604;  (201)  469-6600. 


It’s  brand  new  flexo  press  units  at  the  Miami 
Herald.  Less  than  two  years  ago  The  Herald 
bought  two  M.A.N.-Roland  Flexoman®  units  for 
an  experiment  with  flexography.  The  results 
were  so  gratifying  that  The  Herald  is  adding 
seven  more  units  to  their  press  room. 

Why?  Because  Flexoman  produces  superb 
quality.  The  smwther  solids  and  vibrant  colors 
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Expand  Your  Creative  Resources. 
Focus  on  King  Features! 


Presenting  the 
Phenomenal  Dr.  Ruth! 

You’ve  seen  and  heard  her 
everywhere!  On  her  LIFETIME 
Cable  TV  show,  “The  Tonight 
Show,”  and  CNN.  On  NBC 
radio.  In  her  5-part  USA  Today 
series  and  in  best-selling 
books.  Look  for  interviews  in 
The  New  York  Times  Mag¬ 
azine,  Ladies’  Home  Journal, 

Vanity  Fair,  Reader’s  Di¬ 
gest  and  Woman’s  Day  and  on 
“60  Minutes.”  Why  is  she  so 
hot?  Because  everybody  loves 
Dr.  Ru'.h  and  her  unique  blend 
of  humor  and  frank  common 
sense! 

Now  America’s  popular  and 
trusted  sex  educator,  therapist  and  media 
psychologist  is  writing  a  column  about  love  and 
relationships!  Dr.  Ruth  Westheimer  dispeis 
sexual  misconceptions  and  dispenses  sound, 
practical  advice  on  your  readers’  most  personal 
questions. 

With  her  active  private  counseling  practice,  her 
prestigious  medical  affiliations  and  demanding 
lecture  schedule.  Dr.  Ruth  writes  from  first-hand 
experience  in  heiping  people  of  all  ages  to 
achieve  happier  and  healthier  relationships.  For 
phenomenal  reader  response,  add  Dr.  Ruth’s 
column  to  your  pages  twice  weekly! 


\hoto  by  Donrta  Svennevik,  €>  198S  ABC  inc. 


Trust  Mister  Rogers 


He  is  Fred  Rogers,  creator 
g  host  of  Mister  Rogers’ 

Neighborhood,  the  long- 
Wi  •«  running,  award-winning  child- 

Ik  ^  ^  teievision  program. 

*  For  more  than  20  years  Fred 

^  s  das  helped  millions  of 

'  .  «  children  to  discover  more  about 

themselves  and  their  world... 
and  their  parents  have  discov- 
ered  that  they  can  trust  him  with 
their  concerns  about  childhood 
and  raising  their  children. 

Fred  Rogers,  parent  and  ordained  minister, 
puts  his  knowledge  and  his  feelings  for  children 
into  a  weekly  column.  Insights  Into  Childhood. 

Written  in  consultation  with  educators  and 
child  psychologists.  Insights  brings  Fred 
Rogers’  warmth,  kindness  and  common  sense  to 
an  adult  audience  of  everyone  who  cares  for  and 
about  children. 

Your  readers  trust  Mister  Rogers. 

Let  their  loyalty  work  for  you. 

Subscribe  to  Insights  Into 
Childhood  today. 


KING  FEATURES 
SYNDICATE 


Half-baked  ideas  are  everyday  fare  at 

POPS  PLACE 

The  main  course  at  Pops  Place  is  prepared 
by  Atlanta  Constitution 
cartoonist  S.C.  Rawls! 

Pops  has  been  a  bulldozer 
operator  and  an  executive, 
and  now  he  owns  a 
diner.  “Why  work  8  hours 
a  day  for  someone  when 
you  can  have  your  own 
business  —  and  put  in  16 
hours?” 

Even-tempered 
Harve,  Pops’  part¬ 
ner,  meets  trying 
times  with  a  shrug 
and  a  gag.  Enid, 
waitress  extraordi¬ 
naire,  hears  Nash¬ 
ville’s  music  moguls 
calling  her  to  sing¬ 
ing  stardom. 

The  gang  is  rounded:  Red,  Pops’  hard  hat 
fishing  buddy;  Yahoo  U.’s  Prof.  Riddle  would 
give  back  some  of  his  degrees  if  the  Yahoo  Yaks 
football  team  would  win;  Eggs,  the  former  rodeo 
bull  rider  (anyone  who  does  that  has  to  be 
scrambled);  and  Goo,  the  aging  hippie  whose 
cause  is  finding  a  cause. 

^  Serve  your  readers  half-baked  ^ 
fare  —  and  a  laugh  everyday  ? 

~  at  Pops  Place!  ' 
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Different 


r  .AKt>  U/tT,&Ur  NOTliA^T, 
M'SIEoR,  -mis  CHATEAU  DE 
,  R3WAEBOOCHE  BEAuJOeAIS 

1  I9J8... 


/  Nofe  Not 

f  EV£H  CIOSE ; 
l'*l  afraid  I'M 

Ga)nna  Have  to 
Give  it  to  the 
vne^come'/;:" 


professional  taster.  D0UE7  HORNER  1  ^  wQcky.  He  s 

[selects  THE  grand  PRIZE  WINNER...  )  zany.  He’s  way-out  and 

wonderful!  John  Cald- 
iate'^k  \  ^  ^ — X  well  is  a  collector  of 
eaujolais  )  ( I  hats  —  and  funny  obser- 
(  I'Ai  afraid  I M  \  vations  on  this  crazy 
1^-^  f^riTTOTH™/  world  of  ours.  For  the 
kT  years,  he’s  been 

|P  creating  cartoons  for 

IP  National  Lampoon, 

Esquire,  Writer’s  Di- 
Omni,  American 
I  fjT  Hea/f/i,  Saturday  Re- 

P  Wew,  Penthouse  and 

I  'I  i  n”  many  more.  Now  Cald- 
— J — ii - — S — LJ  well’s  panels  are  ap¬ 

pearing  in  newspapers  across  the  country. 

Clients  include  Los  Angeles  Times,  Miami 
Herald,  Detroit  Free  Press,  Denver  Rocky 
Mountain  News,  Sac¬ 
ramento  Union,  Dallas 
Morning  News,  Portland 
Oregonian,  San  Antonio 
Light,  Baltimore  News- 
American,  Seattle  Post- 
Intelligencer,  San  Francisco 

Examiner,  Albany  Times-  n-r-^ - , 

Union  and  more.  Add  a 
different  turn  of  humor  to  your 

comic  pages  with  panels  by  - 

Caldwell!  \  fl'""' 
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What  Do  Americans  Think  About..? 
Introducing  CAMBRIDGE  REPORTS 

Cambridge  Reports  is  a 

bright,  coiorfui  graphic 
way  to  draw  readers  into 
your  pages!  Americans 
want  to  know  what  their 
countrymen  think  about 
today’s  criticai  issues  and 
trends,  and  you  can  teii 
them. 

Cambridge  Reports, 
Inc.  of  Massachusetts  is 
one  of  the  nation’s  leading 
public  opinion  research 
companies.  CRI  compiles  and  publishes  the 
results  of  its  extensive  surveys  conducted  regu¬ 
larly  through  the  year  for  prestigious  clients  in  all 
phases  of  American  business  and  government. 
Now  your  newspaper  will  have  access  to  this 
vast  and  constantly  updated  data  base  of  valu¬ 
able  information  three  times  weekly. 

There’s  nothing  on  the  market  that  catches 
your  readers’  eyes  like  Cambridge  Reports. 
You’ve  got  complete 
graphic  flexibility:  run  it 
in  four-color  (separations 
provided),  in  black  &  white 
or  with  spot  colors! 

Make  sure  your  readers 
keep  up  with  current 
American  opinion.  Sub¬ 
scribe  to  Cambridge 
Reports  today! 


IVe  used  to  be  Sunday  Woman. 
Now  we’re  Sunday  Woman  PLUS! 

Sunday  Woman  PLUS 

continues  to  deliver  lively, 
well-written  stories  with 
first-rate  color  and  graph¬ 
ics  the  entire  family  will  en¬ 
joy.  Celebrity  profiles. 

Mister  Rogers  on  Parent¬ 
ing.  Features  and  columns  on  health  and  fitness 
and  careers.  And  today’s  lifestyles! 

So  what’s  new  about  Sunday  Woman  PLUS? 
We’re  All  That  We  Were  and  More... 
A  PLUS  for  weekday  or  weekend  local 
magazines! 

A  PLUS  as  an  ROP  package! 

A  PLUS  for  Total  Market  Coverage! 

We’ve  got  the  proof.  Call  Dennis  Danko  today! 


At  Last!  The  Truth  About 
Consumer  Products 

Sonja  Heinze  is  a  con¬ 
sumer  sleuth.  She  researches 
and  reports  fascinating  an¬ 
swers  to  readers’  questions 
about  everyday  purchases 
and  household  hazards. 

The  Curious  Shopper 
informs,  alerts  consumers  to 
deception  and  lays  to  rest  old 
wives’  tales.  If  you  want  to  offer  something  more 
valuable  than  recipes  on  your  food  pages,  join 
the  growing  list  of  newspaper  editors  who’ve 
discovered  this  high  reader  traffic  column. 
Educate  and  entertain  your  readers  weekly  with 
The  Curious  Shopper  by  Sonja  Heinze. 


Who  Else  But 

King  Features 

Expands  Your  Newspaper’s  Resources 
With  Colorful  Creations? 


King  Features  syndicates  today’s  col¬ 
orful  innovations  that  become  tomorrow's 
classics.  So  you  can  attract  readers  every 
day! 

Blondie  (more  *han  2,000  clients), 
Beetle  Bailey  (1,700  +  clients),  Hagar 
the  Horrible  (1,600  +  clients)  and  Hi  & 
Lois  (1,000  +  clients)  are  four  of  the  most 
popular  comic  strips  in  the  world  today 
because  they’ve  kept  pace  with  our 
changing  times  and  lives. 

Readers  everywhere  know  and  love 
King  Features’  comic  strips  and  panels. 
Its  thought-provoking  editorial  cartoons. 
And  its  political  and  lifestyle  columns  by 
distinguished  and  informed  writers. 

Editors  also  rely  on  King  Features  for 
comprehensive  supplemental 
packages  like  Sunday 
Woman  PLUS  and  Inside  . 

Football  Report.  For  Sunday 


color  comics  sections.  And  special 
profit-  generating  features. 

Ad  managers  know  that  King’s  colorful 
products  appeal  to  diversified  markets 
advertisers  want  to  reach.  And  that  King’s 
national  sales  staff  is  ready  with  creative 
marketing  suggestions  to  position  and 
draw  tie-in  advertising  into  your  news¬ 
paper’s  pages. 

King  Features  creates  millions  of 
dominant  impressions  every  day.  And 
reinforces  those  impressions  through  an 
aggressive  licensing  program  and  world¬ 
wide  television  production  and  syndica¬ 
tion. 

Focus  on  our  colorful  creations  and 
expand  your  resources.  Add  King 
Features  comics  and  text  features  to 
your  editorial  mix  and  keep 
readers  coming  back  to  your 
newspaper’s  pages. 


■g  Feal-wres  Syndica'i’) 

THE  INDUSTRY’S  CREATIVE  RESOURCE 


For  additional  information  call:  Lawrence  T.  Olsen,  Director  of  Marketing  and  Sales 

toll  free:  1  ~800~223~7383  or  collect:  21  2~682~5600 


©  1985  King  Features  Syndicate,  Inc. 


235  East  45th  Street,  New  York,  N.Y.  10017 


Printed  in  U.S.A. 


The  Industry’s 
Creative  Resource 

Joseph  F.  D’Angelo,  President 
Allan  Priaulx,  Vice  President  &  General  Manager 
James  D.  Head,  Executive  Editor 
BUI  Yates,  Comics  Editor 

Ted  Hannah,  Director  of  Advertising  and  Public  Relations 
Domestic 

Lawrence  T.  Olsen,  Director  of  Marketing  &  Sales 
Paul  Eberhart,  Assistant  Director  of  Marketing  &  Sales 
Dennis  Danko,  Sunday  WOMAN  PLUS  Sales 
Richard  Heimlich,  West  Coast  Sales 
Dick  LaFave,  Southwest  Sales 
BUI  Metals,  Midwest  Sales 
John  Perry,  Southeast  Sales 


Harrington  Wells,  Patterns  Sales  Representative 
Jack  Williams,  Northeast  Sales 
James  D.  Nolan,  Sunday  Color  Comics 
International 

Hal  Schneider,  Director  of  International  Sales 


3')^ICino  r. 


A  Division  of  The  Hearst  Corporation 
235  East  45th  Street,  New  York,  N.Y.  10017 
1-800-223-7383  •  1-212-682-5600 


Whether  you  are  looking  for  an  editor,  a 
sales  rep,  an  ad  manager,  reporter,  car¬ 
toonist,  instructor,  graphic  designer, 
pressman,  circulation  manager... you  will 
reach  more  and  better  prospects  with  an 
advertisement  in  EDITOR  &  PUBLISHER. 

E&P  Classified 
It's  Your 

People-To-People 
Meeting  Place 

Rates  and  order  form  in  Classified  section 
. .  .All  mail  and  calls  go  to:  EDITOR  &  PUB¬ 
LISHER,  11  West  19th  St.,  New  York,  N.Y.  • 
212  675-4380. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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JANUARY 

20-22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86: 
Public  Relations  and  the  Media  as  Partners  in  Communication,’’ 
sponsored  by  Larimi  Communications  Associates,  Ltd. ,  New  York  Hilton. 

20- 25— National  Association  of  Advertising  Publishers,  Mid- 

Winter  Conference,  Marriott's  Rancho  Las  Palmas  Resort, 
Palm  Spings,  Calif. 

21- 23— Washington  Journaiism  Center,  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  D.  C. 

23- 25— New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston. 

24- 25— Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Ramada  Renaissance,  Jackson. 

26-29— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meetir  „  Caesars  Palace,  Las  Vegas. 

FEBRUARY 

2-7— Suburban  Newspapers  of  America,  Management  Conference, 
Intercontinental  Wailea,  Maui,  Hawaii. 

13-15 — California  Newspaper  Publishers  Association,  Annual  Convention, 
Hotel  del  Coronado,  Coronado. 

13-15— Minnesota  Newspaper  Association,  Annual  Convention,  Hyatt 
Regency  Hotel,  Minneapolis. 

13-16— Howard  University  Communications  Conference,  “Communications: 
The  Key  to  Economic  and  Political  Change.”  School  of 
Communications,  Washington,  D.C. 

13-16— Oklahoma  Press  Association,  Mid-Winter  Convention  and 
Trade  Show  Lincoln  Plaza  Inn  &  Convention  Center, 

Oklahoma  City. 

15-19— Southern  Classified  Advertising  Managers  Association, 

Telemarketing  Seminar  and  Sales  &  Education  Conference,  Holiday 
Inn/Convention  &  Trade  Center,  Chattanooga,  Tenn. 

19-21 — Ohio  Newspaper  Association,  Convention,  Hyatt  On 
Capitol  Square,  Columbus. 

22- 24 — Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 

O'Hare,  Rosemont,  III. 

26-28 — New  England  Newspaper  Advertising  Executives  Association 
Winter  Meeting,  Charles  Hotel,  Cambridge,  Mass. 

SeminarsIWorkshopsIClinics 

JANUARY 

19-29— American  Press  Institute,  Circulation  District  Managers 

Workshop,  Reston,  Va. 

21- 22— New  England  Newspaper  Association,  Women  in  Newspaper 

Management  Workshop,  Hyatt  Regency  Hotel,  Cambridge,  Mass. 

22- 23— New  England  Newspaper  Association,  Circulation  District 

Managers  Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-24 — International  Circulation  Managers  Association/Troy 

State  University  Circulation  Management  Seminar,  Troy,  Alabama. 

26- 2/1— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design/Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

27- 29— ANPA,  Leadership  in  the  Newsroom  Workshop,  in  cooperation 

with  the  American  Society  of  Newspaper  Editors  and  the  Associated 
Press  Managing  Editors,  Hyatt  Hotel,  Sarasota,  Fla. 

31-2/2 — Mid  America  Press  Institute,  Newsroom  Management  Seminar, 
Clarion  Hotel,  Downtown  St.  Louis. 

FEBRUARY 

2-7 — American  Press  Institute,  Newspaper  Design  Seminar  and 
Advanced  Reporting  Seminar,  Reston,  Va. 

2-7— The  Poynter  Institute  for  Media  Studies,  Writing  Center 
for  Writers  &  Editors,  St.  Petersburg. 

2-8 — ANPA  Newspaper  Executives  Marketing  Seminar,  Cosponsored 
with  the  International  Newspaper  Promotion  Association,  The 
Houstonian,  Houston. 

5-6— New  England  Newspaper  Association:  Feb.  5 — Mailroom  Workshop 
and  Feb.  6 — Total  Market  Coverage  Workshop.  Both  at  Hilton, 
Lowell,  Mass. 

9-14 — America  Press  Institute,  Editing  the  Weekly  Newspaper, 

_ Reston,  Va. _ 
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Pulitzer  Prize  winner  John  Hughes, 
former  Christian  Science  iWon;7or*editor 
and  State  Department  spokesman. 


As  a  newspaper  editor, 
you'll  appreciate  the  difference. 

Gene  Patterson,  a  past  president 
of  ASNE,  sums  up  columnist  John 
Hughes  this  way: 

“In  company  that  is  renowned 
for  being  long  of  wind  and  short 
of  temper,  he  is  crisp  and  equable.” 

Whether  he’s  writing  about 
nuclear  disarmament  or  Boy  George, 
famine  in  Africa  or  Doberman 
pinschers  in  Spain,  no  one  brings 
more  perspective  or  insight  to 
issues  than  John  Hughes.  And  no 
one  writes  with  more  power  or  wit. 

Look  for  his  column  every 
Hiesday  and  Thursday. 

It’s  sensational  journalism  in 
the  purest  sense  of  the  word — 
the  kind  of  unfrenzied  journalism 
you’ll  find  on  the  Monitor  wire 
five  days  a  week  along  with  fea¬ 
tures,  hard  news  stories  and  news 
analysis  you  can  depend  on. 

As  a  newspaper  editor— as  a 
newspaper  reader— you’ll  appre¬ 
ciate  the  difference. 

News,  columns,  features,  analysis,  solutions.  1-215-972-7973 


The  CHRISTIAN  SCIENCE  MONITOR  NEWS  SERVICE 

cc»Aii^  r.m«  0«r  reputation  is  always  on  the  line. 


SYNDICATE 


Editor  &  Publisher 

THE  EOURTM  estate 


Rotart  U.  Brown,  Prosldwit  Jamos  Wright  Brown 

FanMnand  C.  Taubnar,  Pubilahor  Publiahar,  Chairman  of  tha  Board,  1912*1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  June  30,  1985—28,173 


ABP 

AN  PA 


In  support  of  ABC 

Barring  some  long-winded  debates  over  what  it  should  or  should 
not  do,  the  Audit  Bureau  of  Circulations  has  been  a  model  for  71  years 
of  industrial  cooperation  and  understanding  to  achieve  a  common 
goal — authentic  and  verified  figures  of  net  paid  circulation  for  print 
media. 

ABC  was  bom  in  1914  and  brought  order  out  of  the  chaos  that 
prevailed  in  the  unverified  and  unverifiable  claims  of  newspaper  and 
magazine  sales  that  were  being  made  at  that  time.  A  tripartite 
organization  was  formed  by  the  buyers  of  advertising,  their  advertis¬ 
ing  agencies,  and  media  to  audit  and  verify  circulation  sales.  It  was 
for  the  common  good  and  has  been  proved  to  be  so  over  the  years. 
Editor  &  Publisher  is  proud  to  be  a  charter  member. 

Changes  in  ABC  rules  and  procedures  have  been  slow  in  coming. 
The  organization’s  dedication  to  the  values  of  “net  paid  circulation” 
has  resisted  radical  change.  A  proposal  for  any  change  always  has 
brought  lengthy,  time-consuming  and  tedious  debates  and  has  been 
adopted  only  when  the  troika  has  agreed  it  would  be  in  the  best 
interest  of  all  parties. 

That  is  the  procedure  that  should  be  followed  within  the  mem¬ 
bership — all  three  divisions  representing  media,  advertisers  and 
agencies — to  consider  the  controversy  now  embroiling  the  organiza¬ 
tion  because  of  proposals  to  count  bulk  sales  as  general  circulation 
and  to  audit  readership  as  well  as  circulation. 

Both  of  these  issues  have  been  studied  by  the  ABC  board  and  a 
special  committee  for  more  than  two  years.  A  year  ago  the  board  of 
directors  gave  “overwhelming  approval”  to  a  policy  statement 
against  ABC  involvement  in  audience  or  readership  research.  The 
statement  “reaffirms  the  ABC’s  primary  mission  of  reporting  and 
verifying  the  circulation  information  of  member  publications.”  The 
subject  of  “bulk  sales”  has  been  before  a  committee  for  some  time. 

We  feel  that  the  best  way  for  members  to  change  the  rules  and 
procedures  of  ABC,  as  with  any  democratic  organization,  is  to  work 
within  the  system.  An  organization  that  has  survived  for  71  years  and 
made  a  substantial  contribution  to  its  members  over  those  years  will 
move  slowly  to  change,  if  at  all.  Neither  resignations  nor  threats  of 
establishing  competing  organizations  is  likely  to  compel  its  more  than 
4,900  members  to  move  any  faster. 


Government  approval 

We  don’t  know  why  it  took  so  long  for  the  White  House  to  change 
its  mind,  but  it  is  welcome  news  that  it  has  decided  to  drop  a  require¬ 
ment  that  correspondents  from  foreign  countries  must  obtain  a  letter 
of  endorsement  from  their  governments  in  order  to  obtain  working 
credentials  here. 

It  was  obvious  fi’om  the  beginning  that  the  requirement  was  tanta¬ 
mount  to  journalistic  licensing:  No  foreign  correspondent  could  prac¬ 
tice  journalism  in  Washington  unless  approved  (licensed)  by  his  or 
her  government  which  became  a  pre-condition  to  approval  (license) 
by  our  own  government. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


with  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate.  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Cuomo  clarifies  his  position  on  organized  crime 


I  thank  you  for  the  kind  words  you 
had  for  me  in  your  recent  editorial. 
But  clearly,  you  have  misperceived 
my  position  on  Organized  Crime. 

1  did  not  blame  the  press  for  per¬ 
petuating  the  stereotype  that  all  of 
organized  crime  is  Italian.  1  most  cer¬ 
tainly  did  blame  one  New  York  City 
newspaper,  the  New  York  Post,  for 
repeatedy  using  the  word  Mafia  as  a 
virtual  synonym  for  organized  crime. 

In  a  45-minute  interview  with 
Albany  reporters,  I  praised  the  New 
York  Times  for  its  care  in  not  using 
that  word.  I  noted  that  Newsday  also 
did  not  employ  the  word  Mafia  in  its 
coverage  of  the  murder  of  an 


organized  crime  figure.  I  noted  that 
the  Daily  News  chose  to  use  the  word 
mob  instead  of  Mafia.  And  finally,  I 
learned  later  that  both  the  Associated 
Press  and  United  Press  International 
style  books  expressly  warned  against 
using  the  word  Mafia  as  a  synonym 
for  organized  crime,  which  is  as  it 
should  be. 

I  need  no  reminder  that  there  is  a 
Mafia.  I  and  every  one  of  the  30  mil¬ 
lion  Italian  Americans  here  have  had 
to  live  with  this  ugly  stereotype  all  of 
our  lives.  But  as  hard  as  we  work  to 
fight  that  stereotype,  we  are  deter¬ 
mined  to  work  just  as  hard  to  wipe  out 
the  criminals  who  feed  that  unfair  im¬ 


age,  always  remembering  that  orga¬ 
nized  crime  is  not  an  exclusive  Italian 
club. 

No  Governor  in  the  history  of  New 
York  State  has  done  more  to  make  our 
Organized  Crime  Task  Force  stron¬ 
ger.  No  Governor  ever  wished  more 
fiercely  that  the  highest  levels  of 
organized  crime  be  brought  to  justice. 
But  we  do  not  call  our  Organized 
Crime  Task  Force  the  Mafia  Task 
Force,  because  to  do  so  would  be  to 
violate  every  standard  of  fairness  and 
decency. 

Mario  M.  Cuomo 
(Cuomo  is  governor  of  New  York.) 


More  about  those  tv  listings 


James  P.  Spence’s  experience  at 
Titusville  (E&P,  Dec.  14)  interests  us 
because  we  cut  out  our  tv  listings  a 
couple  years  back.  We  had  started  a 
special  section  with  the  expectation 
that  a  cable  company  would  place  so 
much  advertising  to  help  support  it. 

It  worked  for  both  of  us  for  a  while, 
but  the  underwriter  one  year  just  for¬ 
got  to  budget  our  advertising.  There 
was  a  general  belief  that  our  readers 
were  hooked  on  the  section,  and  that 
we  couldn’t  drop  it. 

We  decided  to  kill  the  thing  any¬ 
way.  The  president  of  our  company, 
Mark  Kendall,  has  a  doctorate  in  eco¬ 
nomics,  courtesy  of  the  taxpaper,  and 
he  said  it  wasn’t  cost  effective.  The 
publisher  of  our  daily,  Wendell  Holt, 
said  it  was  a  great  readership  builder, 
and  we  might  regret  it.  The  television 
industry  seems  to  me  to  be  just 
another  branch  of  show  business  —  a 
loathesome  branch  at  that  —  and  I 
was  pleased  to  go  along  with  the 
cutoff  just  for  the  hell  of  it,  though  I 
believed  some  of  our  readers  would 
complain. 

We  were  all  right.  The  president  of 
the  corporation  alleges  we  didn’t  real¬ 
ly  lose  any  readers.  The  publisher 
claims  we  lost  150.  We  all  agree  we 
lost  a  pain  in  the  neck,  but  the  pub¬ 
lisher  says  it  made  a  few  advertisers 
mad,  too:  the  few  who  were  using  the 
section  with  a  considerable  subsidy 
from  us. 

The  telephone  girls  said  the  subscri¬ 
bers  weren’t  happy;  but  I  guess  they 
finally  quit  complaining.  I  guess  they 
did  what  Mr.  Spence’s  customers  did. 

He  is  absolutely  right  when  he  says 
newspapers  have  no  business  pro¬ 
moting  a  rival  medium.  And  I  believe 


the  time  is  coming  when  television 
will  multiply  itself  into  a  lower  profita¬ 
bility  level.  The  networks  already 
have  lost  business  to  the  “indepen¬ 
dents”  and  all  the  recording  and  edit¬ 
ing  gadgetry  that’s  available.  (I’m 
sure  there’s  a  genius  out  there  who’s 
invented  something  that  will  auto¬ 
matically  turn  off  the  commercials. 
As  it  is,  you  can  sit  in  your  chair  and 
click  ’em  out  with  a  remote  control.) 

You  can  go  cockeyed  switching 
among  the  12  channels  available  on 
the  cable  in  our  town;  and  people  with 


those  big  dishes  can  get  so  many  I’m 
sure  some  of  them  will  come  down 
with  schizophrenia. 

Some  day  soon,  an  advertising 
genius  will  realize  that  there’s  no  bet¬ 
ter  medium  than  a  printed  page  that’s 
in  the  reader’s  home  because  that 
reader  wants  it  there  and  pays  for  it; 
and  we  can  quit  worrying  about  junk 
mail  and  turn  our  “shoppers”  into  paid 
publications.  Am  I  dreaming? 

Robert  S.  Kendall 

(Kendall  is  editor,  Reporter-Times, 
Inc.,  Martinsville,  Ind.) 


Short  takes 


(Headline): 

Crook  is  named 
to  bank  post 

— Schenectady  (N.Y.)  Gazette. 

«  « 

Miss  Hudson  has  been  medication 
organist  at  the  First  Baptist  Church  of 


Decatur  for  many  years. — DeKalb 
(Ga.)  Extra. 

♦  ♦  ♦ 

Parrots  have  been  sighted  in  Cen¬ 
tral  Park. 

“I  had  seem  them  riding  my  bike  to 
work  .  .  .  ” — New  York  Times. 


DREW  MIDDLETCU 

America’s  premier  military  correspondent,  formerly  with  The  New 
York  Times,  now  brinss  into  focus  every  week  the  most  crucial  issue 
in  our  lives — military/political  affairs  in  a  turbulent  world. 

Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 
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Booth  wins  30 


Bigger 

isn’t  necessaHly 

better. 


Its  some-  \ 
thing  we  all  ^  ' 
know.  And  the  ^  \ 

examples  %  \ 

abound.  David  \ 

slew  Goliath.  Good 
things  come  in  small  ^ 

packages.  But  sometimes  i 

we  forget.  >Xfe  take  size  for 
granted  and  think  it’s  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 
your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Association  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category  ^ 
to  three  Booth  newspapers.  The  ‘  || 
highest  professional  honor  that  iT 
can  be  awarded  a  Michigan  daily  n 


newspaper.  In 
/  rl  all,  Bocxh  took 

/  /  i  6  firsts,  5  sec- 

J  ^  //  onds,  11  thirds 

^  ^  and  6  honorable 

mentions  in  almost 
every  category  judged. 
Thirty  awards  in  all.  More 
Mf  than  anybody  else  in  the  .state. 
^  >Xfe’d  like  to  thank  the 

Michigan  Press  As.sociat ion  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 

It’s  not  how  big  you  are,  it’s  how 
good  you  are. 
Members  of  the  Newhouse  group 
of  newspapers. 


Ann  Arbor  News  ‘Jackson  Citizen  Patriot  •  Flint  Journal  •  Saginaw  News 
Bay  City  Times  •  Muskegon  Chronicle  •  Grand  Rapids  Press  •  Kalamazoo  Gazette 


January  11, 1986 


E(P 

Every  Saturday  since  1884 


Rally  ’round  the  Audit  Bureau 

In  wake  of  resignations  by  several  newspaper  members,  more  than  50 
newspaper  execs  sign  a  statement  supporting  ABC  despite  its  problems 


By  Andrew  Radolf 

Over  50  newspaper  executives 
have  signed  a  statement  reaffirming 
their  support  for  the  Audit  Bureau  of 
Circulations  and  the  continuation  of 
paid  circulation  as  the  primary  mea¬ 
surement  standard  for  newspapers 
sales. 

The  statement  was  released  in 
response  to  the  withdrawals  from 
ABC  by  the  Toronto  Globe  and  Mail 
and  several  Gannett  newspapers 
including  the  Des  Moines  Register, 
Rochester  (N.Y.)  Democrat  & 
Chronicle  and  Times-Union  and  the 
10  dailies  comprising  the  company’s 
Westchester  Rockland  Newspapers. 

The  newspapers  withdrew  from 
ABC  after  charging  that  its  proce¬ 
dures  were  outmoded  by  not  includ¬ 
ing  readership  data  along  with  circula¬ 
tion  figures.  The  withdrawing  news¬ 
papers  claimed  readership  research 
was  more  important  for  marketing 
newspapers  to  advertisers  than  cir¬ 
culation  figures. 

The  statement  in  support  of  ABC 
was  organized  and  released  by 
Donald  Graham,  publisher  of  the 
Washington  (D.C.)  Post. 

The  statement  is  “not  addressing 
the  bulk  sales  question,”  Graham 
said,  “but  the  continuing  need  of  an 
organization  to  do  precisely  what 
ABC  is  doing.  People  signing  the 
statement  are  on  both  sides  of  the 
bulk  sales  issue.” 

Bulk  sales  are  newspapers  sold 
usually  at  a  discount  to  airlines,  hotels 
or  other  third  parties  and  then  distri¬ 
buted  for  free  to  readers.  Although 
bulk  sales  are  audited,  under  ABC 
rules  they  are  not  included  in  paid 
circulation  totals,  but  are  listed  sepa¬ 
rately  in  Publisher’s  Statements. 

Roy  Megarry,  publisher  of  the 
Globe  and  Mail,  stressed  that  one  rea¬ 
son  he  was  resigning  from  ABC  was 


Donald  Graham 


that  while  his  bulk  sales  to  “corporate 
accounts”  did  not  count  as  paid  cir¬ 
culation,  they  constituted  a  signifi¬ 
cant  part  of  his  readership  demog¬ 
raphics. 


The  statement  in 
support  of  ABC  was 
organized  and  released 
by  Donald  Graham, 
publisher  of  the 
Washington  (D.C.)  Post. 


Gannett  has  also  stressed  the  read¬ 
ership  demographics  of  its  “Blue 
Chip”  bulk  sales  program  for  USA 
Today.  Gannett  officials,  including 
chairman  Allen  H.  Neuharth,  have 
also  argued  that  bulk  sales  are  a  part 
of  paid  circulation. 

The  statement  signed  by  the  news¬ 
paper  execs  read:  “We  support  the 
Audit  Bureau  of  Circulations  and 
intend  to  remain  members. 

“Although  we  may  disagree  with 


some  of  ABC’s  rules,  it  is  our  inten¬ 
tion  to  work  toward  resolving  these 
problems  within  the  established 
framework. 

“It  is  our  firm  conviction  that 
publishers  and  advertisers  need  a 
strong,  independent  guarantor  of 
standardized  circulation  data.” 

Times  Mirror  Co.  did  not  sign  the 
statement  released  by  Graham,  but 
issued  a  separate  statement  in  support 
of  ABC,  Graham  said. 

Times  Mirror  said  the  company 
“supports  the  Audit  Bureau  of  Circu¬ 
lations  and  intends  to  remain  mem¬ 
bers,”  but  it  also  called  on  the  bureau 
to  be  “more  flexible”  and  open  to 
innovations  “worked  out  within  the 
framework  of  ABC.” 

Graham  described  the  statement  as 
“a  pro  ABC  move,  not  an  anti-Gan- 
nett  move.  We  issued  the  statement 
because  a  few  newspapers  have  with¬ 
drawn,  and  we  wanted  to  say  to 
everyone,  particularly  advertisers 
and  agencies,  there  is  strong  support 
for  ABC  in  the  industry.” 

He  said  that  at  a  time  when  newspa¬ 
pers  are  moving  toward  greater  stan¬ 
dardization  in  their  formats  and  oper¬ 
ations,  “it  doesn’t  seem  wise  to  give 
up  our  one  standardized,  universally 
accepted  measure  that’s  credible  with 
advertisers.” 

Graham  remarked  there  is  also 
strong  support  in  the  newspaper 
industry  for  standardized  audience 
research,  but  he  called  the  issue  “a  bit 
of  a  red  herring  in  the  ABC  context.” 

Saying  that  verifying  circulation 
figures  was  a  different  process  from 
statistically  analyzing  readership 
data,  Graham  said  ABC  “is  not  the 
organization  we  want  to  pursue  stan¬ 
dardized  research.” 

Graham  also  noted  that  the  joint 
American  Newspaper  Publishers 
Association/Newspaper  Advertising 
Bureau  committee,  which  works  on 
(Continued  on  page  27) 


Scripps  Howard  newspapers  switch  sales  rep  firms 

At  least  six  of  the  chain’s  10  papers  to  switch  from  Story  &  Kelly  Smith 
to  Sawyer-Ferguson-Walker;  Story  merger  may  be  in  the  works 


By  Andrew  Radolf 

Six  Scripps  Howard  newspapers 
plan  to  switch  the  national  sales  rep¬ 
resentation  to  Sawyer-Ferguson- 
Walker  when  their  l6-year  contracts 
with  Story  &  Kelly-Smith  expire  next 
June. 

The  defections  will  cost  Story  & 
Kelly-Smith  a  significant  portion  of 
its  revenues;  however,  president  Jer¬ 
ry  West  said  the  loss  is  not  as  high  as 
the  40%  figure  published  elsewhere. 


West  said  if  aii  the 
Scripps  Howard  papers 
ieave,  Story  wiii  be  ieft 
with  30  newspaper 
ciients . . . 


Story  currently  represents  ten 
Scripps  H(>ward  newspapers  and 
West  said  he  expects  to  lose  the  other 
four  as  well'. 

West  said  if  all  the  Scripps  Howard 
papers  leave.  Story  will  be  left  with  30 


newspaper  clients  representing  five  of 
the  top  six  ADI’s  and  seven  of  the  top 
20. 

Scripps  Howard  spokesman  Rob¬ 
ert  Doer  said  the  switch  to  Sawyer 
was  decided  on  after  a  normal  review 
process. 

The  newspapers  which  have  so  far 
given  notice  are  the  Memphis  (Tenn.) 
Commercial  Appeal,  Knoxville 
(Tenn.)  News-Sentinel,  Evansville 
(Ind.)  Press,  Pittsburgh  (Pa.)  Press, 
Denver  Rocky  Mountain  News  and 
Hollywood  (Fla.)  Sun-Tattler. 

The  remaining  four  papers  are  the 
Albuquerque  (N.M.)  Tribune,  San 
Juan  Star,  El  Paso  (Tex.)  Herald- 
Post  and  Stuart  (Fla.)  News. 

“Our  company  is  viable.  We  have 
great  support  from  our  clients  and  we 
have  a  fair  number  of  prospects  for 
new  business,”  West  stated,  however 
he  said  the  loss  of  the  Scripps  Howard 
revenues  will  also  necessitate  layoffs. 

“We’re  not  out  of  business,  but  it 
can’t  be  business  as  usual.  There’s  no 
way  a  company  can  lose  a  substantial 
portion  of  its  business  and  continue  to 
operate  without  economies,”  he  said. 


“We’ll  have  a  smaller  number  of  bet¬ 
ter  paid  people.” 

West  adso  would  not  rule  out  a  mer¬ 
ger  between  Story  and  another  sales 
representative  firm. 

“I  don’t  rule  out  anything,”  West 
said. 


“We’re  not  out  of 
business,  but  it  can’t  be 
business  as  usuai.’’ 


West  believes  Story  will  also  bene¬ 
fit  from  trend  to  representative  firms 
selling  newspaper  networks  that 
include  both  client  and  non-client 
newspapers. 

“I  think  it’s  becoming  decreasingly 
important  who  owns  or  who  repre¬ 
sents  a  newspaper,”  he  said. 
“Increasingly,  we’re  all  going  to  be 
operating  off  the  same  data  base,  sell¬ 
ing  papers  in  networks  that  include  all 
kinds  of  representation.  More  and 
more  I  think  our  sales  activities  are 
not  limited  to  our  list  of  30  papers.” 


Responding  to  reader  needs 

Indiana  daily  revises  its  teievision  iistings,  but  goes  back 
to  the  originai  way  after  receiving  2,000  cails  of  compiaint 


By  Debra  Gersh 

When  the  Fort  Wayne  (Ind.)  Jour¬ 
nal-Gazette  changed  the  format  of  its 
tv  listings  book  to  include  expanded 
storylines,  features,  more  pictures 
and  even  a  new  crossword  puzzle,  the 
staff  expected  some  calls  from  per¬ 
turbed  readers. 

What  they  didn’t  expect  was  2,0(X) 
angry  calls  in  three-and-a-half  days 
from  people  upset  that  the  paper  had 
replaced  its  total  grid  format  with  new 
rolling  log-style  listings  that  included 
grids  only  for  prime  time  program¬ 
ming. 

So  the  paper  changed  again,  and 
according  to  its  editor  even  “made 


some  friends”  in  the  process. 

Editor  Craig  Klugman  said  200  calls 
came  into  the  paper  on  the  Sunday  the 
new  48-page  TV  Journal  replaced  the 
old  32-page  TV  Times.  By  the  end  of 
the  next  day  he  said  they  knew  some 


“Now  I  know  how  the 
executives  at  Coca-Coia 
feit,”  Klugman  wrote. 


changes  had  to  be  made  —  1 , 1(X)  calls 
had  come  in  that  Monday,  In  retros¬ 
pect,  he  said  he  would  have  guessed 
only  4000-500  calls  were  expected. 


“What  they  (the  readers)  cared 
about  was  a  quick,  easy  scan  guide  to 
what  was  on  tv.”  Klugman  said,  the 
present  (once  former)  television  list¬ 
ings  are  in  a  24-hour,  approximately 
30-channel  grid.  It’s  still  called  TV 
Jounial,  but  readers  have  their  grids 
back,  and  the  book  has  been  ex¬ 
panded  (or  cut,  depending  on  which 
fi-omat  youjudge  by)  to  40  pages  with 
expanded  program  highlights. 

Klugman  said  he  knows  of  no 
advertising  or  circulation  losses  over 
the  change,  for  which  he  gives  the 
paper’s  telephone  answering  staff 
great  credit. 

“We  knew  there  were  going  to  be 
some  calls,  so  we  briefed  them  (the 
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people  who  answer  the  phones)  and 
told  them  what  to  expect  and  how  to 
deal  with  the  callers,”  he  said,  adding 
that  the  emphasis  was  on  remaining 
cordial; 

“After  Monday  they  asked  the 
readers  to  bear  with  us  while  making 
the  adjustment,  but  by  Wednesday 
they  told  them  (readers)  we  would  go 
back. 

“It’s  not  the  same  thing  as  buckling 
under  to  criticism  of  an  editorial  posi- 

tion,”  Klugman  said  of  the  decision. 

Exactly  a  week  after  the  format 
change,  Klugman  wrote  a  column  ex¬ 
plaining  what  the  paper  had  done  and 
why  it  seemed  to  be  a  good  idea  at  the 
time  (market  research  and  advertis¬ 
ing).  But  the  column  also  promised 
the  readers  that  due  to  overwhelming 
response  they  would  get  the  old  grids 
back  in  about  two  weeks.  The  column 
ran  top  on  page  A-1. 

“Now  I  know  how  the  executives  at 

Coca-Cola  felt,”  Klugman  wrote. 

Readers  called  and  wrote  to  the 
paper  thanking  it  for  bringing  back 
their  beloved  grids,  although  there 
were  less  thanks  than  initial  com¬ 
plaints. 

And  when  the  dust  settled,  there 
seemed  to  be  a  generally  positive  feel¬ 
ing  about  the  paper  that  not  only  lis¬ 
tened,  but  also  responded  to  the  needs 
of  its  readers. 

Perspective  on  Promotion - 

Managing  the  promotion  budget 

With  more  integrated  marketing  strategies  and  expanded  promotion 
budgets  comes  more  strategic  pianning  and  fiscai  accountabiiity 


By  Michael  G.  Kane 

Mention  the  subject  and  eyes  begin 
to  roll  skyward,  heads  shake,  and  a 
knowing  chuckle  precedes  any  word 
of  mouth.  The  subject  must  be 
budget. 

As  newspapers  continue  to  explore 
more  varied  and  expensive  marketing 
opportunities  in  a  competitive  mar¬ 
ketplace,  it  only  follows  that  they 
carefully  scrutinize  promotion  expen¬ 
ditures.  It  further  follows  that  the  pro¬ 
motion  function  bears  this  financial 
responsibility,  both  in  terms  of  plan¬ 
ning  and  justifying  the  rising  cost  of 
promotion  campaigns. 

“Newspaper  management  realized 
they  had  to  spend  more  money  on 
promotion  in  the  face  of  a  depressed 
economy  and  stiffer  competition,  but 
budgets  had  to  become  more  struc¬ 
tured  as  well,”  said  Bridget  D.  Baker, 
promotion  director  of  the  Register- 
Guard  in  Eugene,  Ore.  “What  it 
meant  was  more  strategic  planning.” 

No  more  miscellaneous  line  items. 
No  more  myopic  promotion  schemes. 
No  more  “bells  and  whistles.”  No 
more  barriers  to  departmental  com¬ 
munication.  The  promotion  budget 
became  the  financial  reflection  and 
fuel  of  the  planning  process. 

“Newspapers  have  developed  a 
fairly  systematic  process  in  planning 
the  promotion  budget,”  said  Larry 
Chandler,  promotion  and  research 

(Kane  is  special  projects  manager  of 
the  International  Newspaper  Promo¬ 
tion  Association  in  Reston,  Va.  This  is 
part  of  a  continuing  series  of  monthly 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 


director  of  the  Washington  (D.C.) 
Times.  “They  (budgets)  are  much 
more  integrated  and  cost-effective 
now,  getting  the  most  out  of  available 
resources  and  manpower.” 

Simply  put,  budget  planning  has 
become  one  of  the  most  important 
responsibilities  of  the  promotion 
manager.  The  best  budget  is  built 
when  all  the  facts  have  been 
assembled,  reviewed  and  weighed  — 
a  painstaking  process. 


“Promotion  managers 
now  have  to  ask 
themselves  much  tougher 
questions  at  budget 
time,”  said  Diane  Glass, 
marketing  services 
director  of  the  Des 
Moines  Register. 


It  also  mandates  that  managers 
incorporate  both  short-  and  long-term 
management-based  objectives  into  a 
one  year  operating  budget.  And  that, 
as  Bridget  Baker  puts  it,  “requires 
more  than  putting  price  tags  on  diffe¬ 
rent  promotions.” 

What  does  top  management  scru¬ 
tinize  the  most  in  a  promotion  budget? 
From  an  informal  survey  of  promo¬ 
tion  managers  of  newspapers  large 
and  small,  a  few  common  “line  items” 
and  thought  patterns  emerged: 

•  Non-newspaper  promotion 
(broadcast,  direct  mail,  etc.)  will  be 
carefully  examined  because  such 
high-ticket  items  will  always  raise 


cost-effectiveness  questions. 

However,  many  promotion  mana¬ 
gers  see  this  as  an  opportunity  to 
“educate”  top  management  through 
budget  meetings  —  presenting  the 
sometimes  harowing  media  expendi¬ 
tures  necessary  to  target  particular 
audiences  while  providing  different 
promotion  options  available. 

•  The  high  cost  of  capital  expen¬ 
ditures  makes  this  a  likely  area  for 
review,  of  course.  No  matter  how  dire 
the  need,  you’d  better  “be  well  pre¬ 
pared  to  present  your  case,”  said  one 
promotion  manager. 

•  Staffing  requests  are  also  high 
on  the  scrutiny  list.  In  additon  to  the 
cost  factor,  a  promotion  manager 
should  not  look  for  a  quick,  short¬ 
term  personnel  solution  with  long- 
range  implications.  Management  is 
well  attuned  to  the  fact  that  it  is  much 
easier  to  expand  staff  than  it  is  to  cut 
back. 

•  There  will  probably  be  ques¬ 
tions  asked  about  promotions  not 
based  on  amy  revenue-based  objec¬ 
tives  usually  set  forth  by  the  advertis¬ 
ing  and  circulation  departments. 

“Promotion  managers  now  have  to 
ask  themselves  much  tougher  ques¬ 
tions  at  budget  time,”  said  Diane 
Glass,  marketing  services  director  of 
the  Des  Moines  Register.  “And  first 
on  the  list  is,  ‘Will  these  promotions 
produce  results?’  ” 

What  Glass  and  others  strongly 
urge  is  that  promotion  managers  plan 
expenditures  whereby  some  reason¬ 
able  rate-of-return  can  be  projected. 

Of  course,  promotion  revenue  esti¬ 
mates  are  not  always  easy  to  come  by. 
While  line  items  regarding  Newspa- 
(Continued  on  page  19) 


EDITOR  &  PUBLISHER  for  January  11,  1986 


9 


Violence  mars  Chicago  Tribune  strike  rally 

More  than  40  arrested  in  front  of  newspaper’s  production  piant; 
newspaper  officiais  seeking  an  injunction  to  prevent  further  raiiies 


By  Mark  Fitzgerald 

More  than  40  people,  including  five 
off-duty  Chicago  firefighters,  were 
arrested  in  front  of  the  Chicago  Tri¬ 
bune’s  production  plant  (Jan.  4)  dur¬ 
ing  a  mass  rally  in  support  of  three 
striking  craft  unions. 

Police  reported  a  dozen  people 
were  injured  just  before  the  start  of 
the  dawn  rally,  when  an  estimated  200 
strikers  and  supporters  pelted  Tri¬ 
bune  circulation  trucks  trying  to  leave 
the  Freedom  Center  plant  with  rocks, 
bottles  and  other  objects,  including 
railroad  stakes,  according  to  Tribune 
security  personnel.  No  serious  inju- 


Police  estimated  the 
crowd  at  6,000  to  10,000, 
making  it  one  of  the 
iargest  iabor  raiiies  in  the 
city's  recent  history. 


ries  were  reported. 

Despite  the  violence,  union  leaders 
claimed  the  rally,  which  was  gener¬ 
ally  peaceful  after  the  initial  fracas, 
was  a  great  success. 

Police  estimated  the  crowd  at  6,000 


to  10,000,  making  it  one  of  the  largest 
labor  rallies  in  the  city’s  recent  his¬ 
tory. 

The  rally  was  called  in  support  of 
1,100  workers  in  three  unions  —  Chi¬ 
cago  Typographical  Union  Local  No. 
16,  Chicago  Web  Printing  Pressmen’s 
Union  Local  No.  7,  and  Chicago 
Mailers  Union  Local  No.  2  —  who 
have  been  on  strike  against  the  Tri¬ 
bune  since  July  18. 

Virtually  no  progress  has  been 
reported  in  the  talks,  which  have  con¬ 
tinued  at  sporadic  intervals  for  more 
than  two  years. 

The  rally’s  violence  occurred 
despite  an  agreement  signed  by  Tri¬ 
bune  and  union  lawyers  promising 
each  would  not  interfere  with  the 
other’s  activities  during  the  demon¬ 
stration. 

During  the  rally.  Tribune  lawyers 
obtained  a  temporary  restraining 
order  from  Cook  County  circuit  court 
judge  James  C.  Murray  barring  the 
three  unions  from  blocking  Freedom 
Center  entrances  or  engaging  in 
violence. 

Saturday’s  disturbances.  Tribune 
lawyer  Don  H.  Reuben  declared, 
were  “the  brand  of  mob  violence 
more  often  associated  with  the  streets 
of  Iran  or  Libya  than  Chicago.” 


On  Monday  (Jan.  6),  Tribune 
lawyers  sought  a  preliminary  injunc¬ 
tion  banning  mass  rallies  at  the  news¬ 
paper. 

Lawyer  Reuben  said  the  paper  was 
not  seeking  a  stop  to  “peaceable  pick¬ 
eting.  They  (unions)  have  First 
Amendment  rights.” 

However,  he  added,  “The  evi¬ 
dence  will  show  that  if  these  actions 
of  Saturday  were  to  continue  ...  it 
could  cause,  if  not  halted,  loss  of  life 
or  further  property  damage.” 

In  response,  attorney  Marvin  Git- 
tler,  representing  the  mailers  union, 
said  the  Tribune  was  seeking  the 
injunction  out  of  desperation. 


Saturday’s 

disturbances.  Tribune 
iawyer  Don  H.  Reuben 
deciared,  were  “the  brand 
of  mob  vioience  more 
often  associated  with  the 
streets  of  iran . . 


“They  have  failed  to  stop  a  legiti¬ 
mate  protest,”  he  said.  “They  are 
now  going  to  depend  upon  what  every 
union  attorney  fears  .  .  .  that  is,  tak¬ 
ing  (the  actions  of)  unnamed,  uniden¬ 
tified  individuals  and  placing  the 
responsibility,  which  has  no  basis  in 
fact  or  law,  upon  the  union.” 

After  the  first  court  session,  Gittler 
told  reporters:  “The  reality  is  that  the 
Tribune  thought  they  were  winning 
the  strike,  and  now  they  know  they’re 
not.  So  they  come  into  this  court  to 
try  to  deplete  the  morale  of  their 
striking  workers.  This  action  is 
intended  solely  to  assuage  the  egos  of 
Tribune  executives  who  could  not 
stop  the  rally.” 

Hearings  on  the  Tribune  request 
continued  through  the  week,  with  the 
newspaper  presenting  several  eyewit¬ 
nesses  to  the  rally  violence. 

During  the  six-month  strike  the  Tri¬ 
bune  has  continued  to  publish, 
although  it  dropped  its  35,000-circula¬ 
tion  afternoon  “Green  Streak”  edi¬ 
tions.  Those  editions  were  replaced 
by  a  late-night  “national”  edition,  a 
move  Tribune  officials  said  was 
planned  before  the  walkout. 


Photo  by  John  Kurdik 

Police  arrest  Chicago  fireman  demonstrating  in  support  of  striking  craft  unions 
outside  the  Chicago  Tribune  Freedom  Center  production  plant. 
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Financial  News  Network-backed  group  withdraws  offer  to  buy  UPl 

But  the  group  is  suing  UPi  and  prospective  owners  for  $975  miiiion 


A  group  of  investors  led  by  the 
Financial  News  Network  has  with¬ 
drawn  its  motion  before  U.S.  Bank¬ 
ruptcy  Court  in  Washington,  D.C.,  to 
submit  a  competing  bid  to  acquire 
United  Press  International. 

The  withdrawal  eliminates  the  last 
obstacle  to  the  $41  million  bid  for  UPI 
by  Mexican  publisher  Mario  Vazquez 
Raha  and  Houston  developer  Joe  E. 
Russo  being  submitted  to  the  news 
service’s  creditors  for  a  vote. 

Attorneys  for  the  creditors'  com¬ 
mittee  have  also  decided  against 
appealing  the  Bankruptcy  Court’s  rul¬ 
ing  last  December  that  the  committee 
had  committed  itself  to  the  Vazquez 


Raha-Russo  bid  on  November  12  and 
could  not  consider  others. 

But  the  FNN  group  is  not  totally 
out  of  the  picture.  The  group  has  filed 
a  suit  in  district  court  seeking  a  total  of 
$975  million  in  damages  from  UPI,  the 
Wire  Service  Guild,  Vazquez  Raha 
and  Russo. 

The  suit  alleges  that  the  defendants 
conspired  illegally  to  prevent  the 
FNN  group  from  presenting  its  bid 
and  to  select  Vazquez  Raha  and  Rus¬ 
so  as  the  winning  bidders.  The  suit 
charges  the  conspiracy  violated 
federal  anti-racketeering,  fraud  and 
antitrust  laws  and  breaches  of  con¬ 
tract  and  fiduciary  duties. 


UPI  sources  said  the  FNN  lawsuit 
was  a  response  to  a  $50  million  suit 
filed  in  early  December  by  Vazquez 
Raha.  That  lawsuit  charges  the  FNN 
group  with  illegally  t^ing  to  disrupt 
the  UPI  sale  by  pursuing  its  own  offer 
with  individual  creditors  after  the 
Vdzquez  Raha-Russo  bid  had  been 
accepted  by  the  tripartite  committee 
representing  creditors,  the  Wire  Ser¬ 
vice  Guild  and  UPI  management. 

The  Wire  Service  Guild  is  also 
suing  FNN  for  allegedly  interfering 
with  the  bankruptcy  sale  process. 

UPI  sources  speculated  that  the 
FNN  group  filed  its  suit  in  an  effort  to 
compel  an  agreement  by  all  parties  to 
drop  their  litigation. 


Editor  admits  taking  extra  copies  from  newsrack  of  competitor 


The  editor  of  the  Cookeville  (Tenn.) 
Herald-Citizen  admitted  in  court  to 
taking  more  copies  than  he  paid  for 
from  a  newsrack  of  the  competing 
Cookeville  Dispatch  last  year  and  was 
placed  on  a  two-year  pretrial  diver¬ 
sion  by  the  judge. 

In  a  written  statement,  editor 
Charles  Denning  admitted  to  taking 
“extra  papers  in  addition  to  the  one  I 
paid  for,”  but  he  said  his  intent  “was 
not  theft  in  the  criminal  sense  of  the 
word.” 

Denning  said  in  his  statement  that 


he  believed  the  taking  of  extra  papers 
was  an  “accepted  practice”  between 
the  two  competitors. 

The  Dispatch  filed  petit  larceny 
charges  against  Denning  last  May  af¬ 
ter  its  photographers,  who  had  staked 
out  a  newsrack  where  theft  was  sus¬ 
pected,  on  two  occasions  took  pic¬ 
tures  of  Denning  putting  in  money  to 
purchase  one  paper  but  walking  off 
with  a  stack  of  them. 

The  pretrial  diversion  means  that  in 
exchange  for  his  statement,  any  pro¬ 
secution  against  him  will  be  delayed 


for  two  years.  At  the  end  of  that 
period,  if  the  District  Attorney’s 
office  has  not  decided  to  prosecute, 
the  charges  will  be  dropped  and  Den¬ 
ning’s  record  expunged. 

Denning  will  have  to  report  to  a 
probation  officer  once  a  month  for  the 
two  years  and  has  agreed  to  pay  the 
state  $30  each  month  to  cover  the  cost 
of  that  supervision. 

The  editor  also  must  pay  court 
costs  and  reimburse  the  Dispatch  for 
the  total  of  38  extra  copies  he  took,  at 
25<i  each. 


More  than  a  dozen  Florida  weeklies  forced  to  close 


The  Miami  Sun-Reporter  and  more 
than  a  dozen  affiliated  weeklies  in 
South  Florida  were  closed  on  Decem¬ 
ber  27  after  the  publications  were  un¬ 
able  to  pay  a  $400,000  tax  bill  to  the 
Internal  Revenue  Service. 

The  Sun-Reporter  had  earlier  been 
forced  into  receivership  by  the  Panax 
Liquidating  Trust  after  publisher 
Felix  Stark  fell  behind  in  payments  on 
a  $2.5  million  mortgage. 

Stark,  a  native  South  African  who 
bought  the  publications  from  Panax 
Publications  six  years  ago,  resigned  at 
the  same  time  the  papers  shut  down. 

The  IRS  had  gone  to  court  to  place  a 
lien  on  the  Sun-Reporter’s  accounts 
receivable.  The  lien  left  the  publica¬ 
tions  with  no  money  to  pay  employees 
or  buy  newsprint. 

Panax  decided  against  keeping  the 
newspapers  alive  because  it  believed 
the  financial  difficulties  had  des¬ 
troyed  the  publications’  good  will 


with  the  public. 

The  IRS  will  receive  all  of  the  pub¬ 
lications’  liquid  assets.  The  state  of 
Florida  also  has  a  tax  claim  against  the 
newspapers  and  Panax  will  receive  its 
presses  and  other  equipment. 


A  decision  has  not  yet  been  made 
by  the  Panax  Liquidating  Trust  as  to 
whether  the  Sun-Reporter  and  its 
affiliates  will  formally  file  for  bank¬ 
ruptcy  under  Chapter  7  of  the  U.S. 
Bankruptcy  Code. 


Okla.  newspaper  owners  form  ad  rep  firm 


Three  suburban  newspaper  owners 
in  Oklahoma  City,  Okla.,  have 
formed  a  newspaper  publishers  repre¬ 
sentative  sales  firm  for  Greater  Okla¬ 
homa  City  newspapers. 

CONG  Inc.  (Central  Oklahoma 
Newspaper  Group)  has  signed  repre¬ 
sentation  contracts  with  seven  local 
newspaper  groups  and  bills  itself  as 
“King  Cong,  the  New  Advertising 
Giant  for  Greater  Oklahoma  City.” 

Principals  in  the  firm  said  CONG 
will  reach  more  than  a  half  million 
adult  readers  in  more  than  225,000 


homes  with  mostly  audited  circula¬ 
tion,  local  newspapers,  for  advertis¬ 
ers  interested  in  that  market. 

Richard  Hefton,  publisher  of  the 
Midwest  City  Sun  and  East  Oklahoma 
County  newspaper  group  has  been 
named  president;  Ed  Livermore  Jr., 
publisher  of  the  Edmond  Evening 
Sun,  as  vice  president  and  secretary; 
Leland  Gourley,  publisher  of  Oklaho¬ 
ma  City  FRIDA  Y,  as  vice  president 
and  treasurer;  and  Elizabeth  Hobby, 
former  manager  of  the  28-newspaper 
Linconshire  Standard  chain,  as  man¬ 
aging  director. 
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The  aftermath  of  the  Tully  case 

Publishers  beware 

As  public  figures,  they  must  be  aware  that  they  are  'fair  game* 


By  Debra  Gersh 

The  resignation  of  Arizona  Republic  and  Phoenix 
Gazette  publisher  Darrow  “Duke”  Tully  not  only  raised 
immediate  concerns  about  those  papers’  credibility,  but 
has  also  posed  many  questions  about  the  role  of  publishers 
as  public  figures  and  just  how  accountable  to  the  public 
they  are,  or  should  be. 

“Newspaper  editors  and  publishers  are  fair  game,  and 
we  should  expect  our  lives  to  be  as  open  to  public  scrutiny 
as  the  public  officials  we  scrutinize,”  said  Gene  Roberts, 
senior  vice  president  and  executive  editor  of  the  Philadel¬ 
phia  Inquirer.  “We’re  not  elected  officials,  but  we  write 
about  issues  in  the  public  domain  and  we,  therefore,  are  in 
the  public  domain. 

“Newspapers  do  not  get  into  the  private  lives  of  public 
officials.  We  don’t  habitually  write  about  the  sex  life  of  a 
public  official,  unless  his  sex  partner  is  on  the  public 
payroll,”  Roberts  continued.  “We  do  hold  public  officials 
accountable  for  false  backgrounds.” 


“Newspaper  editors  and  publishers  are 
fair  game,  and  we  should  expect  our 
lives  to  be  as  open  to  public 
scrutiny ...”  said  Gene  Roberts . . . 


Washington  Post  publisher  Donald  Graham  commented 
that  “newspapers  are  carefully  watched  by  people  in  the 
public  eye,  but  mostly  —  and  more  importantly  —  by  our 
readers.  Our  responsibility  is  to  them.  If  we  do  something 
to  shake  the  readers’  confidence,  yes,  it  will  have  some 
effect  on  what  they  think  of  us.” 

When  that  happens,  he  said,  there  is  “no  way  to  recover 
immediately.  All  you  can  do  is  remember  that  newspapers 
built  their  reputation  on  365  newspapers  a  year,  and  just 
try  to  enforce  your  standards  and  see  that  those  newspa¬ 
pers  are  the  best  that  they  can  be.” 

But  not  only  Tully  was  criticized  for  his  actions  during 
this  affair.  Maricopa  County  Attorney  Tom  Collins,  who 
initiated  an  investigation  into  Tully’s  military  career  and 
found  none,  came  under  fire  from  some  who  charged  him 
with  misusing  his  office  to  conduct  the  investigation  that 
they  saw  as  a  personal  vendetta  against  the  publisher 
Collins  was  told  was  “out  to  get  him.” 

Republic  city  editor  Richard  Robertson,  who  began 
looking  into  Tully’s  military  history  after  hearing  rumors 
that  the  former  publisher  had  at  least  embellished  his  Air 
Force  accomplishments,  said  he  was  less  concerned  about 
the  time  and  money  spent  by  Collins  —  which  was  really 
minimal  —  than  by  the  county  attorney’s  motives. 

Robertson  said  he  wrote  for  military  confirmation  of 
Tully’s  career  so  the  paper  would  have  some  tangible 


evidence  to  defend  the  rumors  when  they  became  public, 
which  seemed  inevitable.  But  as  his  investigation  con¬ 
tinued,  he  found  many  discrepancies  and  irregular  fact 
patterns. 

“Tully  had  nothing  to  do  with  the  stories”  charging  that 
Collins  and  an  associate  had  misused  public  funds  for 
travel  expenses,  Robertson  said,  adding  that  instead  of 
“grandstanding”  at  a  press  conference,  Collins  should 
have  approached  Tully  one-to-one  with  his  findings. 

Collins,  however,  maintains  that  he  had  a  “public 
responsibility  as  an  elected  official  to  let  them  know 
what’s  going  on.  I  think  in  this  case  the  press  abused  their 
responsibility  and  power  by  saying  they  were  out  to  get 
me  .  .  .  and  not  telling  the  public  what  they  were  doing. 
That’s  a  real  abuse  of  the  public  right  to  know. 

“When  somebody  goes  out  to  lie  about  you  and  accuses 
you  of  stealing  taxpayers’  money,  first,  there’s  the  general 
anger  of  why  is  this  happening  to  me,  and  second,  the  idea 
of  (the  Tully  investigation)  being  a  personal  thing  is  just 
not  true,”  Collins  said. 

“I  happen  to  be  a  human  being,  and  I  am  affected  by 
these  things,”  Collins  added.  In  published  reports,  Collins 
was  quoted  as  saying  he  discovered  the  truth  about  Tully’s 
military  career  while  investigating  whether  to  sue  the 
Republic  for  libel. 

(Collins  was  cleared  by  the  county  auditor  of  charges  in 
news  stories  that  he  both  misused  public  funds  for  travel 
and  allegedly  halted  an  embezzlement  probe  “for  political 
reasons.”) 

Roberts,  however,  said  that  “charges  and  counter¬ 
charges  ...  are  in  the  whole  nature  of  what  democracy  is 
about.”  He  said  he  far  prefers  this  kind  of  fighting  to  libel 
suits,  because  it  has  a  much  less  chilling  effect.  “If  you’ve 
got  nothing  to  hide,  you’ve  got  nothing  to  fear,”  he  said. 

But  Collins  said,  “this  case  is  so  unusual  that  it  would  be 
erroneous  to  generalize,”  and  added  that  he  does  not  see 
the  revelation  about  Tully  as  an  alternative  to  filing  a  libel 
suit  (which  he  said  he  still  has  not  ruled  out). 

Cover-up  a  problem 

Possibly  the  biggest  problem  for  the  newspaper,  how¬ 
ever,  is  turning  out  to  be  less  what  happened  to  Tully  than 
the  revelation  that  after  privately  confessing  to  his  decep¬ 
tion,  Tully  was  advised  by  William  Shover,  director  of 
community  and  corporate  services  for  the  Phoenix  news¬ 
papers,  not  to  go  public  with  the  information. 

Richard  Kimball,  Democratic  challenger  to  Rep.  John 
McCain  for  the  Senate  seat  being  vacated  by  Sen.  Barry 
Goldwater,  said  the  community  feeling  about  Tully  is 
“sadness”  for  the  man  it  perceives  as  being  “distraught 
emotionally.” 

Kimball  added,  “Where  I  think  the  problem  is  going  to 
occur  is  that  the  paper  tried  to  cover  it  up.  That  runs 
against  the  nature  of  journalism.” 

From  the  newsroom  perspective,  Robertson  agreed  that 
Shover’s  advice  to  Tully  may  have  damaged  the  papers’ 
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credibility  more  than  the  resignation,  but  added  that 
Shover  was  just  doing  his  job  as  a  public  relations  man. 

“It  was  bad  advice,  but  it  was  compounded  by  Tully’s 
decision  to  take  it,”  he  said. 

McCain,  who  is  also  a  personal  friend  of  Tully’s,  said 
that  although  Tully  himself  may  be  discredited,  the  media 
as  a  whole  is  not. 

“I  think  the  way  they’re  handling  it  —  being  open  — 
probably  the  damage  is  short  term.” 

In  the  interim,  Shover,  along  with  Conrad  Kloh,  direc¬ 
tor  of  sales,  and  William  Hogan,  director  of  operations, 
have  been  put  in  charge  of  the  day-to-day  operation  of  the 
newspapers. 


Robertson  agreed  that  Shover’s  advice 
to  Tully  may  have  damaged  the  papers’ 
credibility  more  than  the  resignation . . . 


But  to  Kimball,  who  charged  Tully  with  being  “elitest,” 
with  picking  “who  he  wanted  for  the  U.S.  Senate”  and 
who  is  hoping  for  some  change  in  the  “editorial  arena,” 
the  fact  that  the  people  involved  in  the  “cover-up  ...  are 
now  running  the  paper  tells  me,  at  least,  that  the  policies 
are  not  likely  to  change.” 

Kimball,  however,  strongly  praised  the  news  staff 
whom  she  said  “are  among  the  best  I’ve  ever  seen.  They’re 
unfortunately  going  to  be  the  recipients”  of  the  backlash. 

Republic  columnist  Pat  Murphy,  who  commented  in 
print  about  the  Tully  affair  and  criticized  the  attempted 
cover-up,  said  he  “doesn’t  think  it  hurts  the  integrity  of 
the  paper,  per  se.  There  are  too  many  good  reporters  and 
editors  who  don’t  engage  in  that  kind  of  nonsense.” 


He  does  foresee,  however,  some  changes  in  the  hierar¬ 
chy  structure,  such  as  what  the  new  publisher’s  responsi¬ 
bility  over  news  and  editorial  will  be. 

Check  those  resumes 

Tully  managed  to  maintain  and  compound  his  military 
charade,  which  began  when  he  was  working  for  the 
Charleston  (W.Va.)  Daily  Mail,  for  more  than  30  years 
before  it  was  broken  down. 

According  to  Republic  and  Gazette  articles,  Tully  also 
falsely  claimed  to  hold  an  engineering  degree  from  Purdue 
University.  Apparently,  past  employers  did  not  thor¬ 
oughly  check  the  credentials  listed  on  his  resumes. 

Robertson  said  he  has  been  skeptical  of  resume  creden¬ 
tials  ever  since  doing  an  investigative  story  on  how  easy  it 
is  to  falsify  them,  but  said  he  is  now  even  more  cautious. 

“Employers,  like  reporters,  ought  to  be  skeptical,”  he 
said.  “We  try  to  tell  our  reporters  not  just  to  accept  what  a 
person  says  but  to  verify  and  question.  It’s  not  difficult  to 
check,  especially  key  positions.” 

Resume  checking  at  the  reporter’s  level  perhaps  got  one 
of  its  biggest  boosts  a  few  years  ago,  w  hen  the  Washington 
Post  returned  the  Pulitzer  Prize  awarded  to  Janet  Cooke 
for  the  story  of  an  eight-year-old  heroin  addict  that  turned 
out  to  be  false.  As  publicity  around  the  event  grew,  it 
became  clear  that  not  only  did  Cooke  make  up  the  story, 
but  also  that  she  listed  accomplishments  on  her  resume 
that  were  not  entirely  true.  Since  then,  the  Post  has  inten¬ 
sified  its  policies  surrounding  credentials  checks,  said 
Graham. 

And  like  the  Post  with  Cooke,  the  Phoenix  papers 
maintained  full  disclosure  of  what  it  knew  about  Tully 
throughout. 

“Even  though  the  story  was  about  our  own  people,  we 
hold  ourselves  as  accountable,”  Robertson  said. 


No  charges  likely  to  be  pressed  against  Tully 


Since  Darrow  “Duke”  Tully  resigned  as  publisher  of 
the  Arizona  Republic  and  Phoenix  Gazette  in  the  wake  of 
the  revelation  that  he  lied  about  his  30-odd  years  in  the 
military,  the  Federal  Bureau  of  Investigation  has  been 
checking  to  see  if  Tully’s  charade  violated  any  federal 
laws. 

According  to  Herb  Hawkins,  FBI  special  agent  in 
charge  of  the  investigation,  there  are  federal  statutes 
which  make  it  illegal  to  wear  a  military  uniform  and  to 
impersonate  an  officer. 

The  actions  are  only  criminal  offenses,  however,  if  the 
subject  seeks  to  gain  something  of  value  —  usually  mone¬ 
tary  —  and  that  the  amount  of  goods  obtained  is  generally 
substantial. 

“At  this  point  we  don’t  anticipate  any  charges,”  Hawk¬ 
ins  said  last  week,  adding  that  the  investigation  was 

Appellate  court  upholds 

The  constitutionality  of  Pennsylvania’s  shield  law 
allowing  reporters  to  protect  the  names  of  confidential 
sources  has  been  upheld  by  the  U.S.  Court  of  Appeal  for 
the  Third  Circuit. 

The  court  upheld  the  shield  law  in  dismissing  a  libel  suit 
brought  against  KYW-tv,  a  Westinghouse  station,  by  a 
Philadelphia  police  officer. 

Officer  James  Coughlin  had  asked  the  appellate  court  to 
order  the  station  to  identify  its  sources  and  turn  over 
unused  videotapes  from  a  1982  broadcast. 

The  three-judge  panel  said  the  shield  law  “suffers  from 
no  state  or  Federal  constitutional  infirmity.” 

In  a  concurring  opinion.  Judge  Edward  R.  Becker  said 
that  while  the  shield  law  would  “choke  off”  Coughlin’s 


“pretty  much  wrapped  up.”  He  planned  to  meet  with  the 
U.S.  Attorney  in  Arizona  and  said  he  did  not  expect  the 
attorney  to  prosecute  the  matter. 

It  is  not  unusual  for  the  FBI  to  open  cases  based  on 
media  revelations,  Hawkins  said,  adding  that  the  Tully 
case  is  being  treated  like  the  other  26  similar  cases 
throughout  Arizona  in  the  past  six  months.  Of  those  26, 
Hawkins  said  1 1  have  been  closed  and  15  are  still  pending. 
“Everyone  is  treated  the  same,”  he  said. 

Representative  John  McCain  of  Arizona,  a  personal 
friend  of  Tully,  said  Tully  checked  himself  into  the  hospi¬ 
tal  for  a  few  days  following  his  resignation  and  is  “doing  as 
well  as  can  be  expected.” 

“He  was  my  friend  and  still  is,  and  I’ll  do  whatever  1  can 
to  help  him,”  McCain  said.  “Friends  are  for  when  you’re 
down  as  well  as  when  you  are  up.” 

Pennsylvania  shield  law 

ability  to  prove  his  case,  his  right  to  reputation  was  out¬ 
weighed  “by  the  state’s  interest  in  maintaining  a  free  and 
uninhibited  press  and  the  vital  role  the  shield  law  plays.” 

The  Pennsylvania  shield  law  states  that  no  journalist 
“shall  be  required  to  disclose  the  source  of  information 
procured  or  obtained  by  such  person  in  any  legal  proceed¬ 
ing,  trial  or  investigation  before  any  governmental  unit.” 

The  1982  broadcast  was  prompted  by  complaints  that 
police  were  not  enforcing  local  liquor  laws  at  a  Phil¬ 
adelphia  club.  The  station’s  reporters  videotaped  Cough¬ 
lin  leaving  the  club  with  papers  in  hand. 

Coughlin  charged  the  broadcast  falsely  implied  that  he 
could  have  been  carrying  a  payoff.  The  officer  said  the 
papers  were  his  report  book. 
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Fourth  annual  World  Hunger  Media  Award  winners 

Stan  Grossfeld,  Boston  Globe;  Jim  Gannon,  Brian  Duffy,  Des  Moines  Register; 
David  Willis  (Christian  Science  Monitor)  are  the  top  winners 


Singer  Kenny  Rogers  and  his  wife 
Marianne  distributed  over  $100,000  in 
cash  prizes  to  the  winners  of  the 
fourth  annual  World  Hunger  Media 
Awards. 

The  awards  were  established  by 
Rogers  in  1982  to  honor  those  in  the 
media  making  significant  contribu¬ 
tions  in  focusing  public  attention  on 
the  “critical  issues”  of  world  hunger. 

The  winners  were: 

Best  newspaper  coverage,  co¬ 
winner.  James  P.  Gannon,  editor,  and 
Des  Moines  (Iowa)  Register  staffers, 
for  the  paper’s  coverage  of  Ethiopia 
and  the  “Iowa  Cares”  campaign, 
$7,500. 

Best  newspaper  coverage,  co¬ 
winner.  David  Willis,  Christian  Sci¬ 
ence  Monitor,  for  his  “Hunger  in  Afri¬ 
ca”  series,  $7,500. 

Best  Photojournalism  coverage. 
Stan  Grossfeld,  Boston  Globe,  for 
“Ethiopia  —  Famine  and  Flight,” 
$10,000.  Grossfeld  also  won  a  Pulitzer 
Prize  this  year  for  his  Ethiopia 
photos. 

Best  cartoon.  Brian  Duffy,  Des 
Moines  Register,  for  “Soil  Erosion” 
and  “  .  .  .A  cry  ...  I  heard  a 
cry  .  .  .  ,”  $10,000. 

Best  Periodical  Coverage.  Joseph 
Lely  veld.  New  York  Times  Maga¬ 
zine,  for  “Hunger  in  America,” 
$5,000. 

Best  periodical  coverage  co-winner. 
Barabara  Insel,  Foreign  Affairs,  for 
“A  World  Awash  in  Grain,”  $5,0(K). 

Best  Television  Coverage.  Moham¬ 
med  Amin,  Visnews,  and  Michael 
Buerk,  BBC,  for  Ethiopia  coverage, 
$7,500. 

Best  Television  coverage  co-winner. 
Marcia  Pons,  Bob  Salter  and  James 


James  P.  Gannon 


McEnelly,  KENS-tv,  for  “In  the 
Shadow  of  Plenty,”  $7,500. 

Best  Radio  Coverage.  Daniel 
Zwerdling  and  John  McChesney, 
National  Public  Radio,  for  “Drought 
and  Famine  in  Chad,”  $10,000. 

Best  Book.  Lloyd  Timberlake, 
Earthscan,  for  Africa  in  Crisis, 
$10,000. 

In  addition.  Judges  Awards,  which 
do  not  include  cash  prizes,  were  pre¬ 
sented  in  the  photojournalism  cate¬ 
gory  to  Curtis  Compton,  Gwinnett 
(Ga.)  Daily  News,  for  his  African 
photographs;  in  the  television  cate¬ 
gory  to  the  children  of  the  New  York 
City  school  system  for  their  “Children 
for  Children”  campaign,  detailed  on 
ABC  News’  “20/20”;  and  in  the  car¬ 
toon  category  to  Ed  Stein,  Denver 
Rocky  Mountain  News,  for  his  “Let 
Them  Eat  Cartoons”  campaign. 

Rock  singer  Bob  Geldof  also  re¬ 
ceived  a  special  achievement  award 
of  $20,000  for  his  efforts  in  organizing 
famine  relief  efforts. 

The  cash  awards  were  made  direct¬ 
ly  to  the  creators  of  the  winning  works 
in  a  presentation  by  the  Marianne  and 
Kenny  Rogers  Charitable  Founda¬ 
tion.  Each  winner  was  also  presented 
with  a  spoon  designed  and  manufac¬ 
tured  by  Cartier  in  sterling  silver.  A 
similar  spoon  was  presented  to  the 
organization  responsible  for  dissemi- 


Grossfeld  donates 


Boston  Globe  photographer  Stan 
Grossfeld  has  donated  the  $10,000 
prize  he  received  from  the  World 
Hunger  Media  Awards  for  his  picture 
of  starving  Ethiopians  to  Oxfam 
America  for  its  work  on  behalf  of  the 
hungry. 

“I’m  donating  the  money,”  Gross¬ 
feld  said,  “because  Ethiopia  is  just 
something  that  doesn’t  fade  away 
from  me.” 
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Stan  Grossfeld's  award  winning  photos  on  famine  in 

nating  the  winning  work.  Judges’  awards  competition  were  mailed  to 

Award  winners  also  received  a  spoon.  newspapers,  magazines,  radio  sta- 

Over  30,000  invitations  to  enter  the  tions,  television  stations,  producers. 

Ethiopia. 

film  studios,  publishers  and  con¬ 
cerned  hunger  groups  across  the 
United  States. 

Scottsdale  Progress  to  reveal  Bolles  stories’  sources 

Newspaper  will  comply  with  judge’s  order  in  libel  case 
because  sources  were  never  promised  confidentiality 


The  Scottsdale  (Ariz.)  Progress  has 
decided  to  comply  with  a  judge’s 
order  and  release  the  names  of 
unidentified  sources  used  in  articles 
on  the  1976  slaying  of  Arizona 
Republic  reporter  Don  Bolles  which 
are  the  subject  of  a  libel  suit. 

Jonathan  Marshall,  editor  and 
publisher  of  the  Progress,  said  the 
sources  will  be  identified  around 
January  20. 

Marshall  commented  that  the 
sources  never  asked  for  confidential¬ 
ity.  He  said  the  newspaper,  as  a  mat¬ 
ter  of  ethics,  decided  to  withhold  the 
names  because  it  feared  for  the 
sources’  safety. 

The  four  sources  said  in  a  Decem¬ 
ber  1984  Progress  article  that  former 
organized  crime  enforcer  Roy 
Romano  had  admitted  to  placing  the 
car  bomb  that  killed  Bolles  in  a  Phoe¬ 
nix  hotel  parking  lot.  Romano  is  suing 
the  Progress  for  libel  over  the  article. 

Bolles  was  reportedly  investigating 
alleged  links  between  Arizona’s  rac¬ 
ing  industry  and  organized  crime 
when  he  was  killed. 

Under  a  grant  of  immunity  relating 
to  another  organized  crime  trial. 


Romano  has  admitted  to  one  felony 
homicide  and  about  three  hundred 
other  crimes,  many  violent,  Marshall 
said. 

The  Progress  said  that  in  light  of 
Romano’s  violent  background  it 
decided  on  keeping  its  sources 
anonymous  in  the  articles. 


Our  feeling  of  ethics 
made  us  decide  to  keep 
the  names  quiet” 


“We  think  he  (Romano)  is  a  very 
violent  guy,’’  Marshall  said.  “Our 
feeling  of  ethics  made  us  decide  to 
keep  the  names  quiet.” 

Maricopa  County  judge  Marilyn 
Riddell  ruled  last  December  the  Pro¬ 
gress  must  identify  the  sources  if  they 
are  to  be  used  in  the  newspaper’s 
defense.  The  judge  also  denied  the 
newspaper’s  request  that  the  sources 
be  identified  one  at  a  time  and  deposi¬ 
tions  taken. 

The  judge  also  rejected  the  news¬ 


paper’s  argument  that  Romano,  given 
his  admission  of  violent  crimes,  is 
“libel  proof,”  Marshall  said. 

Despite  the  judge’s  ruling,  Marshall 
was  confident  that  the  Progress  would 
prevail  in  the  case. 

“We’re  taking  depositions  from 
Romano  which  bear  out  what  we  are 
saying.  We’re  getting  more  confident 
that  if  we  have  to  go  to  trial,  we’ll 
win,”  Marshall  stated. 

Marshall  also  said  that  if  the  case 
goes  to  trial,  “the  evidence”  uphold¬ 
ing  the  articles  “will  be  so  powerful, 
the  attorney  general  will  have  to 
reopen  the  (Bolles)  case.” 

John  Harvey  Adamson,  an 
acquaintance  of  Romano,  was  con¬ 
victed  in  1980  of  being  a  principal  in 
Bolles’  murder  and  was  sentenced  to 
be  executed. 

Two  others.  Max  Dunlap  and 
James  Robison,  were  convicted  of  the 
murder  in  1977,  but  their  convictions 
were  set  aside  in  1980  by  the  Arizona 
Supreme  Court. 

The  Progress,  not  satisfied  that 
Bolles’  murder  has  been  fully  prose¬ 
cuted,  has  been  investigating  the  case 
for  eight  years. 
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Newspaper  financial  analysis 

Veronis,  Suhler  analysis  of  data  through  1984,  shows  newspaper 
revenue  grew  64%,  operating  income  87%,  during  the  first  half  of  the  ’80s 


By  Andrew  Radolf 

Newspaper  publishers  closed  out 
the  first  half  of  the  1980s  with  profit 
margins  2.2  percentage  points  higher 
than  at  the  start  of  the  decade, 
according  to  the  Communications 
Industry  Report  issued  by  Veronis, 
Suhler  &  Associates. 

VS&A  based  its  latest  report  by 
analyzing  the  newspaper  operations 
data  contained  in  the  1984  Securities 
and  Exchange  Commission  filings 
and  other  financial  documents. 

Newspapers’  pretax  operating 
income  margins  in  1984,  the  report 
stated,  reached  17.9%,  up  from  17.3% 
in  1983  and  2.2  percentage  points 
higher  (after  rounding)  than  the  1 5.8% 
margin  at  the  start  of  the  decade. 


In  1984,  Knight-Ridder 
Newspapers  was  first  in 
totai  newspaper  revenues 
with  $1.66  biiiion  . . . 


Newspaper  revenue  grew  64%  in 
the  first  half  of  the  decade,  at  a  com¬ 
pound  annual  rate  of  13.2%.  1984’s 
16.3%  revenue  growth  nearly  equaled 
the  16.5%  high  for  the  five-year  per¬ 
iod  recorded  in  1981. 

Newspapers’  operating  income 
grew  87%  over  the  first  half  of  the 
80’s,  at  an  annual  compound  rate  of 
16.9%,  VS&A  said. 

Operating  cash  flow  —  obtained  by 
adding  amortization  and  depreciation 
to  operating  income  to  approximate 
actual  cash  flow  —  also  grew  at  a  five 
year  rate  of  16.9%.  Cash  flow  margins 
in  1984  reached  21.2%,  up  from  20.8% 
in  1980  and  a  2.6  percentage  point 
improvement  over  the  18.6%  posted 
in  1980. 

Operating  income  return  on  assets 
was  28.1%  in  1984  and  cash  flow 
return  on  assets  was  33.1%. 

Newspapers’  1984  asset  turnover 
rate  was  1.6,  meaning  the  assets 
turned  over,  or  produced  enough 
revenues  to  equal  themselves,  every 
seven  and  one-half  months. 


In  1984,  Knight-Ridder  Newspa¬ 
pers  was  first  in  total  newspaper 
revenues  with  $1.66  billion,  followed 
by  Gannett  Co.  with  newspaper 
revenues  of  $1.53  billion.  Other  1984 
revenue  leaders  were  Times  Mirror, 
$1.47  billion;  Tribune  Co.,  $1.27  bil¬ 
lion;  and  New  York  Times  Co., 
$958.5  million. 

Gannett  was  the  1984  leader,  how¬ 
ever,  in  newspaper  pretax  operating 
income  at  $357.8  million  and  operat¬ 
ing  cash  flow  at  $420.9  million.  Times 
Mirror  was  second  in  operating 
income  at  $265.3  million  but  third  in 
operating  cash  flow  at  $303.5  million, 
while  Knight-Ridder  was  second  in 
operating  cash  flow  with  $313.5  mil¬ 
lion  and  third  in  operating  income  at 
$255.2  million. 

Thomson  Newspapers  was  fourth 
in  both  operating  income,  $208. 1  mil¬ 
lion,  and  cash  flow  at  $226.2  million. 
The  New  York  Times  Co.  was  fifth  in 
1984  with  operating  income  of  $166.4 
million  and  cash  flow  of  $195.4  mil¬ 
lion. 

In  1984  revenue  growth,  MacLean 
Hunter  was  the  leader  with  a  141.5% 
increase,  followed  by  Toronto  Sun 
Publishing,  139.6%;  Quebecor, 
21.1%;  A.H.  Belo,  19.2%;  and  Affil¬ 
iated  Publications,  17.3%.  MacLean 
Hunter  owns  51%  of  Toronto  Sun 
Publishing,  but  the  latter  continues  to 
report  financial  results  separately. 

MacLean  Hunter  and  Toronto  Sun 
were  also  the  1984  leaders  in  pretax 
operating  income  growth,  85.1%  and 
73.1%  respectively;  and  in  operating 
cash  flow  growth,  80.8%  and  74.3% 
respectively. 

(Towles  Media,  63.2%  and  45.4%; 
Des  Moines  Register  and  Tribune 
Co.,  60.0%  and  44.6%;  and  Berkshire 
Hathaway,  40.5%  and  36.5%,  were 
the  other  top  performers  in  operating 
income  growth  and  operating  cash 
flow  growth.  The  Register  and  Tri¬ 
bune  Co.  was  liquidated  in  1985. 

In  five-year  revenue  growth,  the 
leader  was  Toronto  Sun  Publishing 
with  an  annual  compound  rate  of 
40.7%.  Berkshire  Hathaway  was  sec¬ 
ond  at  19.5%  and  Park  Communica¬ 
tions  was  third  with  18.5%.  A.H.  Belo 
had  a  17.5%  compound  revenue 


growth  rate  in  the  five-year  period, 
and  the  New  York  Times  Co.  has  a 
five-year  revenue  growth  rate  of 
16.9%. 

The  New  York  Times  Co.  was  the 
industry  leader  for  five-year  com¬ 
pound  growth  rate  in  pretax  operating 
income  with  40.3%.  Next  came  Cow¬ 
les  Media,  40.0%;  Toronto  Sun, 
36.0%;  Torstar,  35.3%;  and  Washing¬ 
ton  Post  Co.,  31.2% 

In  operating  cash  flow,  Toronto 
Sun  was  the  leader  with  a  37.3%  five- 
year  growth  rate,  followed  by  the 
New  York  Times,  37.0%;  Cowles, 
30.9%;  Torstar,  30. 1%;  and  Washing¬ 
ton  Post,  29.7%. 


Gannett  was  the  1984 
ieader,  however,  in  news¬ 
paper  pretax  operating 
income  at  $357.8 
miiiion . . . 


The  New  York  Times  also  led  the 
way  in  improvements  in  profit  mar¬ 
gins  over  the  first  half  of  the  decade, 
adding  9  percentage  points  in  the 
1980-84  span.  Cowles  Media  at  8.5 
points  higher,  Washington  Post  at  8. 1 , 
Torstar  at  7. 1  and  Gray  Communica¬ 
tions  at  7.0. 

The  New  York  Times  posted  the 
best  five-year  percentage  point  gain  in 
operating  cash  flow  margins  as  well, 
with  a  9.6  increase.  Cowles  and 
Washington  Post  were  next  at  8.7, 
followed  by  Gray  at  7.6  points  higher 
and  Affiliated  Publications  at  7.1. 

For  1984,  Gray  Communications 
posted  the  best  operating  income 
return  on  assets  with  73.5%,  followed 
by  Lee  Enterprises,  44.5%;  Berkshire 
Hathaway,  44.0%;  Washington  Post, 
42.6%  and  Affiliated  Publications, 
41.1%. 

Gray  also  was  the  1984  leader  in 
operating  cash  flow  return  on  assets 
at  82.4%,  followed  by  Lee,  49.7%; 
Berkshire  Hathaway,  49.3%; 
Washington  Post,  48.9%;  and  Affil¬ 
iated,  48.1%. 

Thomson  Newspapers  posted  the 
best  operating  income  margins  for 
1984  at  33.2%. 
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Something’s  got  to  give: 
Sparks  fly  weekly  between 
‘Moonlighting”s  Bruce 
Willis  and  C^ll  Shepherd. 


Custom  listings.  Leading  writers.  You 


It’s  a  beautiful  match.  TV  UPDATE’S  multi-featured 
weekend  TV  supplement  will  be  an  exciting  asset  to  your 
paper.  We  provide  a  four-color  cover  that  incorporates 
your  paper’s  logo.  We  provide  customized  listings  in  both 
grid  and  rolling  log  formats.  We  provide  52  weeks  of 
pre-sold  advertising.  And  we  provide  features  by 
nationally  renowned  writers.  All  this  in  a  package 
conferred  an  Award  of  Excellence  from  the  Society  of 
Newspaper  Design. 


Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973 


i!i  UPDATE 


200  PARK  AVENUE 
NEW  YORK.  NEW  YORK  10166 


AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


PUBLIC  RELATIONS 


Auto  editors  rate  PR  efforts 

Journalists  say  domestic  companies  produce  the  best  press  reieases; 
but  imports  break  through  when  it  comes  to  direct  contact  with  the  press 


By  Dick  Elfenbein 

Domestic  auto  producers  would  be 
in  great  shape  if  consumers  had  as 
much  regard  for  the  quality  of  their 
cars  as  journalists  do  for  the  quality  of 
their  press  releases. 

Put  another  way,  the  press,  in  a  just 
completed  survey  by  Editor  &  Pub¬ 
lisher,  ranks  the  Big  Three’s  press  re¬ 
leases  significantly  higher  than  those 
of  overseas  manufacturers,  while  the 
public  ranks  the  cars  of  the  domestic 
producers  significantly  below  those 
of  overseas  firms.  The  public’s  eval¬ 
uation  was  reported  in  a  recent  Wall 
Stree  7oMrna//NBC  consumer 
survey. 

The  WSJ/NBC  survey  said  Amer¬ 
icans  think  foreign  cars  are  better  — 
even  though  they  prefer  to  buy 
American.  In  response  to  a  question 
the  majority  of  college  educated 
buyers,  61%,  said  if  “an  American 
company  and  a  Japanese  company 
built  the  same  type  of  car,”  Japan’s 
would  be  better. 

The  Editor  &  Publisher  five-page 
questionnaire  was  completed  by  more 
than  100  editors.  Names,  publications 
and  beats  of  those  surveyed  were 
selected  from  the  data  base  of  journal¬ 
ists  maintained  by  Media  Distribution 
Services. 

The  survey  covered  the  press’s 
reactions  to  the  four  leading  domestic 
companies,  20  imports,  five  PR  agen¬ 
cies  representing  imports,  and  three 
trade  associations. 

In  the  E&P  survey,  press  releases 
and  related  materials  produced  by  the 
American  Big  Three,  Chrysler,  Ford 
and  General  Motors,  led  the  field, 
scoring  significantly  higher  than  did 
those  from  overseas  companies. 

On  a  scale  of  0  to  5  (0  for  the 
poorest,  5  for  the  best),  the  partici¬ 
pants’  ratings  of  the  auto  companies 
were: 

1.  GENERAL  MOTORvS  3.78 


2.  FORD  3.64 

3.  CHRYSLER  3.55 

4.  HONDA  3.47 

5.  VOLKSWAGEN  3.45 

6.  SUBARU  3.43 

7.  TOYOTA  3.39 


8.  MAZDA  3.36 

9.  MERCEDES-BENZ  3.30 

10.  SAAB  3.27 

The  Big  Three  also  ranked  at  the 
top  of  the  list  when  it  came  to  the 
journalists’  recollection  of  sources  of 
materials  they  have  received. 

The  Receipt  of  the  companies  press 
releases  was  recalled  in  the  following 
order: 


Companies  %  of  recall 

1.  FORD  89 

2.  GENERAL  MOTORS  87 

3.  CHRYSLER  86 

4.  AMERICAN  MOTORS  84 

5.  TOYOTA  67 

6.  VOLKSWAGEN  65 

6.  HONDA  65 

8.  NISSAN  63 

9.  MAZDA  61 

10.  SUBARU  60 


Perceptions  of  the  participating 
automotive  writers  and  editors  re¬ 
garding  the  press  relation  skills  of  the 
auto  companies  were  somewhat  dif¬ 
ferent.  Imports  broke  into  the  eche¬ 
lon  in  evaluations  of  how  manufactur¬ 
ers  responded  to  direct  contact.  Ford 
ranked  first;  Volkswagen,  second; 
Chrysler,  third;  Saab,  fourth;  General 
Motors,  fifth.  Toyota  in  sixth  place 
was  the  top  Japanese  firm  listed  in  this 
category. 

Averaging  out  responses  to  the 
question  “If  you  have  ever  contacted 
representatives  of  the  following  or¬ 
ganizations  in  person,  at  press  event, 
by  telephone  or  by  mail,  for  assis- 
tiance  or  further  information,  on  a 
scale  of  0  to  5,  how  would  you  rate 
their  response?”  produced  the  fol¬ 
lowing: 


1.  FORD  4.18 

2.  VOLKSWAGEN  3.92 

3.  CHRYSLER  3.91 

4.  SAAB  3.87 

5.  GENERAL  MOTORS  3.86 

6.  TOYOTA  3.82 

7.  SUBARU  3.75 

8.  MERCEDES-BENZ  3.72 

9.  VOLVO  3.72 

10.  AMERICAN  MOTORS  3.68 


Journalists,  participating  in  the  sur¬ 
vey,  offced  a  variety  of  reasons  why 
their  attitudes  toward  the  companies 
in  the  field  and  evaluations  of  the 
material  received,  differed.  A  typical 
explanation  was  one  from  Ron 
Thomas  of  the  San  Diego  Union  who 
says,  “Excellent  material  sent  out  by 
PR  departments  can  be  nullified  by  a 
poor  attitude  on  the  part  of  the  indi¬ 
vidual  ....  Writers  try  to  be  objec¬ 
tive,  but  one  sometimes  is  influenced 
by  a  lack  of  follow  through.” 

Thomas  and  several  other  journal¬ 
ists  pointed  out  that  getting  mail 
addressed  to  them  by  function  — 
“Auto  Editor”  —  was  a  turnoff,  in¬ 
dicating  to  them  that  the  sender  didn’t 
care  enough  to  make  a  simple  tele¬ 
phone  call.  Also  resented  by  the  jour¬ 
nalists  were  follow-up  telephone  calls 
asking  if  they  had  received  material 
and  were  going  to  use  it. 

Regarding  the  attitudes  of  PR  peo¬ 
ple,  Jim  Mateja  of  the  Chicago  Tri¬ 
bune  says  the  ones  easiest  to  work 
with  are  those  who  have  had  some 
newspaper  experience. 

Mateja  notes,  however,  that  when 
it  comes  to  breaking  stories,  press  re¬ 
leases  leave  much  to  be  desired. 
“With  our  wire  services  so  active  and 
mail  so  slow,  most  PR  releases  arrive 
days  after  the  news  broke  —  a  waste 
of  postage.” 

George  Reuss,  business  editor  of 
the  Youngstown  (Ohio)  Vindicator, 
has  a  favorable  view  of  automotive 
PR  people:  “I  find  the  PR  departments 
of  the  auto  companies  quite  coopera¬ 
tive.  They  do  a  good  job  and  usually 
are  quite  helpful.  Product  releases 
generally  are  pretty  good  if  business 
writers  know  how  to  evaluate  them 
and  put  them  in  perspective.” 

The  writer  of  an  automotive  column 
on  a  major  Florida  daily  reports  re¬ 
lying  on  PR  people  and  getting  good 
cooperation  in  every  instance  except 
from  one  of  the  leading  Japanese  firms 
who  failed  to  deliver  a  requested  color 
transparency. 

A  similar  lament  comes  from  Edie 
Adam  of  the  Lansdale  (Pa.)  Reporter 
who  says:  “the  only  problem  I  have 

(Continued  on  page  23) 
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Promotion 

(Continued  from  page  9) 


per  in  Education  programs  and  mer¬ 
chandising  efforts  are  fairly  straight¬ 
forward,  expenditures  for  media 
advertising  and  image-boosting  pro¬ 
motion  are  much  more  difficult  to 
project. 

Planning  also  involves  stringent, 
periodic  review  of  the  budget  which 
lends  itself  to  the  flexibility  of  pro¬ 
posed  action  plans  for  long-ranged 
goals  of  the  newspaper.  As  with  any 
plan,  the  budget  should  always  be 
subjected  to  constant  revision  as 
priorities  are  restructured  and  waste¬ 
ful  promotion  expenditures  are  real¬ 
ized. 

This  emerging  level  of  accountabil¬ 
ity  and  fiscal  responsibility  has  long- 
range  implications  for  the  promotion 
function  itself.  Among  other  things, 
promotion  may  be  seen  as  a  vital  link 
in  the  coordination  and  implementa¬ 
tion  of  integrated  marketing  strate¬ 
gies. 

“Newspapers  will  certainly  begin 
to  look  more  at  the  marketing  and 
promotion  department  for  leader¬ 
ship,”  said  the  Register’s  Glass.  “It 
will  be  in  a  better  position  to  offer 
budget  recommendations  that 
directly  affect  management  objec¬ 
tives  and  bring  the  whole  company 


together.” 

The  Washington  Times’  Chandler 
added  that  “as  our  ability  to  measure 
results  becomes  even  more  sophisti¬ 
cated,  so  will  our  ability  to  plan  more 
productive  and  cost-effective  promo¬ 
tion  campaigns  to  generate  advertis¬ 
ing  and  circulation  revenue.” 

The  managerial  challenge  is  clear. 
And  if,  as  one  promotion  manager  put 
it,  “newspapers  are  becoming  leaner 
and  meaner,”  then  this  challenge 
emanated  from  a  well-conceived 
promotion  budget. 

Corrections 

The  year-to-year  stock  prices  in  the 
January  4  issue  of  Editor  &  Pub¬ 
lisher  did  not  reflect  3-for-2  stock 
splits  in  1985  by  Park  Communica¬ 
tions  and  Affiliated  Publications. 

Adjusting  for  the  splits.  Park’s 
stock  showed  a  30%  gain  in  price  last 
year,  while  Affiliated’s  stock  posted  a 
65%  increase.  Both  placed  among 
1985  newspaper  industry  leaders  in 
stock  market  performance. 

Due  to  a  typesetting  error,  the  year- 
to-year  percentage  gain  for  Capital 
Cities  Communications’  stock  left  out 
a  digit.  The  gain  for  1985  was  45%. 

Due  to  an  error  in  the  stock  tables, 
Berkshire  Hathaway’s  Dec.  26  price 
was  also  missing  its  first  digit.  The 
stock  closed  at  2510,  for  a  gain  of  98%. 


New  York  Tribune 
resumes  publication 

After  a  four-month  hiatus,  the  New 
York  City  Tribune  has  resumed  pub¬ 
lishing  in  a  scaled-back  form. 

The  newspaper  issued  a  limited 
street  sales  edition  on  January  1. 
Newsstand  distribution  resumed  on 
January  6. 

The  “leaner,  more  focused”  12- 
page  Tribune  carries  a  500  cover 
price,  but  so  far  does  not  contain  any 
advertising. 

The  paper  was  given  a  “conserva¬ 
tive”  redesign  featuring  a  vertical  lay¬ 
out  with  a  quadrant  format,  vertical 
rules  between  the  columns,  smaller 
headlines  and  fewer  photos. 

The  Tribune  intends  to  continue  its 
conservative  editorial  stance  in  order 
“to  correct  the  one-sidedness  of  the 
news  and  opinion  offered  by  the  major 
New  York  media,”  stated  editor-in- 
chief  Robert  J.  Morton. 

The  Tribune  is  published  by  New 
World  Communications  Inc.  Bo  Hi 
Pak,  chairman  and  president  of  News 
World  Communications,  is  also  a 
prominent  member  of  the  Unification 
Church.  Pak  is  not  listed  on  the  Tri¬ 
bune’s  masthead. 

News  World  Communications  is 
not  owned  by  the  Unification  Church, 
Morton  said. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especiaily  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  peopie.  To  us,  an  underwriter  is  someone 
that  evaiuates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  “our”  language  . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  transiation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Piaza 
Bioomington,  IL  61710 
Phone:  309-766-2625 
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IN  BRIEF 

ANPA  nominates 
Heard  for 
Golden  Pen  award 

The  American  Newspaper  Pub¬ 
lishers  Association  has  nominated 
Anthony  Heard,  editor  of  the  Cape 
Times  (Cape  Town,  South  Africa),  for 
the  1986  Golden  Pen  of  Freedom. 

The  award,  presented  annually  by 
the  International  Federation  of  News¬ 
paper  Publishers,  recognizes  an  indi¬ 
vidual,  a  group  or  an  institution  for 
outstanding  contributions  to  press 
freedom.  Nominations  are  made  by 
press  organizations  worldwide. 

In  his  nomination  letter  on  behalf  of 
the  ANPA  board  of  directors,  execu¬ 
tive  vice  president  Jerry  W.  Friedman 
said,  “Tony  Heard  is  a  well-known 
editor  in  South  Africa  with  deep  jour¬ 
nalistic  roots.  Recently,  he  acted  in 
contravention  of  the  law  prohibiting 
journalists  from  reporting  on  banned 
persons  by  publishing  an  interview  he 
conducted  in  London  with  banned 
person  Oliver  Tambo,  a  leader  of  the 
outlawed  African  National  Congress 
political  party.  In  the  interview,  Tam¬ 
bo  issued  a  non-strident  appeal  to  the 
Botha  government  to  negotiate 
peaceful  solutions  to  the  country’s 
growing  racial  strife.  The  govern¬ 
ment’s  response  was  to  arraign  editor 
Heard  on  criminal  charges.” 

South  African  journalists  Percy 
Qobozo  and  Donald  Woods  were 
joint  recipients  of  the  award  in  1978, 
and  last  year  the  award  was  presented 
to  Joaquin  Roces  of  the  Phillipines. 

Detroit  News’ 
minority  programs 
make  progress 

Two  Detroit  News  programs  that 
provide  minority  students  with  finan¬ 
cial  support  to  pursue  an  education 
and  a  business  career,  including  aspir¬ 
ing  journalists,  are  taking  root  in  De¬ 
troit  with  the  help  of  an  infusion  of 
capital  and  much-needed  community 
support  from  a  coalition  of  butiiness, 
academia  and  media  companies. 

The  Rosa  Parks  scholarship  pro¬ 
gram,  launched  in  1981,  is  awarding 
aid  to  college-bound  high  school  sen¬ 
iors,  while  another  program,  the  Jour¬ 
nalism  Institute  for  Minorities,  is  in 
its  first  year  at  Wayne  State  Universi¬ 
ty  in  Detroit. 

More  than  $200,000  in  schol¬ 
arships,  internships  and  salary  are 
committed  to  the  Journalism  Insti¬ 


tute,  which  may  evolve  into  a  future 
talent  pool  for  businesses,  and 
S64,(X)0  has  been  pledged  by  the  News 
alone  to  Rosa  Parks  scholars.  A  re¬ 
cent  court  settlement  in  a  discrimina¬ 
tion  suit  brought  against  a  local  com¬ 
pany  will  endow  the  programs  with  an 
additional  $835,000  over  the  next 
three  years,  ensuring  their  continuing 
operation. 

La.  daily  helps 
earthquake  victims 

A  fund  drive  sponsored  by  the  Lake 
Charles  (La.)  American  Press  raised 
nearly  $30,()00  to  help  citizens  of 
Mexico  affected  by  two  devastating 
earthquakes. 

The  “Help  Your  Neighbors  in  Mex¬ 
ico”  fundraiser  was  started  by  pub¬ 
lisher  Hugh  Shearman  in  September 
with  a  front  page  news  story  and  a 
full-page  ad  appealing  for  funds  to  be 
given  to  the  American  Red  Cross  to 
help  in  Mexico. 

The  American  Press  kicked  off  the 
drive  with  a  $1,000  contribution  and 
the  names  of  all  donors  were  listed 
on  the  front  page  of  the  paper.  At  the 
official  end  of  the  drive,  the  names 
were  published  again  in  a  full-page  ad. 

Allentown  daily’s 
student  program 
gets  recognition 

The  Allentown  (Pa.)  Morning  Call 
Student  Newspaper  Advisory  Pro¬ 
gram  has  been  named  an  official 
National  Council  of  Teachers  of  En¬ 
glish  Center  of  Excellence  in  English 
Language  Arts. 

Allentown  Central  Catholic  High 
School,  one  of  1 1  high  schools  partici¬ 
pating  in  SNAP,  nominated  the  pro¬ 
gram  as  a  finalist  out  of  more  than  700 
applicants  from  across  the  country. 

Florida  daily 
zones  supplements 

To  maintain  circulation  and  adver¬ 
tising  dominance  by  fending  off  com¬ 
petition  from  other  newspapers, 
shoppers  and  direct-mail  marketers, 
the  Fort  Lauderdale  (Fla.)  NewsISun- 
Sentinal  introduced  an  improved  sys¬ 
tem  of  zoned  news  suppliments  and  a 
network  of  total-market-coverage 
publications. 

Readers  in  Fort  Lauderdale  for  the 
first  time  will  receive  a  twice-weekly 


section,  called  City  Plus,  featuring 
more  local  coverage  and  area  adver¬ 
tisements.  The  section  completes  a 
system  of  eight  zoned  sections  begun 
10  years  ago. 

The  News/Sun-Sentinal  also  intro¬ 
duced  a  network  of  TMC  publications 
called  Advertiser  Informers.  The 
TMC  products  follow  the  same  zones 
as  the  editorial  suppliments  and  are 
mailed  to  the  homes  of  non- 
suscribers. 

In  Broward  County,  the  network 
also  includes  zones  within  zones  for 
two  targeted  markets  in  west  sub¬ 
urban  areas.  There,  readers  receive 
the  broader  West  zoned  section  five 
days  a  week  plus  an  additional  neigh¬ 
borhood-oriented  supplement. 

News  service 
keeps  expanding 

In  less  than  five  months,  Interstae 
News  Services  opened  its  third  sub¬ 
scription  local  news  state  capital 
bureau,  the  Arkansas  Capital  News 
Bureau,  serving  15  newspapers. 

Interstate,  headquartered  in  St. 
Louis,  Mo.,  also  operates  the  Illinois 
Capital  News  Bureau,  serivng  19 
newspapers,  and  the  Missouri  Capital 
News  Bureau,  serving  eight  news¬ 
papers. 

Legal  paper  will 
publish  state 
high  court  opinions 

The  Detroit  Legal  News,  a  2,300 
circulation  newspaper  covering  law 
and  business,  has  launched  the  first  of 
what  will  become  a  series  of  special 
sections. 

In  November,  the  paper  published 
concurring  and  dissenting  arguments 
of  Michigan  Supreme  Court  opinions 
and  the  opinions  themselves  in  a  spe¬ 
cially  produced  broadsheet  section. 

The  Legal  News  expects  to  publish 
Michigan  Supreme  Court  opinions  in 
special  sections  at  an  average  of  once 
every  three  weeks  as  a  supplement 
to  the  daily.  No  price  increases  are 
expected. 

in  addition,  the  paper  is  publishing 
in  its  daily  news  columns  a  syllabus  of 
each  opinion  that  gives  an  overall 
summary,  and  the  Legal  News  has 
launched  a  monthly  tabloid  section 
with  pictures,  information  charts,  fea¬ 
tures,  background  on  law  libraries  in 
Michigan,  but  no  advertising  content, 
as  a  service  to  its  readers. 
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Murdoch’s  worldwide  media  operations  show  an  overaii  profit 


News  Corp.  Ltd.,  the  international 
media  conglomerate  headed  by 
Rupert  Murdoch,  reported  net  oper¬ 
ating  profits  of  $%.l  million  (Austra¬ 
lian)  for  the  year  ended  June  30,  1985, 
on  revenues  of  $2.45  billion  (Austra¬ 
lian),  according  to  the  company’s 
latest  annual  report. 

With  the  inclusion  of  extraordinary 
items.  News  Corp.’s  fiscal  year  prof¬ 
its  totaled  $147.3  million  (Australian). 

One  Australian  dollar  is  worth 
approximately  $1.45  in  U.S.  cur¬ 
rency. 

(All  monetary  figures  in  this  story 
are  in  Australian  dollars.) 

In  the  previous  fiscal  year,  ended 
June  30,  1984,  News  Corp.  reported 
operating  profits  of  $95.9  million  on 
revenues  of  $1.87  billion.  Extraor¬ 
dinary  items  reduced  overall  net 
profits  to  $35 .4  million  for  that  period . 

News  Corp.’s  revenues  in  fiscal 
1985  were  just  about  evenly  split 
among  its  operations  in  Australia 
($827.5  million),  the  United  Kingdom 
($790.9  million)  and  the  United  States 
($828.7  million).  However,  the 
United  Kingdom  properties  produce 
almost  three  times  the  operating 
income  of  those  in  the  U.S.,  $75.5 
million  versus  $25.8  million.  Austra¬ 
lian  properties  produced  operating 
income  of  $62.9  million. 

By  industry,  newspapers  in  fiscal 
1985  were  by  far  News  Corp.’s  great¬ 
est  producer  of  revenues,  $1.6  billion 
versus  $340.0  million  for  magazines, 
$193.5  million  for  television  and 
$120.7  million  for  commercial  print¬ 
ing. 

Newspapers  were  also  led  the  com¬ 
pany  in  operating  income  with  $79.6 
million  compared  to  $54.7  million  for 
magazines,  $8.9  million  for  television 
and  $6.9  million  for  commercial 
printing. 

In  the  1984  fiscal  year.  News 
Corp.’s  newspapers  recorded  $1.25 
billion  in  revenues  and  $225.7  million 
in  operating  income. 

The  annual  report  also  gives  oper¬ 
ating  profits,  or  losses,  for  specific 
newspapers. 

The  New  York  Post  lost  $10.1  mil¬ 
lion  in  the  most  recent  fiscal  year, 
compared  to  $4.96  million  in  the  prior 
period. 

The  Boston  Herald  also  lost  more 
money,  dropping  $4.9  million  in  fiscal 
1985  versus  a  loss  of  $3.2  million  in 
fiscal  1984. 

The  Chicago  Sun-Times,  however, 
turned  in  an  $8.4  million  profit  in  fis¬ 
cal  1985  compared  to  a  loss  of  $2.3 
million  in  fiscal  1984. 

The  San  Antonio  Express-News 


also  saw  an  increase  in  operating 
income,  recording  $8.4  million  in  fis¬ 
cal  1985  compared  to  $7.6  million  in 
fiscal  1984. 

News  Corp.’s  Houston  Commu¬ 
nity  Newspapers  saw  operating  prof¬ 
its  of  $460,000  in  fiscal  1985,  following 


a  loss  of  $85,000  in  fiscal  1984. 

Murdoch  is  in  the  process  of 
acquiring  six  Metromedia  television 
stations.  Federal  cross-ownership 
regulations  require  the  Post  and  Sun- 
Times  to  be  sold,  but  Murdoch  has 
asked  the  Federal  Communications 
Commission  for  a  two-year  delay  in 
the  imposition  of  its  rule. 

Nationwide  News  Proprietary 
Limited,  which  includes  most  of 
News  Corp.’s  Australian  newspa¬ 
pers,  saw  operating  profits  of  $22.3 
million  in  fiscal  1985,  up  from  $8.5 
million.  The  company  said  its  national 
newspaper,  the  Australian,  recorded 
its  first  profit  “after  2 1  years  of  dedi¬ 
cation  and  determination.” 

News  Corp.’s  U.K  newspapers 
recorded  operating  profits  of  about 
$39.4  million  in  fiscal  1985,  compared 
to  $43.2  million  in  fiscal  1984. 

Skyband,  News  Corp.’s  effort  at 
creating  a  satellite  distributed  televi¬ 
sion  programming  network  in  the 
U.S.,  lost  $293,000  in  fiscal  1985. 
However,  its  U.K. -based  News 
Satellite  Television  Ltd.  posted  oper¬ 
ating  profits  of  $264,000  for  fiscal 
1985,  versus  operating  profits  of 
$126,000  in  fiscal  1984. 


MAILROOM  SYSTEMS,  INC. 
We  do  complete  systems 

MSI  has  designed  and  installed 
dozens  of  complete  systems  for 
America’s  most  dynamic  newspa¬ 
pers.  Despite  this,  some  people 
continue  to  think  of  MSI  only  as  a 
component  manufacturer.  MSI  is 
both!  It’s  true,  MSI  bottom  wraps, 
stackers,  belt,  wire  &  roller  con¬ 
veyors,  twisting  belt  vertical  con¬ 
veyors,  stream  aligners,  “squeez¬ 
ers  and  allied  components  are  ^Sl  Bottom  wrap  —  one  of  the  outstanding 
exceptional  products  with  exclu-  products  designed  and  manufactured  by 
sive  features.  MSI  layouts  and  sys-  Systems, 

terns  are  also  exceptional  in  call  MSI  where  you  can  get  the 
achieving  maximum  mailroom  effi-  best  of  both  components  and  com- 
ciency.  So  if  it’s  for  the  mailroom,  plete  systems. 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive,  RO.  Box  155 
Germantown,  Wl  53022  •  Phone:  414-255-0040 
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Investor’s  Daily 
upgrades  product 

Investor’s  Daily  has  begun  upgrad¬ 
ing  its  news  and  financial  market  sta¬ 
tistics  in  an  effort  to  expand  circula¬ 
tion. 

The  paper’s  current  41,000  circula¬ 
tion  is  “about  70%  higher  than  a  year 
ago,”  said  publisher  William  O’Neil, 
who  founded  it  in  April  1984.  O’Neil 
called  his  paper  a  “direct  competitor” 
of  the  Wall  Street  Journal  despite  the 
Journal’s  being  fifty  times  its  size  in 
daily  sales. 

Investor’s  Daily  sells  on  news¬ 
stands  for  350,  compared  to  the  Jour¬ 
nal’s  500  cover  price. 

The  changes  in  the  newspaper, 
which  involve  going  up  in  size  to  36 
pages  from  28,  include  increasing  the 
front  page  story  count  to  three  or  four 
from  two,  upgrading  the  news  digest 
column  and  using  photographs. 

The  paper  is  expanding  its  futures 
coverage  to  three  pages  from  one,  im¬ 
proving  its  stock  tables  and  graphs, 
adding  OTC  listings  and  featuring 
more  types  of  performance  measure¬ 
ment  data  for  companies  and  indus¬ 
tries. 

Investor’s  Daily’s  ad  rates  will  go 
up  from  $1,000  a  page  to  $1 ,800  a  page 
—  a  price  which  O'Neil  concedes  is 
“deliberately”  low  in  order  to  build  up 
volume. 

He  expects  an  80%  increase  in  cir¬ 
culation  this  year.  Investor’s  Daily  is 
currently  printed  in  Los  Angeles  and 
New  Jersey.  O’Neil  plans  to  add  a 
print-site  in  Chicago  this  July  and 
beyond  that  intends  to  add  printing 
locations  in  Florida  and  Dallas. 

O’Neil  said  the  paper  will  lose 
about  half  as  much  in  1986  as  it  did  in 
1985,  but  he  declined  to  give  figures. 
He  projects  profitability  in  1987. 

Dow  Jones  hunts 
for  salary  leaker 

Dow  Jones  &  co.  has  launched  an 
internal  investigation  for  whoever 
obtained  a  confidential  salary  list  of 
Wall  Street  Journal  employees  from 
computer  files  and  began  circulating  it 
in  the  newsroom. 

A  copy  of  the  salary  list  also  made 
its  way  to  the  New  York  Post,  which 
printed  details  of  those  receiving  hef¬ 
tier  raises  in  its  gossipy  Page  Six 
column. 

The  salaries  and  raises  were  part  of 
a  longer  piece  chiding  Dow  Jones  for 
granting  largesse  to  some  prized  em¬ 
ployees  at  the  same  time  it  was 


announcing  a  new  effort  to  keep  the 
lid  on  costs  and  the  continuation  of 
the  Journal’s  hiring  freeze. 

“We  believe  that  an  unauthorized 
individual  somehow  took  the  in¬ 
formation  from  one  of  our  computer 
systems,”  Dow  Jones  president  Ray 
Shaw  told  Journal  news  staffers  in  a 
memo.  “We  have  asked  our  internal 
audit  and  legal  departments  to  look 
into  the  matter  because  it  represents 
theft  of  corporate  information  and  is 
an  unjust  intrusion  on  personal 
privacy.” 

According  to  the  Post,  the  theft  of 
the  information  was  traced  back  to 
Journal  managing  editor  Norman 
Pearlstine’s  office,  but  the  Post  said 
Pearlstine  “had  nothing  to  do”  with 
the  leak. 

Lawrence  Armour,  Dow  Jones’ 
chief  spokesman,  said  Dow  Jones  had 
no  comment  on  the  investigation. 


Harvard  University  received  a  $5 
million  donation  to  establish  a  new 
center  to  study  the  press,  politics  and 
public  policy  at  the  John  F.  Kennedy 
School  of  Goverment. 

The  money  was  donated  by  the  par¬ 
ents  of  Joan  Shorenstein  Barone,  39 
a  former  Washington  Post  and  CBS 
News  employee  who  died  of  cancer. 

In  addition  to  the  gift  from  Walter 
H.  and  Phyllis  J.  Shorenstein,  another 
$4  million  has  been  raised  so  far  for 
the  new  center. 

UPl  to  hold 
‘gala  reception’ 

United  Press  International  has  de¬ 
cided  to  change  the  way  it  will  partici¬ 
pate  in  the  American  Newspaper  Pub¬ 
lishers  Association  convention  this 
April  in  San  Francisco. 

Instead  of  its  traditional  luncheon, 
UPI  has  decided  to  hold  a  “gala  recep¬ 
tion”  on  the  convention’s  opening 
Sunday,  April  20.  In  addition,  it  will 
also  hold  a  “news-oriented  hour-long 
program”  at  a  time  to  be  announced. 

UPI  said  one  reason  for  the  change 
is  to  enable  it  “to  play  a  more  signifi¬ 
cant  role  in  the  substance  of  the 
(ANPA)  meeting.” 

UPI  officials  were  also  interested  in 
finding  a  more  effective  way  than  a 
luncheon  to  introduce  the  news  ser¬ 
vice’s  prospective  new  owners,  Mex¬ 
ican  publisher  Mario  Vazquez  Rana 
and  Houston  developer  Joe  E.  Russo, 
to  newspaper  publishers. 


WSJ  staffers 
oppose  affiliating 
with  AFL-CIO  union 

Reporters  in  the  Washington 
bureau  of  the  Wall  Street  Journal  are 
circulating  a  petition  stating  their 
oppostion  to  affiliating  the  newspa¬ 
per’s  in-house  union,  the  Indepen¬ 
dent  Association  of  Publishers ’Em¬ 
ployees,  with  a  larger  union  belonging 
to  the  AFL-CIO. 

The  lAPE  board  has  been  studying 
such  an  affiliation,  with  the  Com¬ 
munications  Workers  of  America  and 
the  Graphic  Communications  Inter¬ 
national  Union  being  the  leading  con¬ 
tenders. 

“We  believe  that  membership  in 
such  a  union  would  pose  serious  con¬ 
flicts  of  interest  for  us  as  journalists 
covering  political,  economic,  busi¬ 
ness  and  labor  issues,”  the  petition 
stated.  “We  fear  that  such  a  union 
might  seek  or  impose  work  rules  that 
would  be  incompatible  with  our  jour¬ 
nalistic  duties. 

“As  a  purely  practical  matter,  we 
are  deeply  skeptical  that  such  a  union 
could  gain  improved  wages  or  work¬ 
ing  conditions  for  Dow  Jones  em¬ 
ployees.” 

AP  staffers  face 
S.  Africa  charges 

South  African  police  stopped  two 
Associated  Press  journalists  on  Dec. 
22  near  the  home  anti-apartheid  activ¬ 
ist  Winnie  Mandela  and  said  they  may 
face  charges  for  not  having  permis¬ 
sion  to  be  in  the  black  township  of 
Soweto. 

The  police  ordered  reporter  Mau¬ 
reen  Johnson  and  photographer  Greg 
English  to  leave  the  area.  They  said 
the  police  would  investigate  the  situa¬ 
tion  and  a  public  prosecutor  would 
decide  whether  to  charge  them. 

The  police  did  not  say  under  what 
regulations  they  might  be  prosecuted. 

Murdoch  plans  new 
London  p.m.  daily 

Rupert  Murdoch  stated  recently 
that  he  intends  to  go  ahead  with  his 
plans  to  start  a  new  evening  newspa¬ 
per,  the  London  Post,  despite  his  fail¬ 
ure  to  reach  contract  agreements  with 
five  unions. 

Saying  the  negotiations  reached  a 
“dead  end,”  Murdoch  said  the  Post 
will  be  launched  on  March  17. 


Harvard  gets  grant 
for  press  center 
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Auto  Editors 

_ (Continued  from  page  18) 

with  PR  departments  is  that  I  need 
access  to  color  transparencies  and  to 
this  date  I  have  not  received  coopera¬ 
tion. 

An  even  more  mournful  note  was 
struck  by  an  upper  midwest  automo¬ 
tive  editor  who  writes  “major  firms 
have  gotten  away  from  sending  new 
car  material  to  small  newspapers  and 
we’ve  gotten  away  from  running  sto¬ 
ries  about  new  models  and  dealer 
showings.” 

The  interest  of  the  journalists  in 
news  of  the  domestic  companies  was 
pointed  up  as  more  newspeople  indi¬ 
cated  that  in  gathering  material  for 
their  articles  they  are  more  likely  to 
call  the  four  U.S. -headquartered 
firms  (the  Big  Three  plus  American 
Motors)  by  a  significant  margin  than 
any  of  the  overseas  ones. 

Seventy-eight  percent  said  they 
would  contact  General  Motors. 
Chrysler  was  in  second  place  with 
75%,  and  Ford  in  third  with  72%. 
American  Motors,  in  fourth  with 
63%,  was  considerably  ahead  of  the 
highest  ranking  import,  Honda, 
which  53%  of  the  respondents  said 
they  would  call  for  information. 

When  asked  to  indicate  by  category 
whom  they  would  contact  in  prepar¬ 
ing  industry  articles,  the  most  com¬ 
monly  selected  source  were  new  car 
dealers,  the  choice  of  87%  of  the  re¬ 
spondents.  Domestic  auto  companies 
were  in  second  place  with  66%  and 
used  car  dealers  were  tied  for  third  at 
60%,  with  the  journalists’  own  press 
release  file.  Imported  car  firms  were 
in  fifth  place,  behind  “previously  pub¬ 
lished  materials.” 

Sources,  which  journalists  fre¬ 
quently  added  to  those  on  the  ques¬ 
tionnaire,  were  security  analysts, 
automotive  trade  journals  and  auto¬ 
mobile  unions. 

A  Massachusetts  auto  writer  tells  of 
a  wide  range  of  experiences  in  dealing 
with  auto  companies  for  his  fall  auto 
section,  which  he  prepares  before  all 
of  the  annual  new  model  press  kits  are 
ready.  He  reports  on  directly  oppo¬ 
site  reactions  from  two  leading  impor¬ 
ters,  Subaru  and  Honda. 

Subaru,  he  says,  was  to  provide 
him  with  “an  overview,  especially  for 
our  paper.  I  appreciated  that.” 

At  the  other  extreme,  Honda 
wouldn’t  make  a  kit  available.  “The 
person,  I  spoke  with  refused  even  to 
put  me  on  a  mailing  list.  She  said  ‘call 
back  after  October  1.’” 

The  same  journalist  joins  others  in 
commenting  on  the  difficulty  of  build¬ 
ing  files  of  proper  contacts  for  mate¬ 
rials  at  auto  firms.  “Tracking  them 
down  individually  is  a  nightmare.” 


Gilbert  Stinger  of  the  Olean  (N.Y.) 
Times  Herald  gives  PR  people  high 
grades  for  their  new  car  press  kits, 
answering  questions  and  supplying 
photos  but  so-so  ones  for  their  writ¬ 
ing:  “PR  people  tend  to  use  too  many 
adjectives,  like  they  are  trying  to  sell 
the  car.” 

The  most  recalled  materials  were 
again  those  from  the  domestic  pro¬ 
ducers  as  89%  recalled  receiving 
material  from  Ford;  87%,  General 
Motors;  86%,  Chrysler;  and  AMC, 
84%.  Toyota,  the  most  recalled  of  the 
imports,  had  a  score  of  67%,  followed 
by  Volkswagen  and  Honda  tied  at 
65%  each. 

Of  three  trade  associations  listed  in 
the  questionnaire,  the  Motor  Vehicle 
Manufacturers  Association  was  best 
known,  as  45%  of  the  respondents  re¬ 
called  its  materials.  The  Automotive 
Information  Council  releases  were  re¬ 
membered  by  39%  and  the  National 
Automotive  Association’s  by  37%. 
Several  papers  reported  running  a 
column  from  the  AIC. 

The  AIC’s  press  materials  received 
the  top  ranking  among  the  associa¬ 
tions,  with  a  3.29  mark,  followed  by 
the  MVMA  with  a  3.08  rank  and 
NADA  with  a  2.68. 

In  terms  of  the  quality  of  their  re¬ 
sponse  to  press  queries  and  contacts, 
MVMA  was  first  with  a  3.58,  NADA 
was  second  with  3.38  and  the  AIC 
third  with  a  3.0  mark. 

However,  when  asked  “What  in¬ 
dustry  groups  would  you  contact?”  in 
preparing  materials,  the  responses 
were:  NADA,  50%;  MVMA,  46%; 
and  the  AIC,  40% 

Journalists’  recall  of  public  rela¬ 
tions  agencies  was  considerably  low¬ 
er  than  that  of  both  manufacturers  and 
assocaitions.  Recollection  of  agency 
press  releases  ranged  from  a  low  of 
6%  to  a  high  of  39%  for  Bob  Thomas  & 
Associates,  the  agency  listed  for  Nis¬ 
san.  In  all  cases,  the  recollections  of 
agencies’  clients  were  considerably 
higher  than  those  of  the  agencies. 

Bob  Thomas  &  Associates  also  re¬ 
ceived  the  highest  rating  of  any  PR 
agency  for  the  quality  of  its  press  re¬ 
leases,  a  3.09  rating.  It  was  also  tops 
in  its  category  for  the  quality  of  its 
responses  with  a  3.68  grade. 

The  great  majority  of  participants 
said  they  would  not  contact  a  PR 
agency  for  information  for  any 
reason.  Of  those  few  who  said  they 
would,  the  most  mentions  were  gar¬ 
nered  by  Hill  &  Knowlton,  represent¬ 
ing  Mazda,  cited  by  9%.  Ian  Kerr, 
with  8%  for  Rolls-Royce,  was  in 
second  place. 

The  greatest  unfilled  need  in  PR 
output,  one  requested  by  75%  of  the 
respondents,  was  for  more  localized 


Gene  Welty  of  the  Bowling  Green 
(Ohio)  Sentinel  Tribune,  in  a  typical 
response,  wants  information  about 
the  auto  and  parts  plants  in  his 
state  —  on  their  payrolls,  tax  pay¬ 
ments,  contributions  to  the  local  eco¬ 
nomy  and  a  hot-line  number  he  can 
make  available  to  readers  with  prob¬ 
lems. 

From  Nebraska,  a  small  daily  re¬ 
ports,  “We  must  have  a  local  an^e  to 
use  PR  material.” 

An  editor  in  Hawaii,  who  formerly 
worked  for  a  sports  car  publication, 
comments  on  how  little  information 
manufacturers  make  available  for 
auto  enthusiasts’  magazines  on  daily 
newspapers. 

However,  despite  a  variety  of  com¬ 
plaints,  a  majority  of  the  writers  sur¬ 
veyed  say  they  rely  on  PR  materials 
for  much  of  their  work.  Slightly  less 
than  half  say  they  initiate  contact  with 
PR  sources  for  material. 

Penn.  'Sunday’ 
moves  office 

The  York  (Pa.)  Sunday  News  re¬ 
cently  moved  into  its  new  two-story 
office  building  in  an  urban  redevelop¬ 
ment  area  of  downtown  York. 

Editorial,  retail  and  classified 
advertising,  circulation  and  business 
offices  are  housed  in  the  8,000  square 
foot  building. 


ARBAGS 

MBI'T  WHAT  THEY'RE 
BLOWN  UP  TO  BE. 

IN  A  SCRAP  PROCESSING  PLANT,  THEY 


That's  why  the  scrap  industry  is 
against  air  bags  --  at  this  time, 
there's  no  way  a  processor  can  tell 
whether  a  flattened  auto  hulk 
contains  a  live  air  bag  canister  or  not. 

If  you're  thinking  about  air  bags, 
to  get  the  full  story  you  need  to  talk 
to  the  scrap  industry  for  the 
processors'  perspective.  Call  Dr. 
Herschel  Cutler,  ISIS  Executive 
Director,  at  (202)  466-4050. 

Institute  of  Scrap  Iron  and  Steel.  Inc 
Repfeseniir>g  Amenca  s  Processors 
ot  Metallic  Scrap  for  Recydirtg 
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William  Block  Jr.,  vice  presi¬ 
dent-operations  for  the  Toledo  Blade, 
has  been  promoted  to  vice  president- 
general  manager. 

Block  will  oversee  all  the  non-news 
activities  of  the  Blade.  The  news  and 
editorial  departments  remain  under 
the  direction  of  editor-in-chief  Ber¬ 
nard  Judy. 

Block  joined  The  Toledo  Blade  Co. 
in  1972  at  a  newspaper  subsidiary  in 
Red  Bank,  N.J.,  starting  with  jobs  in 
circulation,  classified  and  retail 
advertising,  and  production.  In  1974 
he  moved  to  the  Blade,  working  in 
retail  advertising,  industrial  relations 
and  the  news  department. 

After  serving  as  a  correspondent  in 
the  Washington  bureau  in  1977,  he 
returned  to  Red  Bank  as  advertising 
manager,  then  sales  manager  and  la¬ 
ter  publisher.  In  1983,  Block  went 
back  to  the  Blade  as  assistant  to  the 
president. 

He  is  a  member  of  the  board  of 
directors  of  The  Toledo  Blade  Co., 
and  of  its  parent  company.  Blade 
Communications,  Inc. 

A  graduate  of  the  law  school  of 
Washington  and  Lee  University, 
Block  also  is  a  graduate  of  the  execu¬ 
tive  program  in  business  administra- 


W^help 
you  mind 
your 
business. 


Up-to-the 

minute  information  on 
smaD  business. 


National  Federation  of 
Independent  Business 

Call  Dave  Cullen 
202/554-9000. 


William  Block  Jr. 


James  Smith 


Robert  W.  Berger 


tion  at  Columbia  University’s  gradu¬ 
ate  school  of  business. 

*  *  * 

Joining  the  reporting  staff  of  the 
Seattle  Times  are  JONi  Balter  as  a 
member  of  the  city  desk  reporting 
staff,  and  Janice  Green  as  education 
reporter  on  the  Eastside  bureau  staff. 

Balter,  a  temporary  Times  reporter 
since  August  1984,  previously  was  a 
freelance  reporter,  television  produc¬ 
er  and  radio  reporter  and  anchor.  She 
fills  the  vacancy  created  by  Terry 
McDermott’s  move  to  the  economy 
staff. 

Green  rejoins  the  Times  after  an 
absence  of  ten  years  during  which  she 
earned  her  master’s  degree  at  Co¬ 
lumbia  University  School  of  Journal¬ 
ism,  was  a  TWA  flight  attendant  for 
eight  years  and  a  free-lance  writer  and 
editor  in  New  York  for  Black  Enter¬ 
prise  Magazine. 

!i<  * 

John  Haile,  editor  of  the  Orlando 
Sentinel,  has  been  named  a  vice  presi¬ 
dent  of  Sentinel  Communications 
Company.  Haile  became  editor  of  the 
newspaper  last  June  following  four 
years  as  associate  editor. 


James  Smith,  controller  as  well  as 
secretary  and  treasurer  of  McClatchy 
Newspapers,  Sacramento,  Calif., 
was  promoted  to  the  new  position  of 
vice  president-finance,  and  Robert 
W.  Berger  was  promoted  to  con¬ 
troller. 

Smith  will  be  responsible  for  the 
overall  long-range  financial  planning 
as  well  as  the  day  to  day  direction  of 
the  company’s  finances. 

He  joined  McClatchy  in  1974  as 
assistant  to  the  controller  and  in  1978 
was  made  assistant  controller.  Prior 
to  McClatchy,  Smith  was  an  audit 
manager  for  Arthur  Young  &  Com¬ 
pany  in  Oakland,  Calif. 

Berger  has  been  with  McClatchy 
for  seven  years,  holding  the  posts  of 
assistant  treasurer  and  assistant  con¬ 
troller.  Previously  he  was  with  a 
chemical  manufacturing  company 
and  in  public  accounting  in  Fresno. 


Will  Jarrett,  editor  of  the  Dallas 
Times  Herald,  has  resigned  to  launch 
a  communication  consulting  firm  with 
Kenneth  P.  Johnson,  another  for¬ 
mer  editor  of  the  newspaper. 

In  1975,  Jarrett  joined  the  newspap¬ 
er  staff  as  managing  editor  and  then 
went  to  the  Denver  Post  as  editor  in 
1981.  He  returned  to  the  Times 
Herald,  part  of  the  Times  Mirror 
group,  as  editor  and  senior  vice  presi¬ 
dent  last  January. 

Larry  Tarleton,  managing  edi¬ 
tor,  was  named  acting  editor  of  the 
newspaper.  He  joined  the  staff  in  1976 
as  executive  sports  editor  and  became 
assistant  managing  editor  in  1981  and 
m.e.  a  year  later. 

Jarrett  and  Johnson  are  forming 
Westward  Communications  Group  in 
Dallas.  They  plan  to  acquire  and  oper¬ 
ate  diverse  publishing  companies  in 
the  Southwest. 
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Four  senior  executives  of  Times 
Publishing  Co.,  St.  Petersburg,  are 
being  promoted  to  vice  presidents  of 
the  firm  which  publishes  the  St. 
Petersburg  Times  and  Evening  Inde¬ 
pendent,  chairman  Eugene  Patter¬ 
son  announced.  They  are  Norman 
Dusseault,  the  firm’s  assistant 
general  manager;  David  Fluker,  cir¬ 
culation  director;  Leo  Kubiet,  adver¬ 
tising  director;  and  Robert  Pittman, 
editor  of  the  Times’  editorial  page. 

General  manager  John  O’Hearn 
simultaneously  announced  organiza¬ 
tion  of  a  marketing  group  to  be  headed 
by  Dusseault,  and  the  promotion  of 
production  manager  John  Irvin  to 
succeed  him  as  operations  director. 

Dusseault  joined  the  company  in 
1957  in  the  personnel  department  and 
has  served  as  employment  manager, 
assistant  classified  advertising  mana¬ 
ger,  personnel  director,  and  opera¬ 
tions  manager. 

Fluker,  40  years  with  the  company 
and  now  the  senior  staffer,  began  his 
career  delivering  newspapers  in  1945. 

Kubiet  joined  the  company  in  1968 
as  retail  advertising  manager  and  was 
promoted  to  advertising  director  in 
1975. 

Pittman  joined  the  staff  in  1963  and 
was  named  editor  of  editorials  the 
next  year. 

Irvin  joined  the  company  as  a  staff 
engineer  in  1966  and  became  produc¬ 
tion  manager  in  1984. 

♦  ♦  ♦ 

Two  Newsday,  Long  Island,  assis¬ 
tant  managing  editors,  Howard 
Schneider  and  Robert  Brandt  III, 
were  promoted  to  deputy  managing 
editors  effective  January  1. 

Schneider  has  been  with  Newsday 
since  1969  and  has  worked  as  a  report¬ 
er,  copy  desk  slotman,  assistant  Suf¬ 
folk  editor,  day  Queens  editor,  Nas¬ 
sau  editor  and  Long  Island  editor. 

Brandt  joined  the  newspaper  in 
1981  as  assistant  managing  editor/ 
news  from  the  Washington  Star, 
where  he  held  a  similar  position. 
Brant  has  worked  also  as  a  copy  edi¬ 
tor  and  news  editor  at  the  Miami 
Herald,  and  at  the  Tampa  Tribune  and 
the  Hartford  Courant  as  reporter  and 
copy  editor. 

♦  *  * 

John  P.  Moody,  veteran  Pitts¬ 
burgh  newsman,  has  retired  after 
more  than  17  years  covering  organ¬ 
ized  labor  for  the  Post-Gazette.  The 
69-year-old  reporter’s  career  in¬ 
cluded  10  years  with  the  Pittsburgh 
bureau  of  the  Associated  Press  and 
several  years  as  a  public  relations 
account  executive  before  returning  to 
journalism  with  the  Post-Gazette. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Mimi  Feller,  a  deputy  assistant 
secretary  for  legislative  affairs  in  the 
U.S.  Department  of  the  Treasury,  has 
been  appointed  vice  president/ 
government  relations  of  Gannett  Co., 
Inc.  She  will  be  responsible  for  work¬ 
ing  with  media  organizations  on  First 
Amendment  and  Freedom  of  In¬ 
formation  issues  and  monitoring  leg¬ 
islation  and  other  developments  in 
government  that  impact  the  com¬ 
munications  industry. 

During  the  past  two  years.  Feller 
worked  primarily  on  tax  and  econo¬ 
mic  legislation  and  from  1977  to  1983 
was  on  the  staff  of  Senator  John 
Chafee,  R-R.L,  and  was  his  Washing¬ 
ton  chief  of  staff  part  of  that  time. 
Previously  she  worked  for  the  Gener¬ 
al  Services  Administration  as  assis¬ 
tant  director  of  congressional  rela¬ 
tions. 

♦  ♦  * 

Michael  Kerr  has  been  named 
assistant  managing  editor/news  for 
the  Memphis  Commercial  Appeal. 
He  will  supervise  special  projects, 
employee  orientation  and  serve  as 
night  managing  editor  three  times  a 
week.  He  has  been  tri-state  editor 
since  1982. 

Also,  Peggy  Burch  was  promoted 
to  urban  affairs  editor,  replacing 
Jerome  Wright,  who  was  named 
city  editor  of  the  Evansville  (Ind.) 
Press.  She  joined  the  staff  in  1984  and 
was  named  assignments  editor  sever¬ 
al  months  later.  Burch  had  been  with 
the  late  Memphi s  Press-Scimitar  until 
May  1983,  when  she  resigned  to  spend 
a  year  traveling  in  Europe. 

The  newspaper  has  created  a  new 
public  affairs  department  and  Lon 
Eubanks,  formerly  executive  sports 
editor,  was  named  the  first  editor  of 
the  new  department.  Editorial  promo¬ 
tions,  Newspaper  in  the  Classroom 
program,  and  Action,  Please  offices 
are  under  the  umbrella  of  public 
affairs. 

♦  ♦  ♦ 

Ted  Ryan,  with  the  Burlington 
(Vt.)  Free  Press  since  1975,  was 
appointed  executive  sports  editor. 
Earlier,  he  had  been  sports  editor  of 
the  Rutland  (Vt.)  Herald. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 


MARTIN 

LUTHER 


KING  JR.  DAY 

January  20, 1986 

January  20,  1986,  marks  the  first 
observance  of  the  federal  legal  holi¬ 
day  established  by  Congress  “as  a 
time  for  /^ericans  to  reflect  on  the 
principles  of  raciaLe^ality  and  non¬ 
violent  social  change  “espoused  by 
Martin  Luther  King,  Jr.” 

Not  since  1796,  when  the  anniversary 
of  George  Washington's  birth  was 
declared  a  national  holiday,  has  the 
birthday  of  an  American  been  given 
this  recognition. 

Martin  Luther  King  Jr.'s  legacy  lives 
on  in  his  widow,  Coretta  Scott  King, 
president  of  the  Martin  Luther  King, 
Jr.  Center  for  Nonviolent  Social 
Change. 

Coretta  Scott  King  has  be¬ 
come  one  of  the  world’s 
most  in^ential  women. 

We  are  proud  to  distribute  her  new, 
weekly  opinion  column  to  such 
papers  as  the  Boston  Globe,  Miami 
News.  Indianapolis  Star,  Lynchburg 
(Va.)  News-Advance,  Seattle  Fbst- 
Intelllgencer  and  Los  Angeles 
Times. 

Never  before  have  her  words 
been  more  important. 

SPECIAL  rimKES 

THENEwYbRKTiMEsSvroKArion  Su-IsCorf 

130  Fifth  Ave.,  New  York,  N.Y,  10011 
212-645-3000 
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Alberto  Ibarguen 


James  Norris 


Daniel  Monnix 


NEW  TITLES — Alberto  Ibarguen,  James  Norris,  and  Daniel  Mannix  are 
newly  appointed  vice  presidents  at  Newsday,  Long  Island. 

Ibarguen  is  vice  president,  legal  and  human  resources  and  assistant  to 
publisher  Robert  M.  Johnson.  He  has  been  senior  vice  president,  finance  and 
administratian  at  the  Hartford  Courant  and  will  act  as  chief  liaison  to  the 
Times  Mirror  Co.  corporate  legal  department. 

James  Norris,  formerly  operations  director,  is  vice  president,  operations. 
He  earlier  was  production  manager  for  the  Detroit  News. 

Daniel  Mannix,  employee  relations  director  since  1971 ,  is  now  vice  presi¬ 
dent,  labor  relations.  He  has  been  in  the  employee  relations  field  for  33 
years,  working  for  a  number  of  companies  including  American  Standard  and 
American  Express. 


Named  management  trainees  for 
the  Affiliated  Newspaper  Division  of 
Stauffer  Communications,  Inc., 
effective  January  2  were  Sandra  K. 
George,  who  joined  the  staff  of  the 
Grand  Island  (Neb.)  Daily  Indepen¬ 
dent  and  John  D.  Goossen,  who 
joined  the  Ardmore  (Okla.)  Daily 
Ardmoreite.  The  appointments  were 
announced  by  Kenneth  C.  Bronson, 
SCI  vice  president  who  directs  the 
division. 


Sandra  K.  George  John  D.  Goossen 

George  returned  to  the  newspaper 
profession  after  practicing  law  for  two 
years  in  Columbus,  Neb.  She  re¬ 
ceived  her  law  degree  in  1983  from  the 
University  of  Nebraska,  where  she 
had  earned  an  undergraduate  degree 
in  journalism  in  1979.  She  worked  as  a 
reporter  at  the  Daily  Independent  un¬ 
til  she  left  to  study  law,  but  continued 


working  as  a  copy  editor,  in  advertis¬ 
ing  sales  and  as  a  secretary  to  finance 
her  education. 

Goossen,  circulation  manager  at 
the  Daily  Independent  for  the  past 
seven  years,  previously  was  circula¬ 
tion  supervisor  for  the  Scottsbluff 
Star-Herald.  He  holds  a  degree  in  En¬ 
glish  and  sociology  from  the  Universi¬ 
ty  of  Nebraska. 

Goossen  was  born  and  raised  in 
Norfolk,  Neb.,  where  his  father  has 
been  circulation  manager  of  the  Nor¬ 
folk  Daily  News  for  35  years. 

*  *  ♦ 

Ernie  Sotomayor,  former  assis¬ 
tant  state  editor  of  the  Dallas  Times 
Herald,  was  promoted  to  associate 
editor.  He  will  have  a  variety  of  re¬ 
sponsibilities  including  recruitment, 
relations  with  professional  journalis¬ 
tic  organizations  and  community 
groups,  and  providing  writing  and 
editing  assistance  to  younger  staffers. 

Sotomayor,  a  graduate  of  the  Uni¬ 
versity  of  Arizona,  began  his  career  at 
the  El  Paso  Herald-Post  and  joined 
the  Times  Herald  in  1979. 


Jill  Scott  has  been  named  News¬ 
paper  in  Education  coordinator  of  the 
Denver  Post.  Scott,  whose  teaching 
experience  spans  16  years  of  French 
and  English  instruction,  currently 
teaches  at  Overland  High  School  in 


Aurora  (Cherry  Creek  School  Dis¬ 
trict)  and  writes  an  education  column 
for  the  Post’s  Contemporary  section 
on  Sunday.  Coordinating  the  NIE 
program  at  the  Post  includes  supervi¬ 
sion  of  the  Colorado  Kid’s  Page. 

*  *  ♦ 

J.  Richard  Cooper,  who  started  at 
the  San  Bernardino  (Calif.)  Sun  as  a 
reporter  and  copy  editor,  has  been 
named  managing  editor.  He  first 
joined  the  staff  in  1977  and  returned 
recently  after  serving  as  city  editor  of 
the  Reno  Gazette-Journal.  Both  pap¬ 
ers  are  in  the  Gannett  group.  Cooper 
has  won  Gannett’s  annual  I^blic  Ser¬ 
vice  Award  twice — for  stories  on 
illegal  property  tax  assessments  and 
on  conflict  of  interest  in  Nevada  gov¬ 
ernment. 

In  other  changes,  Jim  Specht,  a 
former  Sun  reporter  and  bureau  chief, 
was  named  city  editor,  and  Cathy 
Armstrong,  assistant  city  editor. 
Armstrong  is  a  former  reporter, 
bureau  chief  and  copy  editor. 

OBITUARIES 

George  A.  DcMayo,  70,  retired 
co-publisher/editor  of  the  East  Bos¬ 
ton  (Mass.)  Times,  died  December  18. 
*  *  * 

Jack  Dobson,  65,  a  reporter  and 
photographer  for  37  years  with  the 
Toronto  Globe  and  Mail  and  a  former 
official  with  the  Toronto  Newspaper 
Guild,  died  December  7  of  a  heart 
attack. 

Since  his  retirement  from  the  news¬ 
paper  a  year  ago,  he  had  been  working 
as  a  referee  with  Canada  Manpower, 
settling  unemployment  insurance 
claims. 

*  ♦  * 

Franklin  Long  Gregory,  80,  a 
reporter  and  columnist  for  the 
Newark  Star-Ledger,  died  December 
24  at  New  York  University  Hospital, 
New  York  City.  He  was  chief  of  the 
Trenton  bureau  for  20  years. 

9|i  ^ 

George  H.  Heintzelman,  68,  re¬ 
tired  publisher  of  the  Coatesville  (Pa.) 
Record  died  December  17  at  his  home 
in  Riviera  Beach,  Florida. 

Following  service  as  a  major  on 
Gen.  George  S.  Patton’s  staff  during 
World  War  II,  he  joined  the  late  Phi¬ 
ladelphia  Bulletin  and  later  became 
editor  of  the  Coatesville  Record, 
.which  he  purchased  in  1962. 

♦  *  ♦ 

Richard  Lisherness,  55,  copy  edi¬ 
tor  in  the  Boston  Globe  sports  depart¬ 
ment  for  more  than  25  years,  died  of 
cancer  December  23. 
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ABC  issues,  had  surveyed  its  mem¬ 
bers  and  tallied  a  45-to-3  vote  against 
having  ABC  involved  in  readership 
research. 

“The  purpose  of  the  statement  is  to 
underscore  what  we  all  feel  for 
ABC,”  said  Burl  Osborne,  president 
of  the  Dallas  Morning  News.  James 
Moroney,  chairman  and  chief  execu¬ 
tive  officer  of  A. H.  Belo  Corp.,  which 
publishes  the  Morning  News,  signed 
the  statement.  Moroney  is  also  on  the 
ABC  board  of  directors. 

“There’s  a  real  opportunity  right 
now  for  newspapers  to  regain  a  piece 
of  the  mass  marketing  pie  that  had 
gone  to  television,”  Osborne  con¬ 
tinued.  “One  of  the  most  attractive 
features  of  newspapers  is  the  concept 
of  paid  circulation.  Advertisers  know 
what  those  numbers  mean.  It  would 
be  a  mistake  to  walk  away  from  that 
very  clear  marketing  advantage... and 
go  the  way  of  television  and  use  sam¬ 
pling  techniques  instead  of  counting 
actual  paid  circulation.  We  don’t 
think  it’s  served  television  well  and 
we  don’t  think  it  would  serve  news¬ 
papers  well.” 

Richard  J.  V.  Johnson,  president  of 
the  Houston  Chronicle  and  chairman 
and  president  of  ANPA,  agreed  that 
the  statement  is  “not  a  rebuff  to  Gan¬ 
nett.  It’s  a  reaffirmation  of  our  feeling 
as  an  industry  that  there  should  be  a 
strong  ABC.” 

“My  intentions  are  not  anti-Gan- 
nett.  I  would  worry  if  other  newspa¬ 
pers  were  to  do  this  (withdraw),”  said 
Loren  Ghiglione,  who  publishes  the 
Bristol  (Conn.)  Press  and  South- 
bridge  (Mass.)  News.  “I’m  con¬ 
cerned  that  we  have  a  credible,  inde¬ 
pendent  agency.  I  don’t  know  where 
the  current  trend  would  take  us.” 

The  newspaper  executives  signing 
the  statement  represent  both  groups 
and  independents. 

The  companies  include  the  New 


Clarification 

The  recent  story  on  the  candidates 
for  the  Associated  Press  board  of 
directors  left  out  the  names  of  the  two 
nominees  for  the  seat  representing 
members  from  cities  with  under 
50,000  population. 

The  candidates  are  incumbent  John 
M.  Jones,  publisher  of  the  Greeneville 
(Tenn.)  Sun,  and  challenger  John 
Grey  Montgomery,  publisher  of  the 
Junction  City  (Kan.)  Daily  Union. 


York  Times  Co.,  Multimedia,  Land¬ 
mark  Communications,  Media  Gen¬ 
eral,  the  Seattle  Times,  Howard 
Publications,  Cox  Enterprises, 
Scripps  Howard,  John  P.  Scripps 
Newspapers,  Buffalo  Evening  News, 
Copley  Press,  Cowles  Communica¬ 
tions,  Tribune  Co.  of  Chicago, 
McClatchy  Newspapers,  Baltimore 
Sun  newspapers,  Boston  Globe, 
Freedom  Newspapers,  Donrey 
Media,  Morris  Communications  and 
Lee  Enterprises. 

Other  companies  represented  are 
Capital  Cities  Communications,  Min¬ 
neapolis  Star  and  Tribune,  Dow 
Jones  &  Co.  and  Ottaway  Newspa¬ 


pers,  Stauffer  Communications, 
Pulitzer  Publishing,  the  Providence 
Journal  Co.,  Hagerstown  (Md.)  Her¬ 
ald-Mail  Co.,  Omaha  World-Herald 
Co.,  Raleigh  News  &  Observer  Co., 
Greenwood  (Miss.)  Commonwealth, 
St. Joseph  (Mo.)  News-Press  & 
Gazette  Co.,  Oakland  Tribune,  New 
Brunswick  Home  News  Publishing 
Co.,  Newspapers  of  New  England, 
Berkshire  Eagle  Publishing  Co., 
Quincy  (Mass.)  Patriot  Ledger,  Fred¬ 
ericksburg  (Va.)  Freelance-Star, 
Lawrence  (Kan.)  Journal-World, 
Bangor  (Me.)  Daily  News,  Great 
Falls  (Mont.)  Tribune  Co.  and  Wor¬ 
cester  Telegram  and  Gazette  Co. 
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TECHNICAL  BRIEFS 


Fire  damages 
Boston  pressroom 


A  one-alarm  fire  in  the  Boston 
Herald  pressroom  recently  caused  an 
estimated  $300,000  worth  of  damage 
and  interrupted  printing  for  several 
hours. 

A  Boston  Fire  Department  spokes¬ 
man  said  the  blaze  started  in  the  reel 
room,  the  area  where  large  rolls  of 
paper  are  fed  into  the  presses. 

The  Herald,  a  morning  tabloid,  re¬ 
ported  that  there  were  no  deliveries 
that  day  to  Maine,  New  Hampshire, 
Vermont,  Rhode  Island  and  most  of 
central  and  western  Massachusetts 
(with  the  exception  of  Springfield). 

Full  production  resumed  the  next 
day. 

Scitex  offers 
securities  sale 

Scitex  Corp.  Ltd.,  the  Israeli  pro¬ 
ducer  of  sophisticated  imaging  equip¬ 
ment  for  publishing  and  textiles,  has 
announced  a  $14  million  securities 
offering  to  bankroll  research  and  de¬ 
velopment. 

Underwriters  have  bought  $8.5  mil¬ 
lion  and  employees  are  expected  to 
purchase  much  of  the  remainder, 
Scitex  said. 

Carroll  named 
production  head 

Charles  W.  Carroll  has  been  named 
production  director  of  The  Ledger  in 
Lakeland,  Fla. 

For  the  past  four  years  Carroll  was 
production  manager  press/ 
distribution  and  assistant  director  for 
Sentinel  Communications  Co.  in 
Orlando. 

Paddock  to  build 
new  printing  plant 

Paddock  Publications  Inc.,  pub¬ 
lisher  of  The  Daily  Herald  and  a  mail- 
delivered  enterainment  weekly  in 
suburban  Chicago,  has  begun  build¬ 
ing  a  new  plant  to  house  two  West 
German  Koenig  &  Bauer  Koebau  Ex¬ 
press-60  offset  presses. 

The  new  plant,  61,000  square  feet 
on  four  acres,  is  scheduled  to  start 
production  in  late  1986.  It  will  replace 
Paddock’s  46-year-old  home  and  30- 
year-old  letterpress  equipment.  The 
Austin  Co.  of  Des  Plaines,  Ill.,  has 
been  hired  for  engineering  and  con¬ 


struction  management. 

After  excavation  began,  the  site 
was  found  to  have  been  an  industrial 
dump,  requiring  further  digging  to  ex¬ 
tract  oil  tanks  and  junk. 

VU/TEXT-West 
expand  agreement 

West  Publishing  Co.  and  VU/ 
TEXT  have  expanded  their  agree¬ 
ment  and  included  all  Knight- 
Ridder’s  data  base  service  in  WEST- 
LAW’s  offering. 

Added  to  the  19  newspapers  and 
three  wire  services,  WESTLAW  sub¬ 
scribers  are  enabled  to  access  three 
sources  of  business  information:  Pre¬ 
dicast  Inc.’s  PROMPT,  a  business 
data  base  of  article  abstracts  and  sta¬ 
tistical  tables;  ABI/INFORM,  a  list¬ 
ing  of  abstracts  from  business  pub¬ 
lications  provided  by  Data  Courier 
Inc.  and  The  Wall  Street  Transcript, 
a  $50-a-week  publication  of  verbatim 
transcripts  of  discourses  by  business 
people,  as  well  as  stock  quotes  (VU/ 
QUOTE)  and  Grolier’s  Academic 
American  Encyclopedia. 

“We  feel  we  can  provide  even  bet¬ 
ter  service  in  the  legal  profession  by 
offering  news  and  information  pre¬ 
pared  by  leading  information  sup¬ 
pliers  in  the  field,”  according  to  G.L. 
Cafesjian,  West’s  vice  president  of 
sales  and  marketing. 

IBM,  AgriData 
in  joint  venture 

International  Business  Machines 
Corp.,  the  computer  giant,  and  Agri- 
Data  Resources  Inc.,  provider  of  in¬ 
formation  electronically,  have  agreed 
on  a  development  alliance. 

Agridata,  which  operates  AgriData 
Network  and  NEWSFINDER  ser¬ 
vices,  is  expected  to  benefit  from  the 
data  communications  of  IBM  In¬ 
formation  Services. 

Sports  videotex 
made  available 

Computer  Sports  World,  the  sports 
data  base  owned  by  Chronicle  In¬ 
formation  Services,  has  announced 
its  availability  in  July  to  videotex  sub¬ 
scribers  in  San  Francisco,  San  Diego 
and  major  Canadian  cities. 

The  sports  videotex  service  will  be¬ 
come  available  through  iNET  in 
Canada  and  Business  Computer  Net¬ 


work  in  the  United  States  as  well  as 
through  Teleguide  public  access 
videotex  terminals  in  the  Bay  Area 
and  San  Diego. 

Subscribers  to  iNET,  which  is 
operated  by  TelCom  Canada  and 
Business  Computer  Network  of  San 
Antonio,  will  not  pay  extra  for  the 
sports  service.  ? 

Computer  Sports  World  provides 
the  latest  statistics  on  all  major  pro¬ 
fessional  and  college  sports.  Subscri¬ 
bers  pay  a  one-time  installation  fee  of 
$175  plus  costs  ranging  between  360 
and  630  a  minute  to  access  the  ser¬ 
vice,  available  through  Tymnet  to 
personal  computer  owners. 


J-students  linked 
to  daily  via  PCs 

Journalism  students  at  Paducah 
Tilghman  High  School  are  practicing 
the  ways  of  journalists  in  the  elec¬ 
tronic  age  by  using  portable  compu¬ 
ters  and  a  phone  link  to  send  stories  to 
typesetters  at  the  Paducah  (Ky.)  Sun. 

“It  saves  us  a  lot  of  time,”  said 
Bethany  Carlick,  the  17-year-old  edi¬ 
tor  of  The  Tilghman  Bell,  the  1,200 
circulation  student  newspaper. 

Stories  are  written,  edited  and 
transmitted  to  the  Sun  on  two  Tandy 
Corp.  Radio  Shack  TRS-80  Model  100 
portable  computers.  Typeset  copy  is 
returned  to  the  school  for  paste  up, 
then  sent  back  to  the  newspaper, 
where  1 ,200  copies  of  the  student  pa¬ 
per  are  printed. 

“Everything  can  be  done  over  the 
phone  except  photographs  and  get¬ 
ting  the  proofs  back  over  to  the 
school,”  said  Gail  Larkins,  the  Bell’s 
faculty  advisor.  She  said  the  system  is 
moving  the  student  journalists  “closer 
and  closer  to  complete  control  of  the 
operation.  It  really  has  put  the  pro¬ 
gram  in  the  hands  of  the  students  from 
start  to  finish.” 

Roland  Myers,  the  Bell’s  16-year- 
old  associate  editor,  said,  “For  me, 
it’s  good  experience  from  the  bottom 
up.  It  also  gives  the  paper  a  more  pro¬ 
fessional  look.” 

“It’s  just  like  one  of  our  reporters 
sending  a  story  over  the  telephone, 
like  from  a  ballgame,”  said  Larry  Sho- 
lar,  the  Sun  composing  room  chief 
who  concocted  the  connection. 

“I’m  not  familiar  with  anyone  else 
doing  it.  It’s  something  new  in  this 
area  anyway,”  Bob  Grimm,  Sun  vice 
president,  said  of  the  computer 
hookup  to  the  student  paper. 
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Washington  daily  ‘computerizes’  by  adding  three  PCs 


The  Sunnyside  (Wash.)  Daily 
News,  circulation  3,0(X)  plus,  claims 
that  it  recently  has  entered  the  new 
technology  age  by  purchasing  three 
Macintosh  computers  and  an  Apple 
LaserWriter. 

That’s  all  it  takes  to  produce  type 
for  a  small  newspaper,  according  to 
publisher  Thomas  J.  Lanctot,  general 
manager  Tim  Graff  and  editor  Ginger 
Steffen,  who  comprise  the  manage¬ 
ment  and  most  of  the  News’  staff. 

They  told  Allied  Daily  Newspapers 
they  made  the  leap  from  typewriters 
to  computers  in  one  afternoon  after 


purchasing  their  “system”  in  nearby 
Yakima. 

Said  Lanctot:  “We  put  out  part  of 
the  type  for  an  edition  on  the  new 
equipment,  and  the  next  day  we  went 
1()0%.  Two  weeks  later  there  was 
some  training  available,  but  by  then 
we  didn’t  need  it.” 

In  addition,  the  five-day  tabloid 
added  a  second  unit  to  its  Goss  Com¬ 
munity  press  and  is  ready  to  offer  col¬ 
or  to  its  advertisers. 

Allied  also  reported  that  two  of  its 
Alaska  members,  the  Anchorage  Dai¬ 
ly  News  and  the  Ketchikan  Daily 
News,  are  using  “fat  Macs”  (an  Apple 


Macintosh  with  512K)  in  their  opera¬ 
tions. 

Ketchikan  publisher  Lew  Williams 
said  his  paper  has  three  fat  Macs  used 
by  ad  department  artists  to  set  up  ads. 

“They  work  great  and  back  up  our 
regular  ad  setters  on  MCS  keyboards 
by  Compugraphic,”  Williams  said. 
“Simple  ads  go  on  the  Macs,  plus  cor¬ 
rections,  although  we  have  set  front 
page  ads  on  them  in  sections.  It  in¬ 
creases  our  ad  setting  terminals  from 
two  to  five.” 

In  Anchorage,  the  Macs  are  being 
used  in  the  newspaper’s  library  and 
newsroom. 


Montana  daily  moves  into  $3.1  million  building;  adds  presses 


The  Missoula  (Mont.)  Missoulian 
has  moved  into  a  new  $3.1  million 
building  in  a  downtown  redevelop¬ 
ment  area. 

Montana’s  lieutenant  governor  and 
Lee  Enterprises  president  Lloyd 


Schermer  took  part  in  dedicating  the 
two-story,  51,000  square-foot  struc¬ 
ture. 

Missoulian  publisher  Tom  Brown 
said  there  were  no  serious  problems  in 
transferring  equipment  to  the  new 


building,  which  also  has  new  furniture 
to  maximize  the  comfort  of  VDT 
users. 

As  part  of  the  move,  the  newspaper 
acquired  two  new  Goss  Urbanite 
units,  bringing  its  press  capacity  up  to 
nine  units,  two  color  humps  and  two 
folders. 


NSG  elects  Wilson  president 


Charles  Wilson,  director  of  data 
processing  at  the  Louisville,  Ky., 
Courier-Journal  and  L'^uisville 
Times,  has  been  elected  president  of 
the  Newspaper  Systems  Group. 

Since  1978  Wilson  has  been  a  mem¬ 
ber  of  the  organization  of  computer 
systems  managers  of  newspapers  and 


corporations.  NSG  will  be  20  years 
old  in  1986. 

The  new  vice  president  is  Dennis 
O’Leary,  data  processing  director  at 
Newsday  in  Long  Island,  N.Y. 

Peggy  Thompson,  director  of  tech¬ 
nology  for  Hearst  Newspapers,  was 
elected  secretary/treasurer. 


DowPhone  expands  stock  information 


Dow  Jones  &  Co.  has  announced  its 
DowPhone  audiotex  telephone  ser¬ 
vice  will  carry  technical  reports  and 
analysis  on  more  than  4,000  stocks. 

The  service  is  available  to  Dow¬ 
Phone  subscribers  through  arrange¬ 
ment  with  Innovest  Systems  Inc.,  an 
investment  advisor  that  prepares  cap¬ 
sule  opinions  on  future  price  perform- 

Ryco  makes  donation 


ance  for  most  of  the  stocks  on  the 
DowPhone  data  base.  Innovest  opin¬ 
ions  are  derived  from  computer 
analysis  of  four  criteria. 

DowPhone  since  January  1984  has 
offered  subscribing  phone  callers  up¬ 
dated  stock  quotes  and  news  on  6,5(X) 
publicly  traded  companies,  as  well  as 
other  reports. 

to  RIT  graphic  center 


Ryco  Graphic  Manufacturing  Inc. 
of  Wheeling,  Ill.,  has  donated  a  sili¬ 
cone  applicator  to  the  Rochester  In¬ 
stitute  of  Technology  Technical  and 
Education  Center  of  the  Graphic 
Arts. 

Atex  appoints 

Atex  Inc.  had  appointed  Thomas 
Troidle  as  senior  vice  president  of  op¬ 
erations. 


The  Model  15038  web  lead  silicone 
applicator  features  automatic  press 
speed  following  and  is  for  installation 
on  a  Harris  M-IOOOB  commercial 
press  in  the  school’s  research,  testing 
and  training  facility. 

Tom  Troidle 

Troidle  was  formerly  program  man¬ 
ager  for  an  electronic  publishing  sys¬ 
tem  developed  by  Kodak  Inc. 


Look 

Closely! 


The  closer  you  look  at 
our  computerized  Newspaper 
Business  Systems,  the  better  we 
look.  We've  helped  more  small 
to  medium  size  newspapers 
handle  their  day-to-day  business 
operations  than  anyone. 

Call  today  for  details. 


(417)  782-0280 

iTAUFFEI 

«MEDIA  systems! 


EDITOR  &  PUBLISHER  for  January  11,  1986 


29 


On  the  supply  siae  . . 


VARITYPER  INC.  of  East  Hanover,  N.J.,  has  intro¬ 
duced  its  EPICS  Sort/Select  Program,  a  software  option 
that  provides  automated  management  and  manipulation  of 
data. 

The  program  produces  alphabetic  or  numeric  lists  and 
provides  the  means  of  selecting  data  by  specific  criteria.  It 
can  be  used  on  EPICS  composition  systems  for  listings 
such  as  directories,  catalogues,  glossaries,  bibliographies 
and  price  lists. 

With  several  keystrokes,  a  user  can  sort  a  list  in  several 
ways.  A  list  of  names  and  addresses,  for  example,  could  be 
generated  so  that  the  names  would  appear  alphabetically, 
within  arranged  country,  state  and  city  lists  and  within 
numerically  sorted  ZIP  code  order,  all  in  one  pass. 

*  *  * 

COLLIER-JACKSON  INC.  has  developed  CJ/ 
CLASSIFIED  BILLING,  a  system  for  newspapers  that 
gathers  information  from  any  classified  text  system. 

The  Tampa,  Fla.,  software  firm  says  its  classified  billing 
system,  with  an  interface  to  CJ/ADVERTISING,  can  per¬ 
form  billing  and  reporting  functions  for  ads  created  on  an 
external  classified  system.  It  consolidates  retail  and  classi¬ 
fied  information  onto  one  system  and  can  create  a  list  of 
bad  phone  transaction  numbers,  a  file  of  accounts  and 
contracts  and  a  file  of  credit  transactions. 

C-J  also  has  announced  CJ/NEWSPRINT,  a  system  to 
help  newspapers  control  production  costs  by  reducing 
waste  and  expenses. 

The  newsprint  software  tracks  production  costs,  follow¬ 
ing  rolls  of  newsprint  from  order  entry  to  the  press  run  and 
storing  information  on  shipment  quality. 

CJ/LAYOUT  has  been  designed  to  draw  on  advertising 
data  to  produce  dummies  for  newspaper  pages.  It  places 
all  ads  in  an  edition  automatically  and  allows  for  changes 
to  be  made  at  computer  terminals. 

CJ  markets,  installs  and  supports  several  types  of  sys¬ 
tem  software  for  Hewlett-Packard’s  HP  3000  series  and 
Digital  Equipment  Corp.’s  VAX  series  of  computers,  as 
well  as  links  to  International  Business  Machines  personal 
computers. 

♦  ♦  * 

NEASI-WEBER  INTERNATIONAL  of  Studio  City, 
Calif.,  has  sold  a  large,  but  minority,  share  of  its  stock  to 
VNU  Amvest,  the  American  subsidiary  of  the  largest  pub¬ 
lisher  in  the  Netherlands. 

Under  the  acquisition  agreement,  Dennis  J.  Neasi  and 
James  S.  Weber  will  retain  management  control. 

The  parent  VNU  is  a  divesified  multinational  company 
publishing  consumer  and  special  interest  magazines, 
newspapers,  books  and  trade  and  professional  journals. 

Neasi-Weber  is  a  data  processing  consulting  and  soft¬ 
ware  company  producing  systems  for  ad  management  and 
accounts  receivable  for  the  publishing  industry. 

Neasi  said  the  presence  of  VNU  will  help  the  company 
speed  growth  in  new  ventures  and  product  lines  for  pub¬ 
lishing. 

Neasi  Weber  products  are  in  use  at  24  major  magazines 
and  five  top  newspapers  in  the  United  States,  the  company 
says. 

4c  9ic  4: 

SYSTEM  INTEGRATORS  INC.  of  Sacramento,  Calif., 
has  announced  several  orders  from  Ingersoll  Publications 
Co.  for  SII’s  System/25  computerized  publishing  system 
for  small  and  medium  newspapers. 

The  purchases,  totaling  more  than  $1.5  million,  affect 
The  Trentonian  in  Trenton,  N.J.;  The  Daily  Freeman  in 


a  a  a  a 


Kingston,  N.Y.;  Delaware  County  Daily  Times  in  Ches¬ 
ter,  Pa.,  and  St.  Louis  Properties  in  St.  Louis,  Mo. 

SII  developed  the  System/25  for  small-  and  medium¬ 
sized  newspapers,  80  of  whom  it  has  served  between  1977 
and  1981.  In  recent  years,  however,  it  has  focused  on 
larger  newspapers. 

*  4C 

HASTECH  INC.  in' Manchester,  N.H.,  has  announced 
five  orders  worth  more  than  $1.3  million. 

The  orders  comprise  six  systems,  for  The  Messenger- 
Inquirer  in  Owensboro,  Ky.;  The  Reporter  in  Lansdale, 
Pa.;  Maryland  Independent  in  Waldorf,  Md.;  The  Enter¬ 
prise  in  Lexington  Park,  Md.;  White  Plains  Reporter  Dis¬ 
patch  in  White  Plains,  N.Y.,  and  Maaseudun  Tulevaisuus 
in  Helsinki,  Finland. 

*  *  * 

TAFT  EQUIPMENT  SALES  CO.  has  announced  the 
sale  of  two  eight-unit  TOKYO  KIKAI  SEISAKUSHO 
Model  72  offset  presses  to  the  Tampa  Tribune. 

Each  press  will  have  two  four-color  satellite  units,  five 
reversible  color  half  decks  and  one  160-page  double¬ 
delivery  3:2  folder.  They  also  will  get  45-inch  diameter 
reels,  micro-processor  based  controls,  printed  area  reader 
for  presetting  ink  controls  and  remote  consoles. 

The  presses  are  rated  at  72,000  papers  an  hour  max¬ 
imum.  Cutoffs  are  22.047  inches.  Maximum  capacity  is  72 
pages  straight  with  color  on  four  section  fronts  and  backs 
and  16  pages  of  spot  color. 

*  *  * 

FLINT  INK  CORP.  of  Detroit  has  begun  marketing 
low-rub  Arrowlith  and  Arrowhead  black  inks  for  offset 
and  letterpress  printing. 

The  inks  have  been  shown  in  tests  at  newspapers  around 
the  nation  to  reduce  by  60%  to  80%  the  amount  of  ink  that 
mbs  off  on  a  reader’s  hands,  according  to  Flint.  Also,  the 
inks  get  15%  to  30%  better  mileage  than  standard  inks, 
Flint  said. 

The  low-rub  inks  produce  very  good  runability  and  lay 
compared  with  standard  Flint  news  inks. 

Test  quantities  are  available  from  the  company. 

4c  * 

CAL/INK  DIVISION  of  FLINT  INK  CORP.  has 
announced  what  it  calls  a  “major  breakthrough”  in  water- 
based  inks  for  flexographic  newspaper  production. 

The  ink  is  called  Hydro-News  380-404-05 10  and  produc¬ 
tion  mns  at  the  Long  Beach  (Calif.)  Press-Telegram,  have 
shown  the  black  ink  yields  salable  copies  on  the  press’ 
second  revolution  after  start  up.  Cal  said. 

Additionally,  rewetability  after  shutdown  is  improved. 
Cal  said.  Other  features  are  smooth  ink  lay,  reduced  half¬ 
tone  filling  and  improved  print  quality.  Hydro-News  also 
has  wider  latitude  of  water-to-ink  reduction  ratio,  which 
yields  higher  print  densities  and  better  mileage,  according 
to  the  Berkeley,  Calif.,  company. 

4c  4c  4c 

SUPERSET  INC.  of  San  Diego  has  entered  an  agree¬ 
ment  with  Burroughs  Corp.  for  research  and  development 
of  software  for  Burroughs’s  PROgraph  GP-2000  graphics 
system. 

Superset  is  developing  menu-driven  software,  including 
a  solids  modeler,  raster  image  post  processor  and  high- 
performance  paint  system  to  complement  the  system  for 
generating  sophisticated  graphics  for  applications  in  busi¬ 
ness,  publishing,  cartography,  design  and  manufacturing. 
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Kiplinger  fellows  attending  Ohio  State  U. 


Ten  print  and  broadcast  journalists 
have  come  to  Columbus,  Ohio,  from 
across  the  United  States,  Cairo  and 
Guam  to  be  Fellows  in  the  Kiplinger 
Graduate  Program  in  Public  Affairs 
Reporting  at  Ohio  State  University. 

Each  year  the  journalism  school 
selects  10  to  12  working  journalists  to 
spend  one  calendar  year  on  campus  in 

Red  Motley  elected 
to  advertising 
hall  of  fame 

Arthur  Harrison  “Red”  Motley, 
former  president,  publisher  and  chair¬ 
man  of  the  board  of  Parade  magazine, 
Donald  A.  Macdonald,  vice  chairman 
of  Dow  Jones  &  Company,  Inc.  and 
Samuel  W.  Meek,  former  vice  chair¬ 
man  of  J.  Walter  Thompson  Company 
were  recently  elected  to  the  American 
Advertising  Federation’s  Advertising 
Hall  of  Fame.  Motley  and  Meek  were 
elected  posthumously. 

Motley,  Macdonald  and  Meek  were 
among  50  nominations  received  from 
5,000  Call  For  Nominations  mailed 
earlier  this  year  to  advertising  execu¬ 
tives  across  the  country.  They  will 
join  the  96  men  and  women  elected 
since  1949.  Criteria  for  election  re¬ 
quires  nominees  to  have  completed 
their  major  work  and  careers  and  to 
have  contributed  singly  to  the  art  and 
economic  advancement  of  advertis¬ 
ing.  Nominees  are  alsojudged  on  their 
dedication  to  the  welfare  of  their 
country  through  public  service  en¬ 
deavors. 

Reporter  to  appear 
in  upcoming  movie 

Indianapolis  Star  reporter  Scott 
Miley  is  playing  himself  in  a  movie 
being  made  in  Indiana  called 
“Hoosiers”  about  a  championship 
basketball  team. 

Miley,  who  accepted  the  role  hop¬ 
ing  he  wouldn’t  be  typecast,  has  one 
line  in  the  film:  “Coach,  how’d  you  do 
it?”  Actor  Gene  Hackman,  who  plays 
the  lead,  replies,  “It  wasn’t  me,  it  was 
the  team.”  In  his  nervousness  as  a 
first-time  actor,  Miley  said  he  never 
heard  the  response  once  out  of  the  six 
times  the  scene  was  shot. 

Miley  said  he  was  asked  to  play  the 
role  of  a  reporter  after  covering  sever¬ 
al  stories  about  the  film.  “Having 
fooled  my  editors  for  the  past  five 
years  into  believing  that  I  was  a  repor¬ 
ter,  this  was  a  natural,”  Miley  said, 
tongue  firmly  entrenched  in  cheek. 


the  program,  from  which  they  receive 
master’s  degrees. 

Journalists  appointed  to  the  pro¬ 
gram,  now  in  its  13th  year,  receive  full 
tuition  and  fees,  plus  a  living  stipend 
while  on  the  Columbus  campus. 

This  year’s  Fellows  average  seven 
years’  experience  in  the  field  and 
range  in  age  from  26  to  35. 

Michael  McDougal,  35,  returned  to 
Columbus  to  join  the  Kiplinger  pro¬ 
gram  after  working  as  a  freelance 
magazine  writer  and  stringer  for  the 
Christian  Science  Monitor  in  Cairo. 

Mark  Cook,  29,  came  to  the  pro¬ 
gram  from  his  post  as  city  editor  of  the 
Pacific  Daily  News  in  Guam. 

John  Grogan,  28,  has  been  a  repor¬ 
ter  for  the  Kalamazoo  (Mich.) 
Gazette. 

Justice  Hill,  33,  is  on  leave  as  a 
copy  editor  for  the  Detroit  News. 

Beth  Rosenberg,  26,  has  been  a 
reporter  for  the  Wichita  (Kans.) 
Eagle-Beacon. 

Joe  Scales,  30,  reported  for  the 
Kansas  City  Star. 

John  Rosales,  29,  of  Ft.  Washing¬ 
ton,  Maryland,  who  had  been  a  pro¬ 
duction  coordinator  for  La  Raza  Pro- 
ductions  in  Washington,  D.C., 


Money  for  free 


received  a  fellowship  designated  spe¬ 
cially  for  minority  journalists  working 
in  public  television  or  public  radio. 

Clare  Roberts,  32,  was  a  reporter 
and  producer  for  KCPT,  a  public  tele¬ 
vision  station  in  Kansas  City,  Mis¬ 
souri. 

Kris  Wilson,  26,  is  a  former  televi¬ 
sion  reporter  in  Albuquerque,  New 
Mexico,  and  Colorado  Springs. 


Scholarship  honors 
retired  sportswriter 

The  Houston  (Tex.)  Post  has  estab¬ 
lished  a  scholarship  fund  at  the  Uni¬ 
versity  of  Houston  journalism  pro¬ 
gram  to  honor  the  paper’s  retired 
sportswriter  Jack  Gallagher. 

The  Post  and  friends  of  Gallagher 
have  contributed  about  $20,000,  and 
interest  from  that  money  will  provide 
at  least  one  scholarship  for  a  UH  jour¬ 
nalism  senior.  The  winner  will  also  get 
a  summer  internship  at  the  Post. 

Gallagher  was  a  top  reporter  and 
columnist  for  Texas  papers  since  the 
1940s. 


With  TV  EXTRA,  there  is  such  a  thing.  The  money  comes  from 
nationai  TV  advertisers  who  want  to  insert  their  small,  boldface 
ads  in  your  program  listings.  TV  EXTRA  automatically  embeds 
the  ads  in  your  listings,  so  it  couldn’t  be  easier. 


Let  us  know  when  you  want  your  money. 
Call  Hal  Bauer  at  212-692-3973. 
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Exec  talks  about  his  first  year  at  NAS 

News  America  Syndicate  president/ceo  Richard  S.  Newcombe 
discusses  creator  signings,  the  pope  feature,  and  more 


By  David  Astor 

When  Richard  S.  Newcombe  left 
the  Los  Angeles  Times  Syndicate  to 
become  president  and  chief  executive 
officer  of  News  America  Syndicate  in 
late  1984,  there  was  a  lot  on  his  mind. 

“I  was  very  exci'ed  (about  taking 
on  the  new  position)  because  of  this 
syndicate’s  tremendous  history,” 
said  Newcombe,  who  cited  Ann 
Landers,  Milton  Caniff,  Hank  Ketch- 
am,  and  numerous  other  longtime 
NAS  creators.  “But  there  had  been 
serious  losses  over  the  years,  such  as 
Erma  Bombeck,  the  Gallup  Poll,  and 
others,  so  the  challenge  of  stopping 
the  losses  and  initiating  growth 
appealed  to  me.” 

Newcombe,  who  was  recently  in¬ 
terviewed  about  his  first  12  months  at 
the  NAS  helm,  believes  the  departure 
trend  has  now  been  stemmed.  He  re¬ 
ported  that  the  syndicate  last  year  re¬ 
newed  its  contracts  with  Landers, 
Johnny  Hart  of  “B.C.,”  Evans  and 
Novak,  Carl  Rowan,  and  several 
other  important  creators. 

The  executive  said  creators  are 
now  staying  at  NAS  because  the 
syndicate  has  “concentrat(ed)  on 
sales  and  promotion”  and  tried  to 
“open  the  lines  of  communication” 
with  its  talent.  Newcombe  stated,  “A 
syndicate  is  nothing  more  than  the  tal¬ 
ent  it  represents.  I’ll  do  anything  for 
the  writers  and  artists  we  represent.  1 
believe  that  syndicate  executives 
must  have  this  attitude  if  they  are  to 
prosper.” 

NAS,  for  instance,  threw  a  big  par¬ 
ty  for  Landers  and  heavily  promoted 
her  in  1985.  Landers  ended  up  not 
only  re-signing  with  NAS,  but  also 
praising  Newcombe  in  her  30th 
anniversary  column  October  16. 

The  syndicate,  said  Newcombe, 
has  also  added  creators  over  the  past 
12  months — including  established 
people  like  Dr.  Lawrence  Lamb  (who 
switched  to  NAS  from  Newspaper  En¬ 
terprise  Association)  as  well  as  new 
talent  like  “Luann”  cartoonist  Greg 
Evans. 

Then,  of  course,  there  was  the  in¬ 
troduction  of  “Selected  Observations 
of  Pope  John  Paul  II.”  Newcombe 


Richard  S.  Newcombe 


said  his  major  disappointment  of  the 
year  was  the  controversy  over 
whether  the  weekly  feature  had  papal 
authorization,  but  he  added  that 
things  now  seem  settled.  “At  this 
point,  I  am  greatly  relieved  that  it  has 
become  such  a  popular  column  world¬ 
wide  with  Vatican  approval,”  de¬ 
clared  Newcombe. 

Newcombe  is  also  relieved  that  the 
Boston  Globe's  lawsuit  to  keep  11 
NAS  features  from  being  transferred 
to  the  Boston  Herald  was  not  suc¬ 
cessful. 

“What  happened  in  Boston  was  no 
different  from  what  has  happened  in 
other  cities  during  the  past  few 
years,”  said  Newcombe,  who  noted 
that  several  other  syndicates  have 
moved  features  into  papers  owned  by 
their  same  company.  (The  Herald, 
like  NAS,  is  owned  by  Rupert  Mur¬ 
doch.) 

Newcombe  continued,  “The  fact 
that  the  Globe  filed  a  lawsuit  to  keep 
our  features  was  unfortunate  but 
there  was  an  implied  compliment  to 
our  talent.  Their  attorneys  said  the 
loss  of  our  (features)  will  cause  ‘irre¬ 
parable  harm’  to  their  newspaper, 
which  was  really  quite  a  tribute  to  the 
strength  of  the  features  represented 
by  News  America  Syndicate.” 

Speaking  of  representation,  New¬ 
combe  said  another  1985  develop¬ 


ment  was  the  March  debut  of  The 
Times  of  London  Syndicate  to  handle 
international  sales  for  NAS. 

There  have  also  been  other  changes 
since  Newcombe  took  over.  “There 
are  new  managers  in  editorial,  sales, 
accounting,  data  processing,  and  pro¬ 
duction,”  said  the  NAS  executive, 
who  noted  that  many  of  the  promo¬ 
tions  came  from  within.  And  New¬ 
combe — who  said  NAS  sales  “in¬ 
creased  more  than  60%  during  the 
past  12  months” — reported  that  the 
syndicate  has  “added  resources”  to 
its  Select  Features  division,  which 
distributes  articles  and  book  serializa¬ 
tions. 

As  for  licensing,  Newcombe  said  he 
shut  down  the  NAS  department  as  it 
existed  and  has  been  “making  plans  to 
set  up  a  separate  division  that  will  be 
involved  with  television,  book  pack¬ 
aging,  and  possibly  motion  pictures. 
The  opportunities  for  synergy  are 
enormous.”  Murdoch  last  year  pur¬ 
chased  several  Metromedia  television 
stations  as  well  as  20th  Century-Fox. 

How  does  Newcombe  feel  about 
working  for  Murdoch  and  NAS  chair¬ 
man  Robert  Page?  “Rupert  Murdoch 
generates  an  excitement  and  pace  that 
is  contagious,”  he  stated.  “I  feel  very 
comfortable  with  this  style.  It  suits 
my  personality.  Bob  Page  is  a  strong 
executive  and  a  close  personal 
friend  ....  As  for  autonomy,  I  have 
a  great  deal.” 

Newcombe,  who  is  35,  said  age  has 
not  affected  the  way  he  does  his  job. 
“Age  has  very  little  to  do  with  the 
performance  of  an  executive,”  stated 
Newcombe.  “For  instance,  Ronald 
Reagan  is  the  oldest  President  of  the 
United  States  and  Teddy  Roosevelt 
and  Jack  Kennedy  were  the  two 
youngest — yet  all  three  men  were 
great  leaders.  Results  are  what  count, 
not  years.  I  have  a  lot  of  energy,  but  I 
attribute  that  more  to  physical  fitness 
than  to  youth  .  .  .  .” 

The  NAS  executive  has  continued 
his  rigorous  fitness  regimen  (he 
weight-lifts  and  does  other  exercises 
at  least  five  days  a  week)  despite  long 
hours  on  the  job — including  frequent 
business  trips.  “I  am  always  work¬ 
ing,”  said  Newcombe.  “I  love  to 
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work  .  .  .  But  he  did  note  that  he 
sometimes  worries  about  not  spend¬ 
ing  enough  time  with  his  family — 
which  consists  of  his  wife  Carole,  an 
attorney,  and  children  aged  six  and 
three. 

Newcombe  got  his  start  in  journal¬ 
ism  several  years  before  his  kids  were 
bom.  The  Phi  Beta  Kappa  graduate 


of  Georgetown  University  worked  for 
United  Press  International  as  a 
reporter,  editor  and  sales  executive  in 
Washington,  D.C.,  and  three  other 
major  cities  from  1975  to  1978. 

Then  he  joined  the  Los  Angeles 
Times  Syndicate  as  sales  director.  Af¬ 
ter  LATS  sales  increased  rapidly  in 
the  space  of  a  year,  Newcombe  was 


promoted  to  vice  president  and  gener¬ 
al  manager — a  position  he  held  until 
joining  NAS  effective  December  19, 
1984. 

What  about  the  future?  “My  per¬ 
sonal  goal,”  Newcombe  stated,  “is  to 
head  up  the  number-one  syndicate  in 
the  world  and  I  don’t  intend  to  rest 
until  I  have  achieved  this  goal.” 


GO  FOR 
YOUR  READER'S 
HEART. 


Our  Valentine  Mini  is  just  one  of  23 
special  feature  packages  for  1986.  It's 
filled  with  13  features  and  art  you 
can  use  as  an  advertising  supple¬ 
ment  or  weekly  editorial filler.  If 
you've  got  your  heart  set  on  more 
readers,  order  it  now  on  AP  or  UPl 
high-speed  wire  or  camera-ready 
through  the  mail. 

Can  toll-free  800-445-4555  for  the 
table  of  contents.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 


Berry  and  MacNelly  head  survey 


Jim  Berry  had  the  most  newspapers 
and  Jeff  MacNelly  the  most  circula¬ 
tion  in  a  Feature  Research,  Inc.  (FR) 
survey  of  editorial  cartoons. 

The  survey — conducted  during  a 
one-week  period  last  summer — found 
that  374  papers  ran  the  Newspaper  En¬ 
terprise  Association-distributed  “Ber¬ 
ry’s  World”  (which  has  also  been 


categorized  as  a  comic  panel).  Then 
came  MacNelly  of  Tribune  Media 
Services,  262;  Pat  Oliphant  of  Univer¬ 
sal  Press  Syndicate,  258;  Scrawls  of 
NBA,  247;  and  Etta  Hulme  of  NBA, 
225. 

MacNelly ’s  papers  had  the  most 
circulation — over  18.2  million, 
(Continued  on  page  34) 
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New  writer  for  television  column 


LATS  offering  business-oriented  ‘Achiever’  column 


Allan  Cox 


A  weekly  column  by  Chicago- 
based  management  consultant,  ex¬ 
ecutive  recruiter,  and  author  Allan 
Cox  was  introduced  January  6  by  the 
Los  Angeles  Times  Syndicate. 

“The  Achiever”  is  aimed  at  execu¬ 
tives,  aspiring  executives,  and  other 
people  in  positions  of  responsibility, 
according  to  LATS,  which  called  the 
column  a  “how-to”  feature  that 
“emphasizes  self-improvement  as  the 
key  to  bettering  daily  on-the-job  per¬ 
formance  .  .  .  .” 

Topics  covered  in  the  600-word  col¬ 
umn — which  starts  with  a  question 
each  week  and  ends  with  specific  ac¬ 
tions  readers  can  take — include  deci¬ 
sion  making,  setting  performance 
goals,  self-criticism,  working  with 


subordinates  and  superiors,  over¬ 
coming  personal  hangups,  and  tack¬ 
ling  new  ideas. 

Cox,  48,  has  written  The  Making  of 
the  Achiever  (Dodd,  Mead  &  Co., 
1985),  The  Cox  Report  on  the  Amer¬ 
ican  Corporation  (Delacorte  Press, 
1982),  and  two  other  books. 

The  columnist  has  headed  Allan 
Cox  &  Associates — which  specializes 
in  executive  development  and  execu- 
tive  search — since  1969.  Cox 
attended  Northern  Illinois  Universi¬ 
ty,  where  he  earned  a  B.A.  in  social 
science  and  an  M.A.  in  sociology. 

Charter  clients  for  his  column  in¬ 
clude  the  New  York  Daily  News,  Chi¬ 
cago  Tribune,  Detroit  Free  Press,  and 
Dallas  Times  Herald. 


Special  Features  division  of  the  New 
York  Times  Syndication  Sales  Cor¬ 
poration. 

Zuckerman  covers  the  entertain¬ 
ment  industry  for  Hollywood  Repor¬ 
ter,  The  Record  (Rolling  Stone's 
monthly  music  magazine),  and  the 
monthly //ome  Viewer  magazine.  She 
was  formerly  a  full-time  staff  writer 
for  Billboard,  where  she  served  as 
cable  television  and  music  video  critic 
for  over  two  years. 

The  Culver  City  resident  graduated 
from  the  University  of  Wisconsin  at 
Madison  in  1977,  when  she  moved  to 
the  West  Coast  to  intern  at  the  Los 
Angeles  Daily  News. 


Faye  B.  Z  ickerman  has  replaced 
Rick  Sherwood  as  writer  of  the  “TV- 
Tonight”  column  distributed  by  the 


Faye  B.  Zuckerman 


r. 
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(Continued  from  page  33) 
according  to  the  survey.  Second  was 
Oliphant  with  over  14.7  million,  fol¬ 
lowed  by  the  “Best  and  the  Wittiest” 
package  from  News  America  Syndi¬ 
cate,  over  10.8  million;  Berry,  over 
9.9  million;  and  Jim  Borgman  of  King 
Features  Syndicate,  over  7.5  million. 

FR — which  surveyed  84%  of  all  dai¬ 
ly  papers  in  the  U.S. — also  ranked 
comics,  columns,  and  other  syndi¬ 
cated  features.  It  basically  found  that 
client  totals  for  various  features  were 
less  than  claimed  by  syndicates. 

The  full  results  of  its  second  annual 
survey  are  being  sold  by  FR,  which  is 
based  at  P.O.  Box  475397,  Garland, 
Tex.  75047.  President  of  the  18- 
month-old  organization  is  Ronald  L. 
Hawkins,  who  served  as  western  met¬ 
ro  sales  manager  for  NEA  and  United 
Feature  Syndicate  from  1978  to  1979 
and  worked  in  other  NEA  sales  posi¬ 
tions  from  1972  to  1978. 

Hasson  film  column 

“Let’s  Go  to  the  Movies !  Cinematic 
Sentiments”  writer  Dr.  Allen  Hasson 
now  has  over  30  newspapers  with 
more  than  a  million  circulation. 

The  self-syndicated  film  critic  said 
he  helps  “concerned  parents  choose 
movies  for  themselves  and  their  chil¬ 
dren”  (via  a  special  rating  system,  de¬ 
tailed  explanations  of  why  a  movie  is 
PG  or  R,  etc.).  But  Dr.  Hasson  added 
that  he  also  covers  “many  of  the  usual 
things.” 

There  are  a  total  of  eight  categories 
to  his  feature,  including  weekly  one- 
line  reviews,  capsule  reviews,  and 
long  reviews  of  current  theater  re¬ 
leases;  material  on  videos;  and  occa¬ 
sional  special  articles. 

Dr.  Hasson — who  is  based  at  Route 
2,  Box  4457,  Nyssa,  Ore.  97913 — has 
been  a  teacher  and  high  school  prin¬ 
cipal.  He  has  a  B.S.  in  English  and 
speech-drama  from  Brigham  Young 
University,  an  M.A.  in  secondary 
school  administration  from  Arizona 
State  University,  and  an  Ed.D.  in 
secondary  education  from  ASU. 

In  person,  on  the  air 

Steve  Kelley  and  J.D.  Crowe  of  Co¬ 
pley  News  Service  are  scheduled  to 
speak  on  “Graphic  Violence;  The  Art 
of  Editorial  Cartooning”  at  a  Texas 
Press  Association  luncheon  January 
24. 

Also,  Copley  “Paths  to  Power”  col¬ 
umnist  Natasha  Josefowitz  appeared 
on  Lifetime  cable  television’s  The  Dr. 
Ruth  Show  last  month.  Dr.  Ruth 


Kelley  Crowe 


Westheimer  will  be  a  King  Features 
Syndicate  columnist  starting  next 
month. 

Several  Los  Angeles  Times  Syndi¬ 
cate  columnists  have  also  been  mak¬ 
ing — or  will  make — tv  (and  radio) 
appearances. 

“Shaking  Your  Family  Tree”  col¬ 
umnist  Myra  Vanderpool  Gormley 
and  “Ask  Beth”  columnist  Elizabeth 
Winship  were  guests  on  America  last 
month. 

“Your  Horoscope”  columnist 
Jeane  Dixon  will  be  a  guest  on  NBC’s 
Late  Night  with  David  Letterman 
January  14. 

And  LATS  columnist  Cal  Thomas, 
since  severing  his  ties  with  the  Moral 
Majority,  has  been  providing  com¬ 
mentary  for  National  Public  Radio’s 
All  Things  Considered  and  Met¬ 
romedia’s  The  10  O’clock  News  in 
Washington.  He  has  also  been  a 
panelist  on  the  Mutual  Radio  Net¬ 
work’s  Newsbreakers ,  and  has 
appeared  on  Ted  Koppel’s  Nightline 
and  The  Phil  Donahue  Show. 

Thomas — who  is  author  of  Liberals 
for  Lunch:  An  Epicurean  Collection 
of  Columns  &  Cartoons  from  Cross¬ 
way  Books  (editorial  cartoonist 
Wayne  Stayskal  of  Tribune  Media 
Services  did  the  art) — has  co-hosted 
the  Cable  News  Network’s  Crossfire 
as  well. 

Ketcham  Is  honored 

Hank  Ketcham  was  honored  for  30 
years  of  dedication  to  Monterey,  Cali¬ 
fornia,  in  a  ceremony  last  month  at 
city  hall.  The  “Dennis  the  Menace” 
creator  was  presented  a  tray  inscribed 
with  the  Monterey  emblem  and  a 
proclamation  from  the  mayor  and  city 
council  naming  the  cartoonist  and  his 
comic  panel’s  title  character  “keepers 
of  the  lake.” 

The  proclamation  was  referring  to 
Ketcham’s  involvement  with  the  re¬ 
furbishment  of  Lake  El  Estero,  a  local 
park  area  which  also  contains  a  “De¬ 
nnis  the  Menace”  theme  park  de¬ 
signed  by  Ketcham.  Posters  of  De¬ 
nnis  keep  the  public  informed  on  the 
progress  of  the  project,  apologize  for 


any  inconvenience,  and  publicize 
safety  tips  and  rules  for  park  visitors. 

Dennis  has  also  been  a  “spokesper¬ 
son”  for  other  causes,  including  the 
Boy  Scouts  of  America. 

Ketchan’s  panel,  which  recently 
finished  first  in  a  Santa  Monica  Even¬ 
ing  Outlook  comic  poll,  is  distributed 
by  News  America  Syndicate. 

World  Almanac  first 

The  World  Almanac  and  Book  of 
Facts  1986  from  Newspaper  Enter¬ 
prise  Association  has  hit  number  one 
on  the  New  York  Times  “Advice, 
How-to,  and  Miscellaneous”  list.  The 
1985  edition  was  also  number  one. 

Other  syndicate-related  books  that 
have  been  released  recently  include 
Garfield  Rolls  On  (Ballantine)  by  Jim 
Davis  of  United  Feature  Syndicate  and 
Shoot  Low,  Boys — They’re  Ridin’ 
Shetland  Ponies  (Peachtree)  by  col¬ 
umnist  Lewis  Grizzard  of  Cowles 
Syndicate. 

A  ‘Dick  Tracy’  Issue 

The  January  issue  of  Nemo:  The 
Classic  Comics  Library  is  devoted  ex¬ 
clusively  to  “Dick  Tracy”  and  the  late 
Chester  Gould. 

Included  is  a  never-before- 
published  interview  with  Gould,  two 
essays,  various  illustrations  and 
photos,  two  complete  “Dick  Tracy” 
episodes,  and  other  material. 

The  Nemo  magazine  is  published 
by  Fantagraphics  Books,  4359  Cor¬ 
nell  Rd.,  Agoura,  Calif.  91301. 

On  Dr.  King  holiday 

Coretta  Scott  King  has  written  two 
columns  to  mark  the  first  observance 
of  the  national  holiday  honoring  the 
Rev.  Dr.  Martin  Luther  King,  Jr. 
January  20. 

King’s  weekly  column  (see  E&P, 
October  26  and  December  2 1 )  is  distri¬ 
buted  by  the  Special  Features  divi¬ 
sion  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation. 

Original  for  LIberace 

Liberace’s  personal  manager  re¬ 
cently  asked  for  an  original  “Betty 
Boop  &  Felix”  strip  to  give  to  Liber- 
ace  as  a  present  and  then  place  in  the 
Liberace  Museum.  Others  requesting 
strips  have  included  Frank  Sinatra 
and  Leonard  Nimoy. 

The  Walker  Brothers  comic,  which 
is  distributed  by  King  Features  Syndi¬ 
cate,  spoofs  the  entertainment  world. 
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MORE  THAN  ANY  OTHER  SINGLE  DEVELOPMENT, 
COMPUTERS  HAVE  CHANGED  AND  ARE  CHANGING  NEWSPAPERS! 


“How  Computers  Have 
Changed  Newspa^n”. . . 


M. 


be  published  in  this  magazine 
Saturday,  Febmary  1,  1986.  It  will  report  on 
the  uses  and  applications  of  hardware  and 
software  at  all  levels  and  for  all  functions  of  a 
newspaper’s  operations. 


This  will  be  the  first  time  that  computers 
have  been  covered  this  way  for  the  newspaper 
industry  in  one  section  on  a  department-by¬ 
department  basis:  Advertising,  Circulation, 
Classified,  Copy  Editing,  Design, 
Investigative  Reporting,  Mail  Room  Systems, 
Management,  Production,  Promotion,  and 
Research. 

Because  EDITOR  &  PUBLISHER  is  the 
basic  trade  publication  of  the  daily  newspaper 
industry,  and  therefore  much  relied  on  as  a 
news  and  information  source,  it  is  read  by 
virtually  one  hundred  percent  of  the  field. 

This  computer  section  will  be  a  pull-out 
w'ith  a  special  cover.  It  will  be  referred  to 
directly  and  by  pass-along  far  beyond  its 
publication  date. 


We  are  confident  that  this  special  computer 
section  offers  an  outstanding  advertising 
opportunity  for  hardware  manufacturers, 
software  systems,  and  service  companies. 
Space  closing  is  January  17,  with  copy  close 
January  23. 

Be  a  part  of  this  very  informative  and  ser¬ 
viceable  section  of  EDITOR  &  PUBLISHER 
for  Febmary  1.  Call  your  nearest  EDITOR 
&  PUBLISHER  representative  for  more 
information. 


•  New  York/212  675-4380 

•  Chicago/312  645-0123 

•  Toronto/416  833-6200 

•  Los  Angeles/213  382-6346 

•  San  Francisco/415  421-7950 


Editor  &  Publisher 

11  W.  19  Street,  New  York.  N  Y  10011  •  212-675-4380 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

CARTOONS 

HEALTH 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 

‘DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  I  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 

B,  Suite  400,  El  Paso,  TX  79999. 

“We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 

So  writes  a  reader  to  “SENIOR  CLINIC" 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 

6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literal  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 

ANTIQUES 

YOUR  READERS  may  have  valuable 
antiques  or  collectibles  they  know 
nothing  about.  This  proven  weekly 
column,  written  by  a  veteran  antique 
dealer,  reveals  the  secrets  of  determin¬ 
ing  the  value  of  antiques.  History, 
repair,  use  and  care  of  antiques  plus 
current  market  trends  covering  a  wide 
range  of  subjects.  Samples,  write  Nadja 
Maril,  2  Steele  Ave.,  Annapolis,  MD 
21401. 

ANIMALS 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

SCIENCE 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 

ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 

land,  OR  97228.  (503)  224-8338. 

FREELANCE 

MONEY 

SPORTS 

Min 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

BOXING 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

MOVIE  REVIEWS  ESPECIALLY  FOR 
CONCERNED  PARENTS!  After  3  years, 
5,000,000  readers  in  40  states!  Free 
samples!  Free  trial  subscription! 
Cinematic  Sentiments,  Dr.  Allen 
Hasson,  Rt.  2,  Box  4457,  Nyssa  OR 
97913.  Call  collect  (503)  372-5496. 

Feature  Your  Feature  in 
‘TEATUBES  AVAILABLE^^ 

SENIORS 

REAL  ESTATE 

TEMPT  YOUR  older  readers  to  respond 
to  the  delightful  advice  column  that 
discusses  finances,  in-laws,  sex,  inde¬ 
pendent  living  and  more.  Seniors! 
$5.00  each  5(50-800  words.  PO  Box 
55908,  Seattle,  WA  98155. 

“HOUSE  CALLS’’-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre-  i 
elation,  insurance,  corporate  and  ! 
personal  worth.  Sensible  fees.  I 
Brochure.  Krehbiel-Bolitho,  Inc.,  ’ 
Robert  N.  Bolitho,  4210  Johnson  Drive,  j 
Suite  lOOA,  Fairway,  KS  66205  • 


NEWSPAPER  BROKERS  \ 

Above  Average  I 

PERFORMANCE  i 

SYD  S.  GOULD  &  COMPANY 

Box  249,  Bay  Point  ; 

Panama  City,  FL  32407  ! 

(904)  234-3307  ext  3408  | 

ALAN  G  LEWIS,  MEDIA  BROKER  i 
On  file  over  100  active  qualified  buyers  | 
for  daily,  top  weekly  or  shopper  publica-  i 
tions.  Ridge  Rd,  Hardwick  MA  01037;  | 
(413)  477-6009.  | 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  | 
for  sale  and  purchase  of  highest  quality  j 
daily  and  weekly  newspapers  in  the  \ 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(8  1  3)7  33-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers  | 
Daily  and  Weekly  Newspapers  ! 

JAMES  A.  MARTIN  ASSOCIATES  ' 

Columbus  Office:  (614)  889-9747  I 
PO  Box  798,  Dublin  OH  43017  j 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services.  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales  •  Consulting  •  Appraising 


John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake.  lA  51360 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street.  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA.  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
KNOW  THAT 
E»P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPERS  FOR  SALE 

3-COMMUNITY  WEEKLY  on  fringe  of 
San  Angelo,  Texas.  6-mos.  in  publica¬ 
tion.  Will  gross  $60M  1st  yr.  Tremend- 
I  ous  growth  spot.  Box  60461,  San 
j  Angelo  TX  76906,  (915)  655-5391. 

I  ARIZONA  WEEKLY  community  tabloid, 

I  two  years  old,  circulation  25K,  sunny, 
j  booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
1  6034,  Glendale,  AZ  85312. 

i  DON’T  BUY  IT!  IF  ITS  A  BARGAIN  in 
I  today’s  economy,  something’s  wrong! 
But  if  you  want  to  get  in  on  the  nation^s 
fastest  growing  community  newspaper 
markets,  we  nave  them  listed  from 
I  $100  K  to  $4  million  with  reasonable 
I  terms. 

I  EDWIN  0.  MEYER  ASSOCIATES 
(804)  784-7000 

1  Box  637,  Goochland  VA  23063 


ESTABLISHED,  ATLANTIC  COAST 
weekly  serving  booming  affluent  mark¬ 
et.  tremendous  growth  potential.  $1.6 
million.  Contact,  W.B.  (jRIMES  &  CO., 
4000  Albemarle  Street,  NW,  Suite 
I  501,  Washington  DC  20016, 
I  (202)628-1133. _ 

SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area— projected 
1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only.  $650,000. 
Box  9326,  Editor  &  Publisher. 
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ANNOUNCEMENTS  1 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  WANTED  \ 

CONSULTANTS 

MAILROOM  1 

PHOTOTYPESETTING 

EXPANDING  COMMUNITY  NEWSPAP-  S&M  CANADIAN  WEB  CONSULTANTS 
ER  GROUP  seeks  to  purchase  exclusive  LTD.  Professionals  in  Web  pressroom 
weeklies  with  5000  or  more  paid  circu-  equipment  and  personnel  evaluation, 
lation.  We  can  act  quickly  and  will  hold  Maintenance  and  training  program, 
your  replies  confidential.  Write  Box  installations  and  repairs.  20  years 
8826,  Editor  &  Publisher.  experience.  Phone  (705)  673-6607. 


8826,  Editor  &  Publisher. 

PUBUCATIONS  WANTED 

PUBLISHER  IN  CENTRAL  JERSEY 
would  be  interested  in  acquiring  addi¬ 
tional  circulation  and  advertising 
through  purchase  of  small  daily  or  week¬ 
ly  publications.  Reply  to  McLaughlin- 
Hall  Company,  Inc.,  23  White  St., 
Shrewsbury  NJ  07701. 

PUBLICATIONS  AVAILABLE 

JOURNALISM,  CARTOON  ART,  News- 
papers,  Photograghy,  Autographs, 
Media.  Send  $2  applicable  to  order  to 
■'Bill  The  Booky",  PO  Box  6228,  L.I.C. 
NY  11106(718)728-4791. 

SHOULD  YOU  OWN  a  weekly?  Read 
“How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. _ 

Unique,  national  livestock  monthly.  60 
year  history.  $350,000  gross  annual 
advertising  and  subscriptions.  Wilson 
Co.,  Box  30984,  Phoenix  AZ 
85046-0984. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONAL  SALES  TRAINING  and 
counseling  for  carriers.  Weekly  and 
daily  publications.  Zone  2.  PO  Box 
474,  Holbrook  NY  11741. 

TELEMARKETING  SALES  &  CONSUL- 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 

TEMPORARY  MANAGEMENT,  projects 
by  top  reputation  shirt-sleeves  director. 
Jim  Crowl,  consultant  (503)472-8282. 

ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr.  Arnold  C.  Rose  (305) 
293-4985. 

FREELANCE  SERVICES 

MEDICARE/CAID,  st.  &  fed.  health 
policy.  Natl.columnist/consultant 
accepting  new  clients.  Bruce  Gebhardt, 
123  W.  Mt.  Airy,  Philadelphia  PA 
19119  (215)247-0384. _ 

CONSULTANTS 

GIVE  ME  SIX  WEEKS  and  I'll  pay  for 
myself.  You  get  better  trained  sales 
staff,  improved  graphics,  and  full  year 
promo  program  of  plus-dollars.  Reason¬ 
able  rates,  references  available.  Mark  D. 
Samuels.  1-605-348-0066. 


installations  and  repairs.  2U  years 
experience.  Phone  (7()5)  673-6607. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM  ! 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

CIRCULATION  SOFTWARE 

Two  Cheshire  730  Imagers  for  sale.  If 
new  $5995  both  for  $3000  or  best 
offer.  Need  repairs  but  in  working  order. 
Call  (203)  453-2711,  ask  for  Renee. 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
I  medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-t-  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. _ 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
I  $6000.  This  includes  the  computer, 

I  printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. _ 

_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co.,(213)  548-4545. 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT;  (713)  468-5827. _ 

7  Cuttler  Hammer  Mark  V  Counter 
Stackers.  Running  every  day  on  a 
650,000  product.  Good  condition, 
super  price.  The  Detroit  News 
(313)826-7013  Jack  Delphy. _ 

AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
IDAB  BOTTOM  WRAPS, 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 
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CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  CX)unt-0-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45'  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
_ (213)  256-4791 _ 

CUTLER  HAMMER  wire  conveyor  units. 
Delivery  table,  drive  unit,  90  degree 
turns,  etc.  Howard  Scroggins,  Bob  i 
Pifer,  Sandusky  Register' 
(419)625-5500.  ! 

GOOD  RECONDITIONED  Cheshire  and  | 
Magnacraft  labeling  machines  with  | 
single  and  multiwide  label  heads  and  > 
quarter  folders.  Call  Scott  or  Ed  Hels-  I 
ley;  (800)  527-1668  or  (214)  I 
357-0196. 

NEW  FROM  GRAPHIC  MANAGEMENT  ! 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM  | 
YOUR  PLANT.  I 

Graphic  Management  Associates,  Inc.  i 
1 1  Main  Street  ] 

Southboro,  MA  01722 
_ (617)481-8562 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac-  | 
tured,  new  drive,  guaranteed.  Installed  | 
in  your  plant,  training  program  | 
included.  I 

Northeast  Industries  I 

_ (213)  256-4791. _  | 

MISCELLANEOUS 

AUTOMATIC  SHRINK  BUNDLING 
system  for  newspaper  bundling.  Heavy 
duty  wrapper  plus  shrink  tunnel.  Only 
1000  run  hours.  Call  Ron  Smith 
@(716)  876-6410. _ 

_ NEWSPRINT  j 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


(2)COMPUGRAPHIC  Advantage  II 
$10,500  each.  Also  1  input  terminal 
MOT  350  $1,500.  All  well  maintained 
and  in  excellent  condition.  Contact  Jim 
Mason  (305)  461-2050. 

AM,  CG,  VGC.  Buv,  Sell  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858. _ 

BEFORE  YOU  BUY  expensive  photo- 
Wpesetting  equipment  call  us.  The 
Electronic  Publisher  system  is  a 
complete  publishing  solution.  Laser 
typesetting  on  cost  efficient  plain  paper 
produces  text,  graphics  and  complete 
camera-ready  ads.  Networked  work 
stations  allow  for  editing  at  any  termi¬ 
nal.  The  secret  is  proven  dependability 
I  with  23  newspapers  and  shoppers 
\  nationwide,  now  using  our  system, 
i  Turnkey  training  and  complete  service 
and  warranty.  (^11  (816)637-7233  for 
I  complete  information.  The  Electronic 
'  Publisher,  Inc.,  210  South  Marietta, 

I  Excelsior  Springs  MO  64024. 

!  BUY/SELL/BROKER  reconditioned  CG 
I  fypesetting  equipment.  Large  supply  of 
!  CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 

PACU  criD 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

“Sell  for  the  most” 

(216)  562-5000 

EDIT  7500  HR,  Rev  0,  Excellent, 
$6000.; 

EDIT  7700  HR,  MCPO,  4  Strips, 
$7750.; 

EDIT  2750,  $2500.; 

BOB  WEBER.  (216)  831-0480. 

EDIT  7900  HR  Universal,  2  Strips, 
$5500.; 

UNISETTER  HR,  $5750.; 

MDT  350,  with  Format,  2250.; 

BOB  WEBER.  (216)  831-0480. 

EditWriters  7500,  7700  and  7700 
Reconditioned  and  Warranted.  Avail¬ 
able  Immediately.  New  Low  Prices 
includes  delivery!  Call  toll-free 
1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for 
fifteen  years. 

ITEK  2024  MEGALITH  CAMERA/ 
I  PLATEMAKER,  $6500.; 

I  3M  MR412  CAMERA/PLATEMAKER, 
i  Rebuilt.  Quartz  Lights;  $2750.; 

I  BOB  WEBER.  (216)  831-0480. 

KURZWEIL  OCR  4000,  800/1600  BPI 
Tape  Drive,  8;  months  old,  $44,000.; 
ECRM  5300L  AUTOREADER,  Used 
only  30  Hrs.,  $7500.; 

BOB  WEBER.  (216)  831-0480. 

MCS  10  8400,  Preview,  2  Term.,  4 
I  Floppies,  512K,;  Ruling,  32  Font 
I  Option,  $29,000. 

I  MCS  5  8212  HR.  256k.  Rev  E.  Ruling. 

I  PMA,  13  Fonts,;  I'/iyrs.,  $7500.; 

I  BOB  WEBER.  (216)  831-0480. 

!  Replace  your  aging  MDT-350  Terminals 
I  with  new  M0C-350’s;  Now  comparably 
priced!  Call  Inland  today. 
1-800-255-6746. 


TYPESETTING  SYSTEMS  OR 
COMPONENTS-HENDRIX  EDS/5700. 
EDS/3400,  PDP8E,  15/16,  Rotating 
Magnetic  Memory  Drum  Units,  TR3 
OCR  Typereader,  many  Hendrix  termi¬ 
nal:,  TELEX,  Telespeed  tape  readers, 
Misc.,  Cal'  Dick  Heppard  (313) 
758-0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL.  8  Grids, 
Parts  Kit,  $8250.; 

Advantage  II,  Mini  I/O,  $10,500.; 
UNIFIED  COMPOSER  With  Videosetter 
Option,  $1250.; 

BOB  WEBER.  (216)  831-0480. 


PRESSES 


NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
(^rrollton,  Texas  75006 
(214)  931-2312 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 
1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND.  WA  98292 
(206)  387-0097 


SIX  GOSS  METRO 
UNITS 


2-Units  Available 
4-Unlts  Sold  &  On  Edition 

223/4'  Cutoff 
55'  or  56'  web  width 
Pump  and  roil  inking  system 
Arranged  fo'  60,000  P.P.H. 
Doubie  2:1  Foider 

Equipment  in  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installation. 


Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for  i 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
uski 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 


GOSS  METRO 
ADD-ON 
22  3/4”  Cutoff 

1  —  Unit 
1  —  Half  Deck 


Inland  Newspaper  Machinery 
Corp. 

Lenexa,  KS 

(913)492-9050  Tlx  4-2362 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com¬ 
plete  press  or  add-on  units 

7  Unit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  now. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  folder,  located  at 
our  Lenexa  warehouse  facility. 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  “as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive. 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979.  3  units  with  running 
sidelay.  Available  -  June  1986 

4  Unit  Solna  RP  36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  prev¬ 
iously  installed  on  Urbanite  press. 

3  Add-on  Goss  Community  units  -  mfg. 
1972. 

1  Baldwin  105  Count-O-Veyor 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  ISA,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


IMMEDIATE  DELIVERY  1 

Goss  SSC.  5  units  with  circ  register, 
folder,  60  HP.  1979.  Very  good  I 
mechanics  and  appearance.  i 

ONE  (iorporation  ' 

(404)458-9351  Telex700563  i 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Commuity  4  high  plus  3 
mono  21‘/2  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

-N-1650.  6  units,  1982,  22  3/4". 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  “Vanguard",  5  units. 

GOSS 

-“Metroliner",  6  units,  3  half  decks, 

22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HOE  COLORMATIC-22  3/4”  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


Goss  suburban  6  units,  2  folders  1  w/ 
double  parallel.  All  units  running 
circumfrential. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V125A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 


WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


TELERAM  2277  Terminals.  Should  be 
in  working  condition.  Also  need  spare 
parts  kits.  Contact  Jack  Helms  or  Ed 
Yasick  at  the  Indiana  Gazette. 
(412)465-5555. 


WANTED  TO  PURCHASE  printing  facil¬ 
ity  or  publishing  daily  or  wq,eky  news¬ 
paper.  McLauglin-Hall  Company,  Inc., 
23  White  St.,  Shrewsbury  NJ  07701. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


HELP 

WANTED 

ACADEMIC 


EXPERIENCED  newspaper  adviser, 
teacher  needed  for  tenure-track,  news/ 
editorial  position  beginning  August 
1986.  Will  teach  two  courses  per  semes¬ 
ter  and  advise  the  twice-weekly,  8-to-16 
page  broadsheet  newspaper.  Will  super¬ 
vise  staff  of  25,  monitor  advertising/ 
business  functions  and  circulation.  In¬ 
structor/Assistant  rank.  Master’s  re¬ 
quired,  Ph.D.  preferred.  Salary  competi¬ 
tive  and  contingent  upon  contracted 
months  and  experience.  Send  letter,  vita 
and  three  letters  of  recommendation  by 
February  1, 1986,  to  Chairman,  Depart¬ 
ment  of  Journalism,  Southern  Station, 
Box  5121,  University  of  Southern  Mis¬ 
sissippi,  Hattiesburg,  MS  39406-5121. 
AA/EOE. 


ROOSEVELT  UNIVERSITY  seeks  visit¬ 
ing  assistant  or  associate  professor  for 
development  of  electronic  newsroom 
and  new  and  revised  curriculum  under 
federal  grant.  Master’s  or  Ph.D  with 
minimum  two  years  experience 
required.  Initial  one-year  aoMintment; 
renewal  possible.  To  $30,000  for 
12-month  contract.  No  teaching  duties 
for  at  least  one  semester.  Application 
deadline  March  15.  Affirmative  action, 
equal  opportunity  employer.  Applica¬ 
tions  to:  (Jharles-(]ene  McDaniel,  Chair¬ 
man,  Department  of  Journalism, 
Roosevel',  University,  430  S.  Michigan 
Ave.,  Chicago  II  60605. 


(213)  256-4791 
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HELP  WANTED 


DEPARTMENT  OF  COMMUNICATIONS 


TEXAS  A&M  UNIVERSITY 

The  Department  of  Communications, 
College  of  Liberal  Arts,  invites  applica¬ 
tions  and  nominations  for  the  position 
of  Head  of  a  department  that  has  grown 
from  380  to  about  500  students  in  the 
last  four  years.  The  Department  offers 
BA  and  BS  degrees  in  journalism  in  the 
College  of  Liberal  Arts  and  a  BS  degree 
in  agricultural  journalism  in  the  College 
of  Agriculture.  A  graduate  program  is 
under  consideration. 

Qualifications;  This  position  requires 
proven  leadership  ability,  professional 
journalism  experience,  scholarly 
competence  and  administrative  ability. 
A  doctoral  degree  is  preferred;  eligibility 
for  full  professorship  is  desired.  Dynam¬ 
ic  leadership  is  needed  to  help  this  well- 
positioned  department  achieve  national 
recognition  in  journalism  education. 

Responsibilities:  The  Head  provides 
administrative  leadership  for  14  faculty 
member,  11  full-time  staff  and  about 
200  part-time  student  workers  in  the 
academic  and  student  publications 
divisions. 

Salary  is  commensurate  with  experi¬ 
ence  and  qualifications.  To  ensure  full 
consideration  applications  should  be 
received  by  Febuary  1,  1986;  however 
applications  will  be  accepted  until  the 
position  is  filled. 

Send  nomination  or  application  with 
vita  listing  three  references  and  any 
other  supporting  materials  to: 

Chair,  Search  Committee 

Department  of  Communications 

Texas  A&M  Universi^ 

College  Station,  TX  77843 

Telephone  (409)845-4030 

MICHIGAN  STATE  UNIVERSITY  School 
of  Journalism  Graduate  Teaching  Assis¬ 
tants  begining  Fall  1986.  Teach  photo¬ 
journalism,  reporting  or  editing.  Must 
be  enrolled  in  M.A.  program  in  journal¬ 
ism.  Desire  persons  with  professional 
media  experience.  Contact  Howard 
Bossen,  School  of  Journalism,  305 
Communication  Arts  Building,  Michi¬ 
gan  State  University  ,  East  Lansing,  Ml 
48824-1212.  Michigan  State  Universi¬ 
ty  is  an  equal  opportunity/affirmative 
’iction  institution. 

ADVISER/INSTRUCTOR:  Oversee  busi¬ 
ness  and  advertising  for  award-winning 
Student  Publications,  teach  one  class 
each  term.  Prefer  MA/MS,  three  years 
experience.  Contact  Dr.  John  David 
Reed,  Journalism,  Eastern  Illinois 
University,  Charleston  IL  61920,  by 
Jan.  30,  1986.  EO/AA  employer. 

DEAN,  COLLEGE  OF 

COMMUNICATIONS 
The  University  of  Kentucky  is  seeking  a 
dean  for  its  College  of  Communications. 
The  college  has  a  faculty  of  27,  and 
1 ,000  students,  and  is  composed  of  the 
departments  of  Communication  and 
Telecommunications,  and  the  School  of 
Journalism.  It  offers  B.A.,  B.S.,  M.A. 
and  Ph.D.  degrees.  Applicants  should 
have  a  Ph.D.  in  an  appropriate  discip¬ 
line,  substantial  scholarly  credentials 
and  successful  administrative  experi¬ 
ence.  Application  should  include  a 
detailed  vita  and  list  of  references. 
Women  and  members  of  minority 
groups  are  encouraged  to  apply.  Appli¬ 
cation  deadline  is  March  1,  1986  or 
until  the  position  is  filled.  Appointment 
will  be  effective  July  1  1986.  Applica¬ 
tion  should  be  sent  to  Dr  Robert  D. 
Murphy,  Chair,  Dean  Search  Commit¬ 
tee,  College  of  Commmunications, 
University  of  Kentucky,  Lexington  KY 
40506-0045. 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER/CFO  for  small  growth- 
oriented  Zone  3  newspaper  group.  CPA 
preferred.  Five-10  years  experience  in 
management  including  computer  appli¬ 
cations,  cash  management  and  finan¬ 
cial  reporting.  Strong  people  skills. 
Excellent  fringe  benefits  and  compen¬ 
sation  package.  Send  details  of  profes¬ 
sional  achievements  full  resume,  refer¬ 
ences,  salary  requirements  to  Box 
9585,  Editor  &  Publisher. 

DIRECTOR  OF  REGULATORY  INFOR- 
MATION  AND  PUBLIC  PARTICIPA¬ 
TION — The  Kansas  Corporation  Com¬ 
mission  is  accepting  applications  for  a 
director  of  the  KCC’s  consumer  informa¬ 
tion  program,  a  classified  position  which 
is  proposed  to  be  made  unclassified. 
The  encumbent  is  responsible  for  plan¬ 
ning  and  executing  meetings,  publica¬ 
tions,  news  releases  and  public  hearings 
to  inform  all  segments  of  the  public  of 
commission  activities.  The  director  is 
spokesperson  for  both  the  commission 
'  and  commission  staff.  Requirements; 

I  bachelor's  degree  with  major  in  journal¬ 
ism  or  public  relations  and  five  years  ad¬ 
ministrative  experience  in  public  rela¬ 
tions  or  journalism.  Familiarity  with  reg¬ 
ulatory  and  utility  issues  desirable  and 
exceptional  written  and  verbal  commu¬ 
nication  skills  essential.  An  M.A.  in  ei¬ 
ther  field  may  substitute  for  one  year  of 
the  required  experience.  Annual  salary 
$23,308  to  $32,772  commensurate 
with  education  and  experience.  Submit 
resume  to  Judith  McConnell,  Executive 
Secretary,  Kansas  Corporation  Commis¬ 
sion,  4th  Floor,  State  Office  Building, 
Topeka,  KS  66612.  Applications  will  be 
accepted  until  4:50  PM  January  31. 
EOE/MF 

GENERAL  MANAGER  with  strong  adv. 
sales  background  for  expanding  NYC 
based  group  of  weekly  newspapers  and 
shoppers.  Box  9567,  Editor  & 
Publisher. 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

PUBLISHER  for  successful  group- 
owned  Zone  3  weekly.  Five  years 
management  plus  significant  strength 
in  editorial  and/or  advertising.  Strong 
people  skills.  Excellent  opportunity  for 
right  person.  Send  list  of  personal 
achievements,  resume,  references  and 
salary  requirements  to  Box  9587, 
Editor  &  Publisher. 

ZONE  4  CHAIN  seeking  general  mana- 

ters  for  two  of  its  larger  weeklies, 
trengths  should  be  in  advertising  sales 
and  community  relations.  Some  experi¬ 
ence  In  commercial  printing  helpful. 
These  operations  call  for  the  general 
manager  to  be  the  top  advertising 
producer.  Quality  family-living  areas. 
Box  9576,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Rapidly  growing  suburban  newspaper 
group  is  seeking  a  publisher  for  its  east- 
'  ern  production  facility.  You  would  be 
responsible  for  a  daily  and  two  shopping 
guides  with  a  total  circulation  of  over 
32,000.  Applicants  must  possess 
excellent  people  skills  and  be  able  to 
lead  and  motivate  staff  of  approximately 
40.  This  position  reports  directly  to  the 
president  of  our  company.  Minimum  of 
five  years  newspaper  management 
experience  required.  Competitive  salary 
plus  bonus  and  benefit  package.  Send 
resume  in  confidence  to  Box  9583, 
Editor  &  Publisher. 


NEWSPAPER 

MANAGEMENT 

OPENINGS 

ADVERTISING 


Ad  Dir,  100K  Dly,  Zone  9,  to  $75,000 
Ad  Dir,  100K  Dly,  Zone  3,  to  $60,000 
Ad  Mqmt,  Wkly,  Zone  9  To  $45,000 
Sis  ^r,Lrg  Wkly  Grp, Zone  8  To 

Ad  Dir,  75K,  Zone  5,  to  $45,000 
V  P  Mrkting,Small  Grp  Dlys,Zone  5  To 
$45  000 

Ad  Mgr,  Wkly,  Zone  2,  to  $40,000 
Ad  Dir,  70K,  Zone  6,  to  $40,000 
Ad  Mgr,  Wkly,  Zone  5,  to  $40,000 
Ad  Mgr,  Wkly,  Zone  2,  to  $40,000 
Ad  Dir,  20K  Dly,  Zone  5,  to  $37,000 
Ad  Dir,  20K  Dly,  Zone  6,  to  $35,000 
Sis  Mgr,  Wkly,  Zone  6,  to  $^,000 
Asst  RAM,  Metro,  Zone  4,  to  $50,000 
RAM,  100K,  Dly,  Zone  3,  to  $45,000 
Asst  Ad  Mgr,  Wkly,  Zone  1 ,  to  $40,000 
NAM,  100K  Metro,  Zone  2,  to  $35,000 
RAM,  30K  Dly,  Zone  8,  to  $32,000 
RAM,  40K  Dly,  Zone  5,  to  $30,000 
RAM,  35K  Dly,  Zone  3,  to  $30,000 
CAM,  100K  Dly,  Zone  6,  to  $36,000 
Telemrktg  Mgr, Wkly, Zone  5  To 
$35,000 


CIRCULATION 

Circ  Mgr,  100K,Dly, Zone  2  To  $65,000 
Circ  Mgr,  Metro,  Zone  8,  to  $55,CXX) 
Circ  Mgr,  Metro,  Zone  5,  to  $55,CXX) 
Distribution  Dir,Lrg  Wkly  Grp,Zone  5 
To  $50,000 

Circ  Dir,  75K  Dly,  Zone  2,  to  $50,000 
Circ  Mgmt,  Wkly,  Zone  9,  to  $40,0(X) 
Circ  Mgr,  25K  Dly,  Zone  1 ,  to  $40,000 
Circ  Promo  Mgr, Metro, Zone  2  To 
$40,000 

Circ  Dir,  30K  Dly,  Zone  2,  to  $35,000 
Circ  Mgr,  20K  Dly,  Zone  2,  to  $30,000 
Circ  Mgr,  Wkly,  Zone  5,  to  $30,000 
Circ  Dir,  Wkly  Grp,  Zone  3,  to  $30,000 
Circ  Mgr,30K  Dly^^Zone  5,To  $27,000 
RgnI  Mgr,Metro,Zone  2  To  $46,0(X) 
Zone  Mgr,  Metro,  Zone  6,  to  $^,000 
Zone  Mgr,  Metro,  Zone  3,  to  $40,0(X) 
Zone  Mgr,  Metro,  Zone  5,  to  $32,000 
Zone  Mgr,  Metro,  Zone  2,  to  $31,000 

PRODUCTION 

Prod  Mgr,Lrg  Wkly  Grp,Zone  2  To 
$65,000 

Prod  Mgr,100K  Dly,Zone  9,To  $60,000 
Prod  Mgmt, Wkly  Grp, Zone  9  To 
$40,000 

Prod  Mgr,  Wkly,  Zone  5,  to  $40,000 
Prod  Mgr,  Wkly,  Zone  6  ,to  $37,000 
Asst  Prod  Mgr,100K  Dly, Zone  2  To 
$33,000 

Asst  Prod  Mgr,  75K  Dly,  Zone  2  To 
30  000 

dual  Control  Mgr,  150K  Dly,  Zone  2  To 
$30,000 

Asst  Prod  Mgr,  Wkly,  Zone  2  To 
$30,000 

Prsroom  Mgr,  Goss  Community,  Zone 
2,  to  $45,000 

Press  Mgr, Goss  Community, Zone 
8,To  $40,000 

Asst  Pressroom  Foreman,  Goss  Metro, 
Zone  1 ,  to  $36,000 
Pressmen,  Goss  Metro,  Zone  5,  to 
$30,000 

Prsroom  Foreman, Harris  1650,Zone  6, 
To  $30,000 

Pre-Prod  Mgr,  25K  Daily,  Zone  4,To 
$35,000 

Comp  Room  Foreman, 75K  Daily,Zone 
2,To  $35,000 

Comp  Room  Foreman,  90K  Daily, 
Zone  5,  $33,000 

Comp  Room  Mgr,  30K  Dly, Zone  3,To 
$32,000 

All  position  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J.  Quinn,  Jr 

GORDON  WAHLS 
COMPANY 

Executive  Search  Consultants 
Po  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
_ (215)565-0800 _ 


HELP  WANTED 


ADMINISTRATIVE 


DIRECTOR  OF  SALES 
Immediate  opening  on  West  Coast  for 
an  aggressive  manager.  Should  be  a 
motivator  and  goal  oriented.  We  are  a 
known  company  with  excellent  benefits. 
Please  sumbit  current  resume  and 
salary  history  in  confidence  to  Box 
9590,  Editor  &  Publisher. 

_ ADVERTISING _ 

AD  MANAGER/GENERAL  MANAGER 
Family-owned  publishing  group  needs 
experienced  ad  manager  for  Zone  5, 
county  seat, twice  weekly  plus  sister 
weekly  and  TMCs  (located  near  metro¬ 
politan  area).  Prior  experience  or 
demonstration  of  ability  will  lead  to 
general  manager's  position.  Salary 
commensurate  with  experience.  Apply 
by  resume  stating  salary  history  and 
expectations  to  Box  9561,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR 
Growing  Zone  1  group-owned  daily  has 
an  opening  for  a  seasoned  manager  with 
competitive  market  experience.  Posi¬ 
tion  requires  imaginative  self-starter 
with  demonstrated  marketing  skills  and 
the  ability  to  train  and  motivate  staff. 
Excellent  opportunity  for  the  right 
person  to  move  up  in  progressive, 
nation-wide  group,  ^lary  and  bonus  to 
28,000  plus  with  excellent  benefit 
package.  Send  resume  and  cover  letter 
stating  qualifications  in  complete  confi¬ 
dence  to  Box  9594,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER 
Are  your  talents,  sales,  telemarketing, 
and  creative  management  being  wasted 
in  your  present  position?  If  so,  we'll  give 
you  an  opportunity  to  use  them,  to 
restructure  and  manage  the  classified 
department  in  our  50,000  circulation 
urton  newsweekly.  We're  looking  for  the 
best.  If  salary  and  unlimited  override 
with  a  fast-growing  publishing  company 
appeals  to  you,  send  resume  and  salary 
requirements  to  Deborah  Norton, 
Worcester  Magazine,  PO  Box  1000, 
Worcester,  MA  01614. 

EXCELLENT  opportunity  for  aggressive, 
promotion-minded,  experienced,  adver¬ 
tising  person  to  become  ad  director  for 
small  daily  in  Zone  3.  Must  have  excel¬ 
lent  training  and  motivational  skills. 
Send  resume  and  salary  histoiy  in  confi¬ 
dence  to  Box  9588,  Editor  &  Publisher. 

EXPERIENCED  SALESPERSON  who 
can  evidence  successful  sales  record  to 
handle  a  list  of  national  and  local  adver¬ 
tising  agencies  and  clients  for  the  top 
newspaper  in  one  of  the  Sun  Belt's 
choice  markets.  Salary  plus  commis¬ 
sion.  Attractive  benefits  package. 
Newspaper  advertising  experience  a 
must.  Send  current  resume  to  Paul 
Connelly,  the  Charlotte  Observer,  PO 
Box  32188,  Charlotte  NC  28232.  EOE. 

CLASSIFIED 

TELEMARKETING  MANAGER 
The  Hartford  Courant,  a  major  New 
England  newspaper,  has  a  telemarket¬ 
ing  manager's  position  available  in  clas¬ 
sified  advertising 

The  position  will  require  an  individual 
with  strong  skills  in  the  development 
and  implementation  of  sales  programs 
and  incentive  packages.  The  ability  to 
motivate  an  aggressive  sales  staff  and  a 
strong  track  history  in  the  acquisition  of 
new  business  also  required. 

The  ideal  candidate  should  have  3  to  5 
years  managerial  experience  plus  a 
strong  telemarketing  background,  if  you 
are  a  creative,  high-energy  achiever  who 
enjoys  the  challenge  of  competition  and 
possesses  the  skills  to  manage  and 
motivate  a  sucessful  telemarketing 
team,  please  send  detailed  resume  with 
salary  history  and  career  objMtive  to; 
Michael  Steeves,  Human  Resources 
Department,  The  Hartford  Courant,  285 
Broad  St.,  Hartford  CT  06115.  Equal 
Opportunity  Employer. 
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HELP  WANTED 


ADVERTISING 


EXPERIENCED  NEWSPAPER  sales 
manager  needed  to  fill  unique  career 
position  as  advisor  to  group  division 
advertising  managers.  Prefer  experi¬ 
ence  in  both  classified  and  retail  sales. 
Promotion  experience  an  added  advan¬ 
tage.  Experience  in  small  and  medium 
markets  an  essential  requirement. 
Weekly  travel  from  Midwest  based- 
home  weekends.  Position  offers  future 
growth  opportunity.  Send  complete 
resume  with  salary  histoiy  in  complete 
confidence  to  Box  9602,  Editor  & 
Publisher. 


EXPERIENCED  RETAIL 
AD  MANAGER 

Mid-west  newspaper  is  seeking  an 
experienced  professional  with  proven 
managerial  experience,  a  strong  record 
of  achievement  to  lead,  motivate,  and 
train  a  veteran  retail  sales  staff  plus  | 
budgeting  experience.  Salary  commen¬ 
surate  with  experience  plus  commis¬ 
sion.  Excellent  company  benefits.  Send 
resume,  salary  history,  requirements 
and  references  to  Box  9582,  Editor  & 
Publisher.  Equal  opportunity  emplyer. 

NON-SUBSCRIBER  PRODUCT 
SALES  PROFESSIONAL 
One  of  Americas’s  most  prestigious 
daily  and  Sunday  newspapers  located  in 
dynamic  Zone  4  metropolitan  growth 
market  is  seeking  shirt-sleeve  advertis¬ 
ing  sales  professional.  Highly  motivated 
and  goal  oriented  individual  will  have 
total  advertising  sales  and  supervisory 
responsibilities  for  well  established  and 
respected  weekly  non-subscriber 
newspaper. 

A  challenging  and  rewarding  positioin 
offering  an  excellent  career  opportunity. 
Send  comprehensive  resume  to  Box 
9591,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Are  you  a  person  on  the  way  up  in  the 
newspaper  advertising  business?  Do  you 
welcome  challenge  and  seek  an  oppr- 
tunity  to  prove  your  management  skills? 
If  so,  this  may  be  the  right  opportunity 
tor  you. 

We  need  an  aggressive  RAM  who  is 
ready  to  reach  ror  high  personal  and 
staff-wide  performance.  Should  have 
some  prior  successful  management 
experience  and  the  desire  to  win  in  a 
competitive  market.  You  will  direct  the 
daily  activities  of  a  dozen  territory  sales 
reps,  spearhead  special  sections  and 
maintain  personal  contacts  with  impor¬ 
tant  accounts.  You'll  have  the  supprt 
of  marketing,  research  and  promotion 
departments  at  an  outstanding  50,000 
circulation  daily  that  is  a  market  leader. 
This  Zone  2  newspaper  is  part  of  Capitol 
Cities  Communications.  We  offer 
competitive  salary,  performance  bonus 
and  excellent  fringe  benefits,  as  well  as 
an  attractive  low-cost  area  in  which  to 
live. 

If  you’re  interested,  write  to  Box  9574, 
Editor  &  Publisher.  Equal  Oppdrtunity 
Employer. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


HELP  WANTED 


ADVERTISING 


RETAIL  MANAGER 

Pennsylvania  30,000  daily  and  Sunday 
seeks  retail  manager  to  supervise  10 
sales  reps.  Excellent  incentive  pay  to 
aggressive,  streetwise  manager  who  can 
tram  and  motivate  plus  develop  sales 
Ideas,  material.  Resume  and  three 
references  to  Box  9569,  Editor  & 
Publisher.  _ 

RETAIL  TELELPHONE  SALES 
MANAGER 

Major  metropolitan  paper  is  seeking  an 
experienced  retail  telephone  sales 
manager  to  manage  the  retail  telephone 
sales  staff.  Position  requires  an  indivi¬ 
dual  with  strong  skills  in  the  areas  of 
personnel,  sales,  marketing  and  train¬ 
ing.  The  successful  candidate  will  have 
retail  advertising  management  experi¬ 
ence  with  a  daily  newspaper.  Competi¬ 
tive  salary  and  benefits.  College  degree 
in  advertising/marketing  preferred. 
Submit  resume  to  The  Sacramento  Bee, 
Personnel  Dept.,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Employer. _ 

SALES  DIRECTOR 

A  unique  position  for  the  person  that 
has  advertising,  circulation  and  market¬ 
ing  background.  This  position  will  have 
the  responsibility  to  totally  “sell”  the 
newspaper.  The  circulation  and  adver¬ 
tising  managers  will  report  to  the  Sales 
Director.  The  Day  is  a  40,000  daily  and 
Sunday  AM  independent  newspaper.  A 
proven  track  record,  exceptional  mana¬ 
gerial  ability,  excellent  academic 
credentials,  and  a  high  degree  of  moti¬ 
vation  and  creativity  is  a  must  tor  this 
position.  Excellent  salary  and  benefits 
go  with  this  position.  Send  resume  and 
salary  history  only  to  Richard  Flath,  New 
London  Day,  PO  Box  1231,  New 
London  CT  06320.  An  Equal  Opportun¬ 
ity  Employer. 

SMART  AD  DIRECTOR,  20,000  Zone  7 
daily.  Outstanding  newspaper,  solid 
career  opportunity,  great  fishing,  hunt¬ 
ing,  skiing  in  area.  Room  for  growth.  In 
total  confidence,  resume  to  Box  9607, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER.  Eastern 
Zone  5  daily  and  Sunday  22,000  ABC 
seeking  individual  with  good  track 
record  to  lead  department.  Must  have 
experience  in  promotion  and  sales. 
Excellent  for  person  now  on  small  daily 
or  No.  2  on  larger.  We  are  part  of  a 
growing  company  that  offers  opportuni¬ 
ty  for  advancement.  Send  resume  to 
Box  9593,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  Exper¬ 
ienced  shirt-sleeve  circulator  sought  as 
addition  to  our  existing  management  as 
part  restructuring  for  Michigan-based 
newspaper/magazine  publishing  group. 
Conversion,  promotion,  TMC  paid  know¬ 
ledge  helpful.  Computer  knowledge  a 
plus.  This  is  a  position  for  aggressive 
person  who  enjoys  competition  and 
chance  to  make  professional  mark. 
Resume  to  D.P.  Hohendorf,  Box  14, 
Union  Lake  Ml  48085. 


CIRCULATION  MANAGER 
Are  you  an  experienced  manager  with 
excellent  organizational  skills?  We're 
central  Massachussetts'  fastest  growing 
publishing  company,  and  we're  looking 
for  an  experienced  self-starter  to  handle 
the  circulation  of  our  4  publications,  as 
well  as  management  of  office  resources. 
Send  resume  tc  Ken  Brown,  at  Central 
Mass  Media  (617)799-0511. 


CIRCULATION  DIRECTOR 
for  250, (X)0  plus.  Chain  of  weeklies  in 
Rocky  Mountain  West.  Includes,  free, 
paid  and  voluntary  paid  circulation. 
Familiarity  with  requestor  permits  a 
plus.  40  K  plus  strong  bonus.  Answers 
directly  to  president.  Send  resume  to 
PO  Box  16008  Denver  CO  80216. 


HELP  WANTED 


CIRCULATION 


CIRC.  AREA  MGR.  A  70,000  Daily  PM 
and  Sun.  AM  publication  is  looking  for 
aggressive  area  Mgr.  Must  be  knowl¬ 
edgeable  in  all  phases  of  circulation. 
Highly  competitive  market.  Must  have 
min.  3  yr.  circ.  experience.  Fine  starting 
salary  with  bonus.  Can  earn  $30,000 
plus.  Send  resume:  R.  Perez,  C.D.,  THE 
TIMES,  417  Fayette  St.,  Hammond  IN 
46325. 


CIRCULATION  DIRECTOR  sought  tor 
medium-sized  Zone  4  daily  in  growth 
area.  Small  city,  suburban,  rural  deliv¬ 
ery.  Emphasis  not  only  on  growth,  but 
on  subscriber-carrier  relations.  Excel¬ 
lent  career  opportunity  in  showcase 
area.  Box  9575,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  growing 
12,000  circulation  morning  daily  and 
25,000  free  circulation  shopping 
guide.  We’re  aggressive  and  people 
oriented.  Offering  full  benefit  package 
plus  opportunity  to  grow  with  our  group. 
Zone  5.  Send  resume,  compensation 
history  to  Box  9579,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Progressive  middle  Tennessee  15,000 
daily  and  17,000  Sunday  is  seeking  an 
experienced  circulation  director  with 
strong  marketing  and  sales  background. 
Position  includes  the  usual  sales, 
service  and  collection  duties  with 
special  emphasis  on  increase  market 
share.  Must  have  mailroom  knowledge 
and  TMC  experience.  If  you’d  like  to 
join  in  an  aggressive  management  team 
on  this  quality  daily,  then  write  us.  Tell 
us  about  your  educational  background, 
your  experience,  salary  history  and 
expectations.  Sell  yourself  to  us.  Send 
resume  to  Pete  Bennett  Publisher, 
Daily  News  Journal,  PO  Box  68, 
Murfreesboro,  TN  37133-0068. 


CIRCULATION 

DIRECTOR 

We  are  a  leading  Southeast  newspaper 
with  combined  daily  circulation  in 
excess  of  100,000.  We  want  an  aggres¬ 
sive  marketing-oriented  manager  to 
help  us  continue  to  increase  our  share 
of  readers.  Must  have  professional 
experience  and  a  four-year  degree. 
Comprehensive  compensation  and  relo¬ 
cation  package.  Send  reesume  to  Box 
9597,  Editor  &  Publisher. 


CIRCULATION  SALES  REPS  wanted  for 
Eastern  seaboard  lucrative  territories. 
We  are  a  leader  in  our  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier,  (iraw,  commissions, 
expenses.  Join  us  and  you  will  have  a 
job  which  allows  you  to  set  your  own 
schedule  and  meet  the  goals  which  you 
set.  Box  9605,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER  -  30,000 
Plus  7-day  daily  newspaper.  Are  you  an 
experienced  circulation  person  who  is 
interested  in  a  challenge?  We  need 
managers  that  are  able  to  motivate  our 
current  adult  carrier  staff  to  generate 
sales,  provide  excellent  senrice,  and  to 
maintain  weekly  collections.  If  your 
strengths  are  geared  to  the  above  then 
send  resume,  including  salary  history, 
to  Terry  Wagner,  Circulaion  Director,  PO 
Box  2(j78,  Clearwater  FL  33517. 


DATA  PROCESSING 

BUSINESS  SYSTEMS  MANAGER 
Western  Pennsylvania  daily  (52,000) 
Sunday  (82,900)  has  immediate  open¬ 
ing  for  experienced  individual  working 
with  DEC  VA)(/750.  Responsibilities 
include  installation  of  Collier-Jackson 
business  software  with  conversion  of 
current  business  data  now  running  on 
older  DEC  hardware.  Complete 
company  paid  benefits  plan.  Send 
resume  with  salary  requirements  to  Box 
9584,  Editor  &  Publisher. 

EDITOR  . 


HELP  WANTED 


EDITORIAL 


BUREAU  CHIEF:  7-day  mid-sized 
newspaper  in  Zone  5  seeks  profession¬ 
al,  deadline  tested  journalist  for  multi¬ 
county  news  bureau.  Responsible  for 
daily  news  and  feature  coverage.  Must 
manage  bureau,  write,  edit,  hire  and 
train  others.  Salary  to  mid  20’s.  Send 
resume,  salary  history  and  non- 
returnable  to  Box  9589,  Editor  & 
Publisher. 


COPY  EDITOR:  for  30,000  circulation, 
7-day  publication.  Strong  language 
skills  a  must.  Experience  preferred. 
Send  resume  and  references  to 
Terrence  M.  Brennan,  Editor,  The 
Mercury,  Box  599,  Pottstown  PA 
19464. 


COPY  EDITOR 

One  or  two  years  experience.  Knowledge 
of  makeup  and  design  helpful.  The 
Evansville  Courier  is  a  66M  morning 
paper  with  heavy  emphasis  on  local 
coverage  and  dedication  to  quality. 
Write  Bill  Jackson,  Editor,  The  Evansvil¬ 
le  Courier,  Box  268,  Evansville  IN 
47702. 


COPY  EDITOR 

Tempo,  the  lifest/les/features  section  of 
The  Journal  Newspaper,  seeks  a  first- 
rate  copy  editor.  If  you  cherish  the  Engl¬ 
ish  language  yet  thrive  on  editing  copy, 
writing  heads,  dummying  pages,  and 
are  fast  and  unflappabie,  this  one  is  for 
you.  At  least  1  year  of  copy  editing  on  a 
daily  required.  Atex,  feature  desk  exper¬ 
ience  helpful,  send  application,  with  a 
letter  telling  us  why  you're  right  for  the 
job,  to  Tempo  Copy  Editor,  Human 
Resources  Department,  The  Times 
Journal  Company,  Springfield  VA 
22159. 


COPY  EDITOR 
FOR  SPORTS  DEPT 
Northern  New  Jersey  daily  newspaper 
seeks  experienced  (2  or  more  years) 
copy  editor  to  work  nights.  Some  flexi¬ 
bility  required.  Excellent  salary  and 
benefit  package.  Please  submit  resume 
with  salary  requirements  to  Helen 
Moore,  C/0  The  Record,  150  River  St., 
Hackensack  NJ  07601  (or  call 
(201)646-4227  between  2:30-4PM). 
EOE/M/F. 

E&P 

CLASSIFIED  ADS 
PHDNE  (212)  675-4380 

DO-IT-ALL  general  assignment  repor¬ 
ters  needed  by  weekly  chain.  Want  self¬ 
starters  who  know  how  to  cover  the 
story,  write  it,  take  the  pictures  and  lay 
it  out.  Long  hours,  low  pay,  but  excel¬ 
lent  chance  to  gain  solid  experience. 
Letter,  resume,  clips  to  Bill  Doughty, 
Glades  Newspapers,  PO  Box  1236, 
Clewiston  FL  33440. 


EDITOR 

Alaska’s  finest  twice-weekly  newspaper 
is  taking  applications  for  a  top-notch 
editor.  Editorial  staff  of  8  includes  5 
reporters,  staff  artist,  photographer  and 
typesetter.  We  are  looking  for  a  leader 
from  the  old  school  of  hard  work,  inte¬ 
grity  and  commitment.  This  is  one  heck 
of  a  newspaper  in  a  wonderful  valley. 
Our  readers  deserve  the  best.  We  have  a 
strong  commitment  to  photojournalism, 
design,  and  in-depth  coverage  of  local 
news.  In  addition  to  a  twice-weekly 
Friday,  we  produce  a  shopper  (circula¬ 
tion  16,000).  We  employ  52  people 
and  have  a  paid  circulation  of  4,000. 
Our  news  area  covers  28,000  square 
miles— Some  of  the  most  breathtaking 
of  Alaska's  scenery.  It's  a  good  place  to 
settle.  Salary  and  benefits  are  competi¬ 
tive.  Write,  send  clips  of  course,  and  let 
us  know  in  detail  why  you  are  the  person 
for  this  job.  We  will  accept  applications 
through  February  30,  1986. Address 
Inquiries  to  Publisher,  Shelly  Gill, 
Pouch  M  Wasilla  AK  99687. 
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CLASSIFIED  ADVERTISING 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  — $3.15  per  line,  per  issue.  4  weeks  — $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  txjx  service.  Add  $3.50  per  insertion  for  box  sen/ice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issaue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratiohs,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  ratea  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EDfTORIAL 


COPY  EDITOR 

Aggressive  style-conscious  25,000  PW 
daily  in  the  soul-stirring  foothills  of 
northwest  Georgia  has  immediate  open- 
ning  for  an  energetic  senior  copy  editor 
with  an  unerring  eye  for  accuracy,  an 
ear  for  sparkling  writing,  a  feel  for  snap¬ 
py  headlines  and  a  head  for  news.  Three 
years  desk  experience  preferred. 
Competitive  salary.  Please  send  resume 
and  cover  letter  along  with  layout  and 
editing  samples  to  Gary  L.  Carter,  News 
Editor,  Rome  News-Tribune,  Drawer  F, 
Rome  GA  30161.  Afternoon  calls  only. 


EDITOR  FOR  LARGE  twin  weekly  with 
sister  free  weekly  publication.  Degree  ! 
with  minimum  2  years  experience,  posi-  , 
tion  requires  excellent  writing,  editing,  j 
photographic  and  layout  skills.  VDT  i 
experience  helpful.  Staff  of  4  plus  strin-  I 
gers.  Salary  to  $25,000  based  on 
experience.  Send  resume.  Salary  I 
history  in  confidence  to  Larry  Davis,  ! 
News  Media  Corporation,  211  East  I 
Highway  38,  Rochelle  IL  61068  | 
(815)562-4171.  | 


EDITOR 

For  Murfreesboro  Daily  News  Journal 
one  of  Tennessee’s  fastest  growing  dail-  | 
ies  and  member  publication  of  Morris 
Newspaper  Corporation  of  Savannah,  I 
Georgia.  Must  be  able  to  lead  and  direct  | 
a  staff  of  15  plus  and  possess  the  | 
personality  to  assist  the  publisher  in  the 
communi^.  Position  requires  writing, 
editing  and  layout  skills.  Please  send 
resume  and  salary  requirements  to  Pete  | 
Bennett,  Publisher,  Daily  Ne'  s  Journal, 
PO  Box  68,  Murfreesboro,  TN 
37133-0068. 


EDITOR.  Here  is  an  opportunity  to  help 
create  the  identity  of  a  boom  area’s 
newspaper.  We  will  start  publishing  a 
new  weekly  early  next  year  in  the  Sun 
Belt.  If  you  have  the  necessary  back¬ 
ground  of  management,  editing,  writ¬ 
ing,  community  involvement  and  layout 
skills,  please  respond  quickly  with 
complete  resume  including  references 
and  salary  expectation.  Box  9592, 
Editor  &  Publisher. 

EXECUTIVE  EDITOR  FOR  Pacific  Stars 
and  Stripes,  a  US  Forces  state-of-the- 
art  daily  newspaper  with  headquarters 
in  Tokyo,  Japan.  We  publish  six  ^itions 
daily,  7  days  per  week,  and  sen/e  main¬ 
land  Japan  and  Okinawa,  Korea,  the 
Phili^ines,  and  Guam,  s  well  as  other 
Far  E:ast  countries.  Basic  pay  is 
$37,500  plus  a  housing  allowance  of 
up  to  $23,000,  a  cost  of  living  allow¬ 
ance.  Exchange  and  Commissary  (shop¬ 
ping  and  food)  privileges,  regular  annu¬ 
al  vacations  and  home  leave  after  the 
first  three  years  and  every  two  years 
thereafter.  Applicants  sould  forward 
Department  of  the  Army  Form  3433. 
Application  for  Nonappropriated  Fund 
Employment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
Offices,  plus  a  separate  typewritten 
statement  on  plain  paper  giving  a  narra¬ 
tive  of  the  tasks  previously  performed 
which  demonstrate  the  following: 
DAbility  to  plan,  direct  and  evaluate  all 
phases  of  daily  newspaper  editorial 
functions,  2)Ability  to  edit,  write  head¬ 
lines  and  position  stories  for  a  variety  of 
sections  of  a  daily  newspaper,  3)Ability 
to  perform  supervisory  personnel 
management  functions,  and  4)Know- 
ledge  of  and  experience  in  use  of  VDT 
equipment.  International  and  military 
experience  helpful  but  not  required. 
Applicants  should  also  submit  three 
samples  of  edited  wire  copy  stories  and 
the  headlines  written  for  such  stories.  If 
veterans  preference  is  to  be  claimed, 
appropriate  documentation  sould  be 
mailed  along  with  application  to  reach 
the  US  Army  Personnel  Office  Honshu, 
ATTN:  AJPO-RP-NAF,  APO  San  Fran¬ 
cisco  96343-0082,  no  later  than  15 
February  1986. 
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EDITORIAL 


COPY/LAYOUT  EDITOR 
Dazzle  us  with  design  and  effective 
graphics.  Prove  you  are  a  stickler  for 
crisp,  clean,  correct  copy.  The  Post- 
Star  a  35,000  AM  daily  offers  expand¬ 
ing  opportunity  for  ambitious  copy 
editors  ready  to  work  hard.  Rush  us  a 
ietter  telling  why  you  are  best.  Include 
resume,  references  and  tearsheets. 
James  G.  Marshall,  Assistant  Publisher, 
The  Post-Star,  Lawrence  and  Cooper 
St.,  Glens  Falls  NY  12801. 


CORRESPONDENTS  WANTED  to  cover 
state  capitals  in  Albany,  Sacramento 
and  Austin  for  Washington  D.C  area 
newsletter  publisher.  Need  knowledge 
of  education  and  local  government 
issues.  Send  resumes  to  John  Marshal, 
Government  Information  Services, 
1611  North  Kent  St.,  Suite  508, 
Arlington  Va  22209. 


ENTRY  LEVEL— Small  daily  has  open¬ 
ing  for  beginner  with  photo  skills. 
General  assignment  and  features. 
Contact  Chuck  Bowlus,  Rawlins  Daily 
Times,  PO  Box  370,  Rawlins  WY 
82301.  (307)324-341 1. 


EXECUTIVE  EDITOR— I  am  looking  for 
a  multi-faceted,  talented  individual  to 
assist  me  in  the  development  and 
execution  of  a  new  weekly  regional 
start-up  newspaper.  Initial  circulation 
to  be  31,500  in  a  fast-growing, 
culturally-stimulating,  highly  competi¬ 
tive  market  located  in  the  Northeast. 
This  well-capitalized  venture  will  be 
managed  by  communications  profes¬ 
sionals  eager  to  be  part  of  an  exciting 
and  challenging  environment.  You  will 
hire  and  tram  a  staff  of  4-5,  and  will 
bring  to  this  position  excellent  news 
judgement,  exceptional  people-skills, 
layout/graphic  ability  and  the  willing¬ 
ness  to  assist  me  in  making  this  news¬ 
paper  editorially  and  graphically  super¬ 
ior.  Anticipated  hire  date:  Feb.  1, 
1986.  Send  letter  of  introduction, 
resume,  clips  and  salary  requirements 
to  Box  9578,  Editor  &  Publisher. 


EXPERIENCED  REPORTERS  to  cover 
county  government  and  courts  for  The 
Tulsa  Tribune.  Two  to  five  years  experi¬ 
ence  required,  salary  adjustable  to 
experience.  Send  clips  and  resume  to 
The  Tulsa  Tribune.  Box  1779,  Tulsa  OK 
74102. 


EXPERIENCED  COPY  EDITOR  with 
layout/graphics  abilities  needed  for 
Scripps-Howard  business  weekly.  Good 
salary  and  benefits.  Send  resume,  work 
samples  tO:  G.  Chambers  Williams  III, 
Editor,  Phoenix  Business  Journal,  1817 
N  3rd  St,  Suite  100,  PHoenix  AZ 
85004. 


EXPERIENCED  REPORTERS  for  three 
beats:  county  government;  courts;  and 
senior  ciizens  and  social  services  for 
afternoon  paper  of  80,0(X)  circulation 
in  growing  Sun  Belt  city  (Zone  6).  Two 
to  five  years  experience  r^uired,  salary 
adjustable  to  experience.  Pearl 
Wittkopp.The  Tulsa  Tribune,  PO  Box 
1770,  Tulsa  OK  74044. 


FASHION  WRITER 

Travel  to  the  major  markets  world  wide 
and  work  with  first-class  photographers 
and  designer  on  weeklies  section  and 
Lifestyle  pieces.  Need  someone  who 
can  spot  early  trends  for  sophisticated 
readers,  but  who  can  also  develop  prac¬ 
tical  style  stories.  Send  fashion  clips, 
resume  and  references  to;  Tony  Peter¬ 
son,  Managing  Editor,  Houston  Chroni¬ 
cle,  PO  Box  4260,  Houston  TX  77210. 


FEATURES  EDITOR— Suburban 
Washington  newspaper  seeks  exper¬ 
ienced  editor  who  can  write  sparkling 
feature  stories,  polish  others’  copy  and 
design  attractive  pages.  Write  Editor, 
The  Maryland  Independent,  7  Industrial 
Park  Cr.  Waldorf  MD  20601. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  1 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 
every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
prepared  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 
excellent  reputation  and  are  a  national 
marketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 

LEAD  REPORTER 

Tri-weekly  located  in  mountains  of 
Western  North  Carolina  seeking  a  lead 
reporter.  At  least  three  years  experience 
preferred,  but  will  consider  all.  Applic¬ 
ant  must  be  thorough,  efficient  and 
anxious  to  work.  Send  clips  and  appli¬ 
cation  to  Editor,  The  Mountaineer,  PO 
Drawer  1229,  Waynesville  NC  28786. 

LEGAL  NEWS  EDITOR 
Lawyer-journalist  wanted  to  take  charge 
of  news  staff  of  the  ABA  Journal,  the 
nation's  largest  circulation  legal  maga¬ 
zine.  Position  requires  a  law  degree, 
plus  six  years  experience  in  news  writ¬ 
ing  and  editing,  and  two  years  editorial 
management  experience.  Aggressive 
individual  sought  to  assign  news  stories 
and  features.  We  offer  a  starting  salary 
in  the  mid  $30’s  to  mid  $40's, 
comprehensive  benefits.  Send  resume 
and  salary  history  by  January  22,  1986 
to  Ida  Arnold,  Human  Resources,  ABA, 
750  North  Lake  Shore  Drive,  Chicago, 
IL  60611.  (No  phone  calls  accepted). 
Affirmative  Action/Equal  Opportunity 
Employer. 

PHOTOGRAPHY 


MANAGING  EDITOR  for  Zone  5  1 1,000 
circulation  daily  for  mid  1986  slot. 
Must  be  excellent  at  copy  editing  and 
layout.  Must  have  ability  to  direct  and 
motivate  young  creative  staff.  Send 
resume  clips  and  references  to  Box 
1 9572,  Editor  &  Publiser. 

MIDTOWN  NEW  YORK  publisher  seeks 
experienced  audio  editor  for  new 
compact  disc  comsumer  magazine. 
Salary  $20  K.  Reply  to  Box  9577, 
Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all 
departments.  The  New  England  News¬ 
paper  Association  maintains  a  person¬ 
nel  referral  service  to  assist  our  news¬ 
papers.  Send  us  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  news¬ 
papers  in  the  market.  Anyone  may  parti¬ 
cipate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Sen/ice,  70  Washington  Street,  Salem, 
MA  01970. _ 

NEWS  EDITOR  for  11,000  circulation 
daily  in  NW  Ohio.  Integrity,  English  and 
layout  skills,  reporting  experience  and 
ability  to  work  with  reporters  are  musts. 
Handling  wire  and  page  layout  are  part 
of  this  key  position.  Applicants  sought 
in  Ohio  and  adjoining  states.  Send 
resume,  examples  of  work  and  letter 
describing  career  goals  to:  John  Kauff¬ 
man,  Managing  Editor,  Advertiser- 
Tribune,  PO  Box  778,  Tiffin  OH 
44883. 

NEWS  EDITOR  for  rural  California 
weekly.  Minimum  3  years  experience. 
Quality  job.  Direct  staff,  photos,  govern¬ 
ment,  editorials,  features.  Second  posi¬ 
tion  open  for  spouse.  R.  Swift,  PO  Box 
157,  htterson,  CA  95363. _ 

POLITICAL  WRITER 
Stylish  writer,  incisive  analyst  wanted  to 
cover  politics  statewide  for  ambitious 
115,000  circulation  Knight-Ridder 
newspaper.  Some  coverage  of  spot  news 
necessary,  but  mostly  we  are  looking  for 
someone  who  can  generate  lots  of  enter¬ 
prise.  Wfe  want  someone  who  can  tell 
our  readers  who  did  what  to  whom,  and 
why.  This  is  a  new  position  for  us  and 
we  expect  it  to  be  one  of  the  top  report¬ 
ing  slots  on  the  paper.  Five  years  experi¬ 
ence  preferred;  proven  ability  to  cover 
politics  a  must.  Resume  and  clips  to 
David  Green,  City  Editor,  Herald- 
Leader,  Main  and  Midland,  Lexington 
KY  40507. 


PHOTOGRAPHY 


PHOTO 

MANAGER 

Progressive  daily  in  major  metropolitan  area 
seeks  experienced  photo  manager/director 
for  expanding  photo  operations. 

Candidate  should  have  experience  both  in 
photo-journalism  and  directing/managing  all 
phases  of  photo  operations. 

Send  resume  with  references  to: 

William  Mangle 
THE  TIMES 
417  Fayette  St. 

Hammond,  Ind.,  46320 


REPORTER  with  journalistic  experi¬ 
ence,  strong  knowledge  of  law,  for  D.C. 
bureau  of  daily  law  newspaper. 
Resume,  clips  to:  Rm.  1128,  National 
Press  Bldg.,  Washington  D.C.  20045. 

REPORTER  bright,  aggressive  with  at 
least  a  year's  experience  on  weekly  or 
small  daily.  New  Jersey  candidates 
preferred.  Send  resume,  clips  to  Randy 
Bergmann,  New  Jersey  Herald,  PO  Box 
10,  Newton  NJ  07860. 

SPORTS  EDITOR — AM  daily  in  south 
central  Wyoming  seeks  entry  level 
sports  writer  with  photo  skills.  Call 
Chuck  Bowlus,  Rawlins  Daily  Times,  PO 
Box  370,  Rawlins  WY  82301. 
(307)324-3411. 

SPORTS  WRITER 

The  Anchorage  Daily  News  is  looking  for 
a  general  assignment  reporter  to  cover 
an  array  of  sports.  The  successful 
candidate  will  have  a  strong  portfolio  of 
feature  takeouts  and  the  facility  to  write 
well  on  deadline.  At  least  two  years 
experience  needed.  Minorities  and 
women  are  encouraged  to  apply.  We 
cover  hockey,  basketball,  running,  dog 
mushing  and  several  other  sports.  Our 
section  has  been  recognized  by  APSE 
the  last  two  years.  Applicants  should 
send  a  cover  letter,  resume  and  work 
samples  to  Lew  Freedman,  Sports 
Editor,  Anchorage  Daily  News,  PO  Box 
6616,  Anchorage,  AK  99502. 

THE  JOURNAL  TIMES  a  38,000  circu¬ 
lation  PM  in  Racine,  Wisconsin  is  seek¬ 
ing  an  experienced,  versatile,  imagina¬ 
tive  and  creative  reporter  for  a  2  person 
news  bureau  in  Burlington  on  the  west¬ 
ern  edge  of  Racine  County. 

Apply  if  you  are  committed  to  fair  accu¬ 
rate,  complete  and  timely  reporting  and 
experienced  in  covering  ever^hing  from 
city  council  and  the  rural  school  board 
to  police  and  the  county  fair-and  enjoy¬ 
ing  it  all.  Residence  in  Burlington  or  im¬ 
mediate  area  required. 

Candidates  should  have  at  least  3  years 
of  daily  reporting  experience,  solid  news 
judgment  and  personal  skills  along  with 
self-confidence,  reliability  and  the  abil¬ 
ity  to  use  a  35mm  camera.  Submit 
letters  of  application,  resume  and  5-10 
of  your  best  clippings  by  January  24  tO: 
Susan  Dembowski,  The  Journal  Times, 
212  Fourth  Street,  Racine,  Wl  53403. 
An  Equal  Opportunity  Employer. 

THE  NEW  YORK  POST  has  jobs  open 
for  experienced  newspaper  financial 
reporters  and  editors.  Apply  to  Gerard 
Bray,  210  South  Street,  New  York,  NY 
10(302,  (212)815-8499. _ 

THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  might  like 
to  sign  on  with  one  of  the  best  non- 
fnetro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don't  have  an  opening  at  the 
moment,  but  when  we  do,  we'll  hire  the 
best.  If  you  have  at  least  5  years  daily 
newspaper  experience  and  think  you'll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn't  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 

The  Frederick,  Maryland  News-Post  is 
seeking  an  editorial  page  editor,  news 
editor  and  local  copy  chief.  College 
degree  and  three  to  five  years  daily 
experience  required.  The  newspapers 
(combined  circulation  37,500)  cover 
four  Rowing  counties  near  Washington 
and  Baltimore.  Send  applications, 
including  resume  work  examples  and 
cover  letter  explaining  your  qualifica¬ 
tions  to  Bob  Martin,  Managing  Editor, 

'  Frederick  News-Post,  Box  578,  Freder¬ 
ick,  MD  21701 


istic  experi-  SPORTS  EDITOR 

law,  for  D.C.  I  We  le  a  small  but  aggressive  daily  in 
lewspaper.  1  eastern  Zone  7  with  an  emphasis  on 
28,  National  local  sports.  We  have  high  speed  wire 
).C.  20045.  I  and  laserphoto  to  help  get  the  job  done 

-  completely  and  on  deadline.  If  you  work 

ssive  with  at  !  hard,  like  local  sports  and  small  town 
on  weekly  or  |  living,  send  cover  letter,  resume,  non¬ 
candidates  returnable  samples  and  salary  expecta- 
lips  to  Randy  tions  to  Box  9493,  Editor  &  Publisher. 

raid,  PO  Box - 

TOP-QUALITY  sister  business  journals 

-  seeks  aggressive  reporter  who  will  scoop 

aily  in  south  the  daiTles  on  Capitol  Hill.  Live  in  a 
entry  level  I  growing,  cosmopolitan  Sun  Belt  city 
skills.  Call  I  (even  if  you  don't  like  country  music), 
ily  Times,  PO  Send  resume  and  clips  in  complete 
'Y  82301.  confidence  to  Editor,  Nashville  Busi¬ 
ness  Journal,  Box  23229,  Nashville  TN 
_  37202.  No  calls. 

..  ,  WIRE  EDITOR 

IS  looking  for  Knight-Ridder  newspaper  is  looking  for 
)rter  to  coyer  g,.,  editor  with  a  sharp  eye  for  news. 
*^*rtf*?'*'  f  '  Applicants  should  be  skilled  at  combin- 
'  ing.  rewriting  and  condensing  stories  in 
cility  to  write  ,  g  fast-paced  PM  cycle.  Planning  and 
St  two  years  layout  skills  helpful.  Apply  to  Steve 
lorities  and  I  Grimmer,  News  Editor,  The  News- 
0  apply.  We  |  Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
running,  dog  46801.  An  Equal  Opportunity 

^bjAPSE  _ - 

cants  should  WORK  JUST  AN  HOUR  AWAY  from  New 
ne  and  work  Orleans  at  a  growing  13,000  plus  daily 
nan.  Sports  newspaper.  Must  be  talented  reporter 
ews,  PC)  Box  with  professional  newssroom  experi- 
>02.  ence,  hard  worker  and  dedicated  to 

_  ---  . -  good  journalism  standards.  Write 

8,000  circu-  Managing  Editor,  Daily  Star,  PO  Box 

’ilp'lmactna  11^9,  Hammond  LA  70404  or  call 

ira2  S  (504)  345-2333. _ 

on  the  west-  _ FREELANCE _ 

I'to  fair  accu-  SPORTS  WRITING 

■eporting  and  COPY/LAYOUT  POSITIONS 
srything  from  The  Anchorage  Times,  a  PM  daily,  AM 
school  board  Saturday-Sunday  newspaper  institution 
lir-and  enjoy-  for  over  70  years  has  immediate  open- 
lington  or  im-  iigs  for  a  copy  desk/layout  editor  and  a 
senior  writer  on  its  award-winning 
least  3  years  sports  staff. 

e,  solid  news  Judged  one  of  the  nation's  ten  best 
lls  along  with  sports  sections  last  year  by  the  APSE, 
and  the  abil-  the  copy  desk  position  offers  fast- 
era.  Submit  paced,  creative  layout  challenges 
me  and  5-10  through  full  color  section  fronts  on  an 
inuary  24  tO:  almost  daily  basis.  We're  looking  for  an 
urnal  Times,  individual  with  solid  news  judgment 
,  Wl  53403.  built  on  at  least  2  years  professional 
)loyer.  experience  who  thrives  in  a  highly 

— ^ - i  competitive  market. 

3S  jobs  open  i  jhe  sports  writing  opening  is  our 
)er  financial  number  1  position  and  emphasizes 
)ly  to  Gerard  college  basketball  (if  you  haven't  heard 
lew  York,  NY  of  the  great  Alaska  Shootout,  there  is  no 
need  to  apply)  and  baseball.  The  posi- 
FllTllRF  requires  hard-hitting,  anal^ical 

ruiurtt  I  coverage,  hard  news  writing  and 
1  orpat  npwc  I  C’®  ®5ility  to  Craft  a  weekly  column.  At 
ina  fnr  orpat  '®®®( experience  with 
iri  liUp  ®  professional  newspaper  (i.e.  beyond 
e  non  ®°"®8®  da'l'cs)  is  required. 

ipI  Mc  Copy/layout  applicants  should  enclose 
uAi.  Lp  5  tearsheets  of  past  work;  sports  writers 
nino  at  thp  Should  include  5  varied  examples  with 
hire  thp  resumes  and  references  to: 

K  Personnel  Director,  Anchorage  Times 

I  thfnL^ure.’M  Sports,  PO  Box  40,  Anchorage,  AK 
I  think  you  II  qScip 

irtunity  when 

letter  and  a  jQg  LEADS 

a  copy  of  our 

n't  convince  GOVERNMENT  JOBS 
is  likely  to.  $16,040-$59,230/yr.  Now  Hiring.  Call 
&  Publisher.  (805)687-6000  Ext.  R-4261  for 

r; - r — —  current  federal  list. 

News-Post  IS 

,teT°CoMegl  _ PRESSROOM _ 

I  years  daMy  PRESSROOM  FOREMAN:  Needed  for 
newspapers  50,000  circulation  daily,  AM  newspap- 
r,500)  cover  er  running  NAPP  on  Scott  7  Unit  press, 
r  Washington  Must  be  aggressive  with  management 
pplications,  and  technical  experience  and  be  able  to 
xamples  and  do  minor  maintenance.  Will  be  working 
lur  qualifica-  in  union  environment.  Send  complete 
aging  Editor,  resume  to  Andrew  Brown,  Operation's 
578,  Freder-  Director,  1  News  Plaza,  Paterson  NJ 
07509. 

EDITOR  &  PUBLISHER  for  January  11,  1986 


HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
MAILROOM 

Assistant  Production  Manager  needed 
for  state-of-the-art  distribution  mail- 
room  in  new  facility.  Daily  and  commer¬ 
cial  operations.  Successful  candidate 
will  have  demonstrated  excellent  orga¬ 
nizational  and  administrative  skills, 
preferable  in  an  other  mailroom.  If  you 
are  a  leader  who  wants  to  join  a  dynamic 
organization  submit  a  resume  and 
salary  history  in  confidence  to  Box 
9534,  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
The  Herald,  central  Comnnecticut's 
largest  afternoon  newspaper,  40,000 
plus  Monday-Saturday  is  seeking  an 
energetic  individual  with  a  solid  union 
background  and  people  management 
skills.  This  "Hands-On"  position 
requires  a  quality  conscious  and  dead¬ 
line  oriented  professional  with  the  abili¬ 
ty  to  motivate  others.  A  knowledge  of 
newspaper  front  end  systems  and  all 
phases  of  photo  composition  is  a  must. 
Good  salary  and  benefit  package.  Send 
resume  and  salary  history  to  Personnel 
Manager,  The  Herald,  New  Britain  CT 
06050. 


PRODUCTION  MANAGER 
Growing  19,000  daily  in  scenic  western 
Michigan  seeks  a  quality-minded 
production  manager  to  fill  a  vacancy 
created  by  a  retirement.  The  position’s 
primary  objective  is  to  coordinate  on- 
time  production  of  newspaper  from 
composition  through  press.  Offset,  cold 
type.  In  addition  to  supervisory  experi¬ 
ence,  prospective  candidates  should 
have  extensive  familiarity  with  trouble¬ 
shooting,  typesetting  and  front-end  sys¬ 
tems.  Send  cover  letter,  including  earn¬ 
ings,  expectations,  and  resume  to  Clay 
W.  Stauffer,  Editor/General  Manager, 
the  Holland  Sentinel,  54  W.  8th  St., 
Holland  Ml  49423.  EOE. 


WANTED;  Service  Engineer  to  repair ' 
and  rebuild  the  following  typesetting  i 
machines:  all  Compuwriters,  Editwri- 
ters.  Unisetters,  Trendsetters,  MCS, 
8200,  8400  and  8600.  Must  be  willing 
to  travel.  Requires  5  years  experience  in 
related  occupation  as  compugraphic 
field  sen/ice  engineer,  and  at  least  an 
Associates  degree  in  electronics  or  elec¬ 
tronics  technician.  Requires  experience 
working  on  above  machines.  40  hours 
per  week.  $19,000.00  per  year. 

Refer  to  Job  Order  No.  757715  when 
applying  to  Overland  Park  Job  Service, 
7937  Santa  Fe  Drive,  Overland  Park, 
KS  66204  or  submitting  resume  to 
Ervin  McKinley,  512  West  6th,  Topeka, 
KS  66603. 


SALES 


PROFESSIONAL 

SALESPERSON 


The  Good:  Earn  50K  to  150K  selling 
computer  systems  to  the  Newspaper 
Industry.  We  have  the  leads,  the 
products,  and  the  support,  but  we  are  a 
bunch  of  techs  who  need  a  top-notch 
closer. 

The  Bad:  Lots  of  travel,  lots  of  hours, 
lots  of  hard  work. 

The  Ugly;  There  is  nothing  ugly  about 
us.  Just  ask  our  staff  and  clients  what 
kind  of  company  we  are.  We  are  13 
years  young  and  still  growing. 


Please  forward  all  inquiries  to: 
Data  Sciences,  Inc. 

8555  16th  Street 


POSITIONS 


WANTED 


ADMINISTRATIVE 

DEGREED  MANAGER  with  fifteen  years 
experience  in  advertising,  marketing, 
production,  and  circulation  seeks 
management  position.  General  Manager 
of  10,000  shopper/print  shop  with  P  &  L 
responsibility.  Owned  and  published 
small  country  weekly.  Strong  organizing 
and  coordination  skills.  Will  relocate. 
Prefer  Northwest,  upper  Midwest,  or 
Northeast.  Box  9600,  Editor  & 
Publisher. 


PUBLISHER-GM  available  soon. 
Presently  operating  $1,500,000 
newspaper-printing  operation  with  25 
employees.  Over  30  years  experience 
managing  newspapers  with  good  track 
record  and  references.  No  wife,  no  kids 
and  the  only  habit  I  have  is  working. 
Resume  by  request.  Write  Box  351, 
Salem  IN  47167. 


SALES  CONSULTANT  seeks  manage¬ 
ment  position  with  a  daily,  self  motivat- 
ing,  aggressive,  experienced  with  retail, ! 
promotions,  TMC,  page  layout  and  i 
design,  photography,  sales  and  all 
phases  of  staff  training  available.  Relo¬ 
cation  possible.  Call  (612)561-1261  or 
(218)568-5312. 


PUB/GM.  profit-quality  oriented, 
experience  in  budget,  latwr  relations, 
negotiations,  and  full  newspaper  opera¬ 
tion.  Family,  ambitious,  flexible.  Box 
9609,  Editor  &  Publisher. _ 


_ CIRCULATION _ 

CIRCULATION  professional  seeks 
manager’s  or  director’s  position  on  large 
weekly  or  small  daily.  Wants  opportunity 
to  use  experience  in  free  and  voluntary 
or  paid  systems.  Sales,  service,  and 
collections  are  primary  concern.  Willing 
to  re-locate,  reply  to  Box  9595,  Editor  & 
Publisher. 


EDITORIAL 


EDITOR  OF  ARMY  weekly  in  Germany 
seeks  newspaper  of  magazine  job.  I’ve 
got  4  years  experience  and  can  write 
everything  from  hard  news  to  sports, 
take  pictures  and  do  layout.  I’m  very 
good  at  features  and  if  you’re  looking  for 
a  military  writer  I’m  your  man.  Also 
interested  in  weekly  editor’s  job.  Eric 
Durr  GS-9,  USMCD-PAO,  APO  NY 
09033.  I’d  be  glad  to  call  you. 


FEATURE  WRITER 

Was  Managing  Editor  of  Utah  weekly. 
Seeking  Feature  Writing/Creative 
Layout  slot.  BS  Journalism.  Bill  Bagliar- 
di,  5719  Cloverly,  Temple  City  CA 
91780.  (818)793-3131/285-3952. 


EDITOR/REPORTER,  14  years  with 
Eastern  Metro,  hard-news  orientation 
strong  cityroom  manager,  seeks  City 
Editor/ME  slot.  Will  relocate.  Low-to 
mid  40s.  Box  9598,  Editor  &  Publisher. 


ENERGETIC  award-winning  sports 
writer/slot  man  with  five  years  of  daily 
experience  seeks  similar  position  with 
medium-large  daily.  Experienced  in  all 
facets:  Game  stories,  features,  layout, 
editing  and  desk  management.  Jeff 
Kuehn  (601)  981-2989.  ! 


EXPERIENCED  newspaper  reporter, 
completing  M.A.  in  English  (writing), 
seeks  writing  job  with  newspaper  or 
magazine.  Three-plus  years  reporting 
experience;  some  editng,  photo,  layout. 
Two  years  with  local  government. 
Feature  writing,  Zone  2  preferred.  Box 
9596,  Editor  &  Publisher. 


Silver  Spring  MD  20910 
Attn:  Mark  Ganslaw,  President 
(301)587-3700 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL  1 

EDITORIAL 

EX-STEEL  mill  worker  with  B.A.  in  Jour-  i 
nalism  seeking  entry-level  position  as 
reporter  or  copy  editor.  J.R.  Oliver;  978 
Perry  Highway;  Apt.  2;  Pittsburg  PA'l 
15237.  (412)366-4067.  j 

QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds, 
dogfights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  speciali¬ 
ties.  Box  9604,  Editor  &  Publisher. 

RECENT  JOURNALISM  grad  (25)  seeks 
outdoor  writing  post.  Managing  Ed 
college  mag.  experience:  (Jutward 
Bound,  mt.  climb,  camping  et  al.  1835 
Dennison,  E.  Lansing  Ml  48823 

AWARD-WINNING  investigative  repor-  j 
ter  with  experience  at  one  of  the  U.S.’s  j 
top  national  newspapers  and  at  one  of  j 
its  best  medium-size  dailies  seeks  i 
reporting  or  reporting/editing  position.  1 
Clips,  references  on  request.  Box  9586,  j 
Editor  &  Publisher.  j 

REPORTER  with  4VS  years  experience 
seeks  job  on  quality  daily-Sunday  in 
New  York  City  area.  General  assignment 
and  investigative  work  is  nw  forte. 
Urbane  stylist.  Box  9599,  Editor  & 
Publisher. 

EXPERIENCED  SPORTS 

TEAM  PLAYER  ! 

Recent  J-grad  student,  30,  has  done  it  ] 
all  (write,  edit,  design,  etc.),  seeks 
return  to  medium/large  daily.  Zones  j 
1,2,5  preferred.  Vincent  J.  Paterno,  i 
(301)848-1032  or  258-5021.  j 

FREELANCE 

MAN  IN  MADRID:  Experienced  free¬ 
lancer  relocating  to  Spain.  Aggressive, 
intelligent  &  unflappable.  For  clips  & 
info  write:  Andrew  Davis,  126  Harding 
Ave.,  Long  Beach  NY  11561. 

Gutsy  feature  writer  with  a  knack  for  1 
digging  up  those  rare  news-feature  ' 
stories  that  make  people  stop  and  think 
seeks  position  on  large  metro  daily.  1 
Strong  interest  in  automobiles  as  well  ; 
as  entertainment.  Excellent  clips  avail-  ; 
able.  Call  (305)862-0031.  1 

j 

SPORTS  EDITORS:  Need  sports  cover¬ 
age  from  Buffalo,  N.Y.?  NHL,  Colleges? 
Call  Tom  Campbell  at  (716)838-5838. 
Have  covered  Western  New  York  sports’ 
teams  for  five-plus-years  with  maior 
wire  service.  Have  TRS-80,  Model  lOO 
portable  to  get  you  stories  fast! 

!  PHOTOJOURNAUSM 

PHYSICIAN/JOURNALIST  with  one  year  1 
major  metro  experience,  Columbia  J-  i 
school  degree,  seeks  medical  writer 
position  after  5/86.  Patrick  Sokas, 
M.D.,  Box  9606,  Editor  &  Publisher. 

\  PHOTOJOURNALIST  seeks  position 
!  with  photo-oriented  daily  or  bi-weekly. 

:  Contact  Swanson,  Rt.  1,  Carroll,  NE 

1  68723,  phone;  (402)  585-4707. 

I  CONSULTANTS 

PUBLIC  AFFAIRS  journalist  seeks 
reporting  post,  Zone  5.  Three  yrs.  exper- 
ience  covering  education,  city 
gov’t/politics  and  agriculture.  Master’s 
degree:  journalism/political  science. 
Knowledge  of  public  opinion  survey 
research  and  statistics.  Sherry  Pethers 
(812)335-9240. 

i  Are  HIGHER  PROFITS 

j  Your  1986  Goal? 

!  Recent  publisher  of  50,000  group  daily 

1  in  early  retirement  has  history  of  quality 
j  product  with  over  30%  profit  conversion 

I  through  aggressive  sales,  cost  control. 

1  Expenses  plus  small  percent  of  profit 
j  improvement.  Box  9603,  Editor  & 
Publisher. 

PULITZER  PRIZE  WINNER 
SEEKS  FRESH  START 

1  have  been  published  nationally  and 
internationally  many  times  this  yearin 
magazines  and  newspapers.  1  also  have 
solid  experience  on  metro,  suburban 
and  state-wide  outfits.  So  let’s  make  a 
deal.  Give  me  a  Managing  editorship- 
subject  to  your  authority  as  executive 
editor  and/or  Publisher-along  with  the 
power  to  hire  and  fire-which  1  will  use 
judiciously-and  in  return  you’ll  get  a 
solid  pro  who  knows  the  news  business 
and  can  build  a  fine  product  which  will 
be  good  for  business  and  do  honor  to 
our  heritage  as  journalists.  Prefer  New 
York  Metro  area  will  seriously  consider 
all.  Box  9505,  Editor  &  Publisher. 

PRODUCTION 

9  YEARS  management  and  supervisory 
experience  in  distribution,  mailroom, 
direct  mail  and  more  seeks  position 
with  mid/small  daily  or  direct  mail  oper¬ 
ation  located  Zone  3,  4  or  6  within 
commute  of  Atlantic  or  Gulf.  For 
resume  call  Jim  (216)  466-5323 
8-lC,AM  ET  M-F. 

Production/Distribution  Manager 
WELL-VERSED  in  all  phases  of  produc¬ 
tion,  distribution,  and  warehousing 
including  state-of-the-art  mailrooms. 
Strong  adminstrative/leadership  quali- 
!  ties.  Proven  track  record.  Highest  refer- 
jences.  Box  9580,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Open  season  on  British  journalists 


By  Timothy  Harper 

British  reporters  in  Northern  Ire¬ 
land  are  sometimes  stopped  by  guns 
of  thugs  and  asked  to  recite  the  “Hail 
Mary.” 

The  reporters  are  allowed  to  pass  if 
they  know  the  Roman  Catholic  prayer 
and  the  thugs  are  Catholic,  or  if  the 
reporters  don’t  know  it  and  the  thugs 
are  Protestant. 

Otherwise,  they  risk  a  beating. 

“You  have  to  decide  whether  to 
know  it  or  not,”  said  Manchester- 
based  reporter  Steve  Boulton.  “It’s  a 
matter  of  guessing  your  audience.” 

Attacks  on  reporters  and  photogra¬ 
phers  of  the  wrong  stripe  are  nothing 
new  in  Northern  Ireland,  but  street 
riots  in  England’s  two  largest  cities 
this  autumn  have  produced  a  new 
phenomenon;  indiscriminate  violence 
against  any  and  all  journalists. 

The  attacks  have  prompted  charges 
that  police  and  editors  who  cooperate 
with  them  are  not  only  endangering 
individual  journalists,  but  threatening 
full  coverage  of  riots. 

Reporters’  cars  were  overturned 
and  set  afire,  photographers’  cameras 
were  smashed,  and  at  least  a  dozen 
journalists  were  beaten  or  stabbed  in 
disturbances  in  Birmingham  and  Lon¬ 
don  in  September  and  October. 


Reporters’  cars  were 
overturned  and  set  afire, 
photographers’  cameras 
were  smashed,  and  at 
least  a  dozen  journalists 
were  beaten  or 
stabbed . . . 


One  photographer,  29-year-old 
David  Hodge,  a  Londoner  working 
for  the  Sunday  Telegraph,  died  Oct  18 
of  head  injuries  suffered  when  he  was 
attacked  three  weeks  earlier  while 
covering  riots  in  the  predominantly 
black  Brixton  section  of  the  British 
capital. 

The  vast  majority  of  British  jour¬ 
nalists  are  white,  but  Jacob  Eccles¬ 
tone,  deputy  general  secretary  of  the 

(Timothy  Hnrper  is  a  New  York-based 
Associated  Press  writer  taking  a  two- 
year  leave  of  absence  to  freelance 
abroad.) 


32,000-member  National  Union  of 
Journalists,  said  racism  is  not  behind 
the  recent  attacks. 

“Journalists  are  being  attacked 
solely  because  they’re  journalists,” 
Ecclestone  said.  “This  is  something 
that’s  developedjust  in  the  last  couple 
of  years.” 

He  said  many  people  in  Britain’s 
deprived  urban  areas  see  the  news 
media  as  a  mouthpiece  for  the  govern- 
ment,  partly  because  the  British 
Broadcasting  Corp.  is  government- 
owned  and  -operated,  and  partly 
because  some  conservative  newspa¬ 
pers  consistently  support  the  police. 
He  singled  out  the  papers  owned  by 
Rupert  Murdoch,  whose  national 
newspapers  in  Britain  include  the 
Times,  the  Sunday  Times  and  the 
Sun. 

The  day  after  the  first  riots  in  Bir¬ 
mingham  in  September,  a  young  man 
of  West  Indian  descent  told  this 
reporter,  “Go  on  get  out  of  here,  man. 
We  ain’t  talking  to  no  reporters.  You 
all  come  around  now  when  a  few 
buildings  bum  down,  but  where  are 
you  when  the  police  are  beating  us  up 
down  in  the  basement  of  the  police 
station?” 

Ecclestone  said  the  police  have 
helped  make  it  “open  season”  on 
journalists  by  using  both  published 
and  unpublished  news  media  film  and 
photographs  as  evidence  and  by  hav¬ 
ing  police  photographers  pose  as  jour¬ 
nalists. 

“Photographers  are  also  made  vul¬ 
nerable  by  editors  who  give  unpub¬ 
lished  film  to  police,”  he  said. 

The  long-range  concern  is  that  the 
attacks  threaten  the  traditional  neu¬ 
trality  associated  with  an  objective 
free  press  and  keep  reporters  from 
providing  complete,  unbiased  cover¬ 
age  of  news  events.  After  all,  a  person 
with  a  facial  stab  wound  that  takes  30 
stitches  to  close  —  as  in  the  case  of 
another  reporter  hurt  in  Brixton  —  is 
suddenly  neither  an  observer  nor 
neutral. 

Donald  Trelford,  editor  of  the  Sun¬ 
day  Observer,  noted  that  a  1984  law 
allows  police  to  seek  warrants  giving 
them  the  right  to  search  newspaper 
premises  and  files  and  confiscate 
photos  or  notes  that  may  be  used  in 
evidence.  He  compared  that  law  to 
recent  moves  by  the  South  African 
government  to  bar  coverage  of  race 
riots  and  violence. 

“If  editors  are  obliged  to  hand  over 
pictures  here,  as  the  law  may  soon 
prescribe,  we  won’t  be  able  to  cover 


riots  in  Britain,  either,”  he  said. 
“Handing  over  evidence  to  the  police 
may  result  in  a  short-term  gain  for 
justice  in  a  particular  case.  But  our 
society  would  suffer  a  bigger  loss  in 
the  long-term  if  the  press  come  to  be 
seen  as  agents  of  the  police.” 

In  the  United  States,  various  police 
departments  in  recent  years,  simi¬ 
larly,  have  sought  news  photographs 
and  had  officers  pose  as  journalists, 
leading  to  strident  objections  from 
American  news  organizations.  Media 
protests  have  led  a  few  police  depart¬ 
ments  to  bar  officers  from  posing  as 
members  of  the  press. 


“Photographers  are 
also  made  vulnerable  by 
editors  who  give 
unpublished  film  to 
police,’’  he  said. 


Nick  Jordan,  a  Scotland  Yard 
spokesman,  denied  that  British  police 
photographers  pose  as  journalists, 
but  conceded  that  they  are  not  in  uni¬ 
form  when  snapping  pictures  of  riots. 

He  said  police  always  examine 
published  photographs  and  accounts 
of  riots,  and  often  request  unpub¬ 
lished  pictures,  he  observed,  while 
others  do  not. 

“That  is  something  we  do,  but  only 
with  press  cooperation,”  he  said. 
“It’s  a  source  of  great  assistance  to 
us.” 

Jordan  said  despite  the  journalists 
union’s  objections,  Scotland  Yard 
had  no  plans  to  change  its  relationship 
with  the  news  media.  Journalists  still 
work  in  trouble  areas  at  their  own 
risk,  with  no  guarantee  of  police 
safety,  he  said. 

Working  journalists  and  their  edi¬ 
tors,  meanwhile,  are  generally  reluc¬ 
tant  to  discuss  the  attacks  on  report¬ 
ers  and  photographers,  both  for  fear 
of  even  more  violence  in  future  riots 
and  for  fear  of  further  straining  pre¬ 
carious  police-press  relations. 

One  of  the  editors  who  sent  David 
Hodge,  the  dead  photographer,  into 
the  riot  at  Brixton  admitted  that  jour¬ 
nalists  are  more  concerned  about 
their  own  safety  than  they  might  have 
been  in  the  past,  but  added  that  those 
qualms  would  not  change  coverage  of 
news  events. 

“Every  reporter,”  Sunday  Tele¬ 
graph  news  editor  Derek  Sumpter 
said,  “accepts  some  degree  of  danger 
in  his  job.” 
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To  that  end,  we  plan  to  present  the 
investigation’s  major  findings  in  ads  and 
public  meetings,  and  to  invite  and 
respond  to  your  comments. 

We  also  plan  to  repeat  the  study  regu¬ 
larly  so  we  can  track  attitudes  over  time. 

Who  we  are 

We  publish  newspapers,  magazines 
and  books  and  operate  TV  stations  and 
cable  systems  (see  list  below),  so  we 
have  a  special  interest  in  the  dialogue 
we  aim  to  stimulate  with  you. 

Simply  put,  it  will  help  us  serve  our 
readers  and  viewers  better. 


Times  Mirror  Newspapers: 

Los  Angeles  Tunes;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Tune  (Connecticut). 

Times  Mirror  Mag^azines: 

Popular  Science;  Outdoor  Life;  Golf 
M^azine;  Ski  Magazine;  The  Sporting 
News. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVl, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cabie: 

Fifty  cable  TV  systems  serve  300  com¬ 
munities  in  15  northeastern,  western 
and  southwestern  states. 

Times  Mirror  Book  Pubiishing: 

Matthew  Bender  &  Co. ,  law  books; 
C.V.  Mosby  and  Year  Book  Medical 
Publishers,  medical  books;  Harry  N. 
Abrams,  art  books;  Mirror  Systems, 
computer  software;  Learning 
International,  training  programs. 


If  you’d  like  to  know  more  about  us, 
contact  Donald  Kellermann,  Vice 
President,  Public  Affairs,  Times  Mirror, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053,(213)972-3847. 


Would  you  believe. .  .Dan 

Rather?  Americans  believe 
their  president,  to  be  sure — 
his  believability  rating  is  a  resounding 
67% — but  they  believe  all  three  net¬ 
work  TV  news  anchors  more  (75%  on 
avenge)... and  Rather  the  most  (81%). 

This  is  just  one  of  the  surprises 
uncovered  by  an  extraordinary  investi¬ 
gation  of  the  public’s  attitudes  toward 
the  press,  an  investigation  commis¬ 
sioned  by  Times  Mirror  and  conducted 
by  The  Gallup  Organization. 

Gallup  pollsters  conducted  over  4000 
interviews;  talked  with  people  in  per¬ 
son  and  on  the  phone,  individually  and 
in  groups;  and  revisited  1000  of  them  to 
double  check  key  findings. 

Nothing  like  it  had  ever  been  done 
before. 

So  why  did  we  do  it? 

First,  because  as  one  of  America’s 
largest  newspaper-based  media  com¬ 
panies,  we  need  to  know  exactly  how 
the  public  views  the  press. . .and  no  prior 
study  has  dug  deep  enough  to  tell  us. 

We  also  saw  in  the  study  a  way  to 
stimulate  a  dialogue  between  the  public 
and  the  press  that  would  strengthen 
that  essential  relationship. 


Times  Mirror 

We’re  interested  in  what  you  think. 


^FbstArmidm&it,E  WScripps 
Hadlb Fight  lb  Get MoThe  Business. 


James  E.  Scripps,  founder  of 
the  Detroit  News,  considered  his 
half  brother  such  a  poor  journalist 
that  he  wouldn’t  even  give  him  a 
job.  Fortunately  for  all  of  us, 
Edward  Willis  Scripps  kept  battl¬ 
ing.  In  the  process,  he  set 
standards  we  still  follow  today. 

If  you  think  your  paper  mea¬ 
sures  up  to  Scripps’  standards  for 
protecting  the  Rrst  Amendment, 
send  us  your  best  work.  If  our 
judges  agree  and  choose  your 
entry  as  America’s  best,  you’ll 
win  a  special  plaque.  $2,500 
to  share  with  your  staff,  and 
the  kind  of  recognition 
money  can’t  buy. 


CALL  FOR  ENTRIES 
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1986 


and  Robert  Clark,  president  of  the 
American  Society  of  Newspaper 
Editors. 

Entry  blanks  and  fact  sheets 
are  available  from  The  Edward 
Willis  Scripps  Awards,  Scripps 
Howard  Foundation,  1100  Central 
’Rust  Tower,  Cincinnati,  Ohio  45202. 

Defending  the  First  Amend¬ 
ment  is  a  tough  business.  But  if 
you’re  good  enough,  we’ll  see  to 
it  that  you  won’t  have  to  fight  for 
recognition. 

™  SCRIPPS  HOWARD 
i!l  FOUNDATION 


Any  newspaper  in  the  U.S. 
and  its  territories  is  eligible.  The 
judges  are  Louis  D.  Boccardi, 
president  and  general  manager 
of  The  Associated  Press; 

Maxwell  McCrohon,  executive 
vice  president  and  editor-in-chief 
of  United  Press  International; 
Richard  Johnson,  president 
of  the  American  News¬ 
paper  Publishers 
Association; 


